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Number 9 


The Stimulus of Style in Spring 


thoughts of style. So it is, in footwear as in 

apparel. If it has been true that the retail 
business in all lines has been subject to what has 
been termed a “‘consumer’s blockade,”’ then look for 
its being lifted at Easter. One whole year of re- 
sistance and the swing the other way may be phe- 
nomenal. At any rate the best minds in the trade 
anticipate ‘‘a change of tone for the better by Spring.” 

In this issue, style as a stimulus sounds the key- 
note—not one style in particular but many. We 
show a range of footwear fashions indicative of what 
will give pleasure to the customer as well as profit 
to the merchant. We don’t specifically say which 
style—that is up to you in your community, but 
what we do emphasize is the trend. 

Always remember that you as a subscriber to the 
“Boot and Shoe Recorder” get the benefit of advance 
information that is authoritative. Every seller of 
shoes to the public does not share with you in this 
service—for some have not the sagacity to place 
their businesses in the light of this information. 
Never was the value of suggestion or of thinking 
more important. If in this issue but one idea finds 
utility, the “Recorder” justifies its mission and 
motto, “getting more shoes sold right.” 

It is our belief that a substantial foundation for 
Spring business is being built right now. Merchants 
are strengthening their good will with the public. 
Shoes are moving from the shelves to the feet. Prices 
are lower, and the per capita consumption of shoes is 
increasing. Merchants are weathering the financial 
storm and the ship of business is trimmed to permit 
in Springtime of a greater volume through greater 
turn-over and a prudence of profits. What do you 
think of the chances of a merchant who frankly asks 


[ Spring a young woman’s fancy lightly turns to 


his competitor to join with him in a re-valuation of 
stock so that the advantage can be passed on to the 
customer and both, or shall we say all three, benefit 
therefrom? An impartial study of values! What 
about a study, too, of the per capita possibilities for 
stylish shoes in your community. 

W. W. Willson tells you in this issue that with 
lower prices comes the chance of greater pair service 
per person. Julius Goldberg touches a style chord 
that has a world of meaning to the progressive 
merchant. In one handsome section devoted to style 
you get the germ of an idea for greater service to 
your community. Certainly therefore possibilities 
are “in Springtime.” 

Now just a little friendly word of advice. Better 
business is coming with two definitions upon the 
word better. This week some big purchases have 
been made of raw stock—showing the tanner thinks 
the bottom has been reached—and mark you the re- 
figured prices of the manufacturers in this issue. 

Now—what of Spring for your business? Order 
something now if you want Easter shoes. Don’t be 
caught in the jam of January.. So many merchants 
will suddenly get that idea of stimulus by style that 
the factory organizations won’t be able to make all 
the shoes needed for March delivery. Remember 
the weather handicap. 

Just take this issue in your hands, lock the office 
door, and do some thinking. It isn’t that we wish 
to force your hand if you have a policy of “playing 
them close,” but we do want you to know what the 
real situation is in the shoe and leather industry. 
There is an interdependency of effort within an 
industry from tanner to retail merchant, just as there 
is between all businesses with one another—likewise 
no nation can live to itself alone. Think it over. 
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Can Good Times Be Created? 


BUSINESS editorial filling a full page of a New 

York newspaper must naturally have something 
said therein justifying that expense. What is more, a 
message of that sort giving metropolitan distribution 
warrants wider circulation. Therefore, as a revital- 
izing influence to business, we are editorially giving 
prominence to this message, paid for by the Federal 
Advertising Agency, Inc. 

If there is such a thing as creating good business 
by the printed word, certainly this is one effort in 
that direction. If all business men would in turn 
carry out the policy of doing their part in building 
better business, it can be so manufactured. The text 
was headed “A Vital Message to Business America,” 
and the story reads: 

“THIS IS THE TIME for every brain and hand to 
utilize every atom of energy, every constructive 
thought, every helpful suggestion that will furnish 
more power to the business motor. 

“THIS IS THE TIME when the generals of busi- 
ness must take off their coats, roll up their sleeves, 
spit on their hands and re-vim every department, 
inside and out. One hundred per cent management 
must register 110 per cent and more. 

“THIS IS THE TIME when raw material men 





A Triple Play on Styles 


**Skull Practice’? Manufacturer to Whole- 
saler to Merchant 


Sometimes unusual ways lead to unusual sales. 
For instance: 

A New York wholesaler stocked 100 cases of a 
smart style shoe. Before he realized it he had 
booked orders for 300 cases. He sent to his 
manufacturer for 200 additional cases, of the 
same style. 

To his surprise, his manufacturer replied: 

““We do not wish repeat orders on our styles. 
We believe you would do better to take 100 cases 
of our new French sandal, and 100 cases of our 
new Lorraine pump. Each of these new styles 
presents an innovation in patterns. We believe 
your customers would appreciate the new styles, 
as something. different. from. the prevailing 
mode.” 

The wholesaler accepted the recommendation 
of the manufacturer, put in the two new styles, 
and filled his orders, to the delight of his cus- 
tomers. These merchants rejoiced to get shoes 
“that are different,” and they are coming back 
to the wholesaler for additional shoes, of styles 
strikingly new, and different from what the other 


fellows are selling. 











Nov. 20, 1920 


must join forces with manufacturers, without fear 
or favor, to keep production on an even keel, with 
both hands on the wheel. 

“THIS 1S THE TIME when manufacturers must 
co-ordinate their interests with wholesalers in a wii to 
win by working together. 

“THIS 1S THE TIME when wholesalers must 
co-operate to the fullest extent with retailers by the 
suggestion of better selling methods. Showing a 
merchant how to sell more is to show him how to uy 
more. 

“THIS IS THE TIME when the entire sales or- 
ganization should be on the road selling prosperity, 
and star salesmen should not ignore the one-ni:ht 
stands. Beating the brush for business is mre 
profitable than killing time at home. 

“THIS IS THE TIME when retailers must take 
advantage of every legitimate means of inducing 
business by catering to the public needs at equitaile 
prices for dependable goods. Business may be en- 
couraged when it cannot be forced. 

“THIS IS THE TIME for the salespeople behind 
the counter to remember that truth, courtesy and 
smiling service ate the three great assets of personal 
success. 

“THIS IS THE TIME when the business whiner 
should be ostracized, the grouch banished, the dis- 
couraged inspired. 

“Tnertia begets inertia; every complaint imagines 
another. 

“Super-effort in the sanctum, office, factory, on the 
road, behind the counter, will do more to blow away 
the clouds of uncertainty and put business on a 
soundly economic basis than all the theories that ever 
have been or ever will be expounded. 

“THIS 1S THE TIME—let’s all go to work for 
the new era of real prosperity.” 


Waich Your Checks 


N epidemic of fraudulent checks has been noted 
in the West. In Ohio a merchant informs us 
the custom is for a woman to open an account with 
some bank and then issue a number of small checks 
that are paid, thus establishing her credit, then she 
draws checks for larger amounts and within the short 
time of a week she has her account overdrawn by a 
large amount and the checks are returned to the 
endorsers because of insufficient funds with protest 
charges added. Checks are usually given the mer- 
chants near the place where she has her account. 
Just because business is rather hard to develop at 
retail, don’t get into the habit of taking any paper 
that is offered as cash. All sorts of games are to be 
expected at a time like the present. Also do not fall 
into the habit of being so easy on credit accounts as 





. to load your books with slow pay and impossible-to- 


collect customers. Just because the goods are mov- 
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ing through this policy of easy credit is no criterion 
of good business. It is always a good point in busi- 
ness to scrutinize twice any check made out for a sum 
in excess of the price of the shoes, the idea being that 
the customer gets both shoes and the accommodation 
of a little ready money. 

Another subscriber writes us about a fraudulent 
stunt linked up with a movie service. The idea was 
for the merchant to pay for 100 feet of‘ film, illustra- 
tive of his service to the community, and only a 
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select list of merchants in the town were to be in- 
cludéd in this special reel. A preliminary charge was 
made for the headings and captions to be made up in 
advance of the actual picture taken. The usual 
custom was for the exploiter of this scheme to collect 
the cash for the first service and never to appear 
again for the picture taking. 

Let us, therefore, have a general caution on all 
stunts, checks and things out of the ordinary that 
offer opportunities “for the other fellow.” 
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American Quality and Workmanship 
French Ideas and Taste the Ideal Combina- 
tion. By Julius A. Goldberg of O’Connor 
& Goldberg. 


Lower Price Per Pair Basis. . 
This Means That People Will Sint Mae 
Pairs of Shoes Per Year. By W. W. Willson, 
Boston. 


The Greatest Business Asset 
Ten Per Cent of the People Can Pay Any 
Price, While 90 Per Cent Must Count the 
Cost. By James M. Montgomery of 
New York. 


Drones Are Leaving the Beehive.......... 
Absolute Need for Stabilization of Com- 
modity Markets. By Frank H. Sisson, 
President, Guaranty Trust Co., New York. 


Watch Your Step 


The Big Milwaukee Convention 
An Advance Story of the Trip of the Store’s 
Proprietor and His Clerks to the Big Meet 
—What They Saw and How Much They 
Benefited. 


Model Community Store 
Live Massachusetts Merchant Capitalizes 
Window. 





HIGH STYLE LIGHTS 
IN THIS 


The Following Are Among the ‘‘Recorder’’ 
Features Which Should Be Checked and 
Initialed by Your Entire Salesforce 


ISSUE 


Spring Business Outlook and Spring Styles 69 
From the Mid-Western Viewpoint. 

Style the Stimulus 
Fashion in Footwear Has Done More to 
Maintain and Increase the Volume of Busi- 
ness in Shoe Stores Than Any Other In- 
fluence. 

Style and Color 

The Fifth Avenue Pageant. . 

Eiffel Tower Serves as Miodien Spotlight. 
Reveal American Footwear ‘Style Dis- 
coveries. 

Footman to Fair Fashion 

Strap Effects for Spring 

Down Fifth Avenue with the Crowd 





Note Carefully Articles 


Mr. 


























Return to 
circuit is completed, with comments or sug- 
gestions, if any. 
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American Quality and Workmanship 


French Ideas and Taste, the Ideal Combination 


The Opinion of JULIUS A. GOLDBERG 


“ET T takes a lot of time, a lot of money and a lot 
of good, downright hard work to get a com- 
prehensive idea of European styles and ideas 

as to what is correct in feminine dress, yet 1 feel 
that the money, time and effort which I have spent 
on my European trip have all been well worth while,” 
said Julius A. Goldberg of O’Connor & Goldberg, 
who within the last week has returned from an 
extended trip to England, France and other European 
couritries to get a first-hand idea of correct attire in the 
fashionable centers of those coun- 

tries, and especially of Paris, in 

order to more intelligently trans- 

late European ideas into American 

style footwear. Or possibly a more 

proper interpretation would be to 

combine American and French 

ideas into the production of foot- 

wear that will be superior in both. 

style and beauty to the product of 

either French or American manu- 

facturers at the present time. 


Costume Harmony Comes First 


“French shoes are elegant and 
artistic. The French women buy 
shoes to harmonize with their cos- 
tume, and the costumes are made 
to harmonize with the occasion 
on which they are to be worn. 

“French women are wearing 
short skirts averaging about 14 
inches from the ground. They do 
not hesitate to show their limbs. 

“American dressmakers in Paris are purchasing 
gowns just as short as those worn in Paris. If fash- 
ionable American women are going to wear these 
short skirts, and undoubtedly they are going to wear 
them, American women are also going to show their 
limbs. 

“The limbs of American women are better adapted 
to the wearing of short skirts than are those of the 
French women because the ankle and limbs of Amer- 
ican women are more shapely than the limbs of the 
French women. 

‘American women want fashionable shoes. 
Why not give them the most beautiful footwear 
in the world. Fashion and style have done more 
to increase and keep up the volume of business 
in shoe stores than any other one thing during 
the period of depression. My idea of correct 


JULIUS A. GOLDBERG 
the G in O-G 


fashionable footwear is a combination of Frenc ) 
ideas 4nd taste with American quality an‘! 
workmanship. 

“Il have been asked if I would advocate extrem » 
short vamps and broad toes. To this I reply N¢. 
emphatically NO. 


Long Vamps in French Styles 


“In Paris there are a thousand or so small sho; ; 
making two or three to 10 pairs of shoes a wee! 
In these small, exclusive sho; s 
the real fashionable French shocs 
are designed and originated. Th» 
general trend of thought in Pars 
shoe styles at present are whi 
they term long vamps. Vamps 
running three to three and a 
quarter inches on lasts that are 
considerably narrower than thic 
wide, square toes shown a year 
ago. The toes are narrower and 
vamps longer than our regular 
stage last. The heels are the regu- 
lar French Louis. 

“What we should do and what 
should be accomplished by manu- 
facturers and retail merchants is 
a complete division between han- 
dling stock and buying of staple 
merchandise and stylish, fashion- 
able merchandise. A separation or 
divorcement both in manufacturing 
and buying of these two classes of 
footwear. 

**“Women’s footwear must be beautiful, artis- 
tic and quiet. Nothing loud nor bizarre.” 

An actual definition of what Mr. Goldberg means 
by “beautiful, artistic’ footwear can only be obtained 
by a personal interview. There are painters who 
daub paint on canvas and produce a chromo and 
then there are other men who will take the same 
primary colors and the same canvas and produce a 
picture which will enrapture and enthrall he who 
looks at it. It is this ability to spiritualize an idea 
and produce something that is truly harmonious in 
its every part that is implied by Mr. Goldberz’s 
idea of artistic, beautiful footwear. 


Styles Concealed—Soon Revealed 


Mr. Goldberg brought back from Europe a w de 
and various collection of what he considers ‘he 
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The outlook for business, in my opinion, is good, 
and there are several important reasons that 
lead me to believe that we will sell more pairs 
and more dollars in merchandise in the future 
than we have even on the high-priced market. 

1. There are more people in the United 
States than there were in 1914, according to the 
census report. % 

2. People are coming -to the United States 
in large numbers, and they will all need shoes. 

3. The pairs of shoes sold have very much 
decreased in the last two or three years, due to 
the high prices. 

Now, as we get down onto a lower price-per- 
pair basis, I feel confident that people will buy 
more pairs of shoes; they will either consume 
them or have them on hand as they did hereto- 
fore, when they generally had several pairs in 
their closet ready for use. This will mean an 
increase in pairs sold, and I believe that the 





A Lower Price-Per-Pair Basis 
Means That People Will Buy More Pairs of Shoes Per Year 


By W. W. WILLSON, Boston 





amount of money received will take care of it- 
self on account of the extra number of pairs, 
and that our sales should be equal to, or better 
than, what they have been heretofore in the 
past two or three years. 

4. Now that prohibition seems to be a set- 
tled thing, although reports of ‘violations are 
heard from time to time, there is no doubt but 
what this will be in the future a dry country, 
and the millions and probably billions of dollars 
that were spent annually, directly or indirectly, 
for liquor in various forms or on account of it 
one way or another, will flow into other chan- 
nels. People will have better homes. They will 
have more of the comforts of life, and it is only 
natural to suppose that some of this money will 
be spent for shoes. The shoe man should profit 
accordingly. Therefore, I feel confident that 
we have good times ahead of us, and will pre- 
pare now to be ready for big business. 








most beautiful example of French shoe styles and 
from these he will work out his own idea of the 
combination of French taste and American quality 
in his own creation. 

He was reticent about giving out any particular 
idea of feature styles because of the fear of mis- 
interpretation. He expects however to devote his 
efforts to the production of low shoes. 





Canadian Manufacturers Want Tariff 


Protest Reduction of Tariff on Shoes into 
Canada 


Montreal, November 16—Canadian boot and shoe 
manufacturers presented their case for continued 
protection at the hearing of the tariff commission, 
which opened here Monday. J. D. Palmer of Hart 
Boot and Shoe Company, Fredericton, drew gloom 
in picture of present straits of industry, with fac- 
tories closing, prices dwindling, operatives unem- 
ployed and dumping surplus goods from United 
States. 

His statement was enlivened by a series of argu- 
ments with Chairman Sir Henry Drayton. 


Particular emphasis was placed against the luxury 

tax, to which the shoe manufacturers object most 
strenuously. 
_ Mr. Palmer contended that even at $20 good shoes 
were not in the luxury class, but the chairman replied 
that he understood that he could get good boots for 
$5 or $6 which would wear as well. 

The statement concluded: “If present tariff is con- 
tinued we believe this period of difficulty will soon 
be passed, but we cannot emphasize too strongly the 
dangers of any reduction in tariff on boots and shoes 
under the present conditions with the capacity of 
American factories greatly in excess of normal 
requirements.” 





Styles in the Selling Sizes 


A maker of novelty styles says: 
“Tt would be a happy day for me if | could line up 
a list of customers who handled only the middle run 


of sizes. They could tell customers they didn’t have _ 


the outsizes. Think of the troubles a merchant would 











save if he didn’t have to bother with the extremely — 


small or the extremely large shoes, especially in the 
novelty styles.” 
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The Greatest Business Asset 


The Time to Make “Good Will’’ Is Now---Ten Per Cent of the People Can 
Pay Any Price, While Ninety Per Cent Are Wage Earners 
of All Kinds and Must Count the Cost 


By JAMES M. MONTGOMERY, Richard Young Co., New York 


“HE greatest business asset is not cash, accounts 
‘I receivable or merchandise, but the good will 
of customers. This can only be secured in 
most cases by years of fair, honorable treatment and 
courteous consideration. Hence, it is costly and 
hard to secure, and as an asset cannot be computed 
in dollars and cents. 1t makes, however, for a steady 
and increasing business. 

The newspapers have broadcasted very radical 
declines in raw and finished products, and consumers 
generally are demanding reductions in retail prices, 
and have determined to withhold buying until these 
are secured. 

Manufacturers have been running their factories, 
not because of the sales made, but in most cases to 
use up raw materials on hand and have the finished 
article ready when buying is resumed. In conse- 
quence, the factories have been working longer than 
conditions would justify based upon sales. 

Trade is deadlocked and the key is in the hands 
of the retail merchant. It is generally understood that 
retailers have decided to withhold reductions until 
after the Christmas holidays in the hope of unload- 
ing stocks purchased at high prices. The buying 
public are equally determined that they will not 
purchase except sparingly until reasonable reductions 
are obtained. To retain the good will of customers, 
it would seem necessary for every one to concede 
and bear their share of the depreciation which is 
inevitable, to bring prices down to a sane and reason- 
able level. : 


Buying Power Decreased 


It is very doubtful if many of the retailers realize 
that they are slowly strangling the “golden goose” 
represented by their customers as long as they with- 
hold buying from the manufacturers, necessitating 
the shutting down of plants and curtailment of labor. 
Thus, the buying power is being daily decreased, and 
in the course of a few months the retail trade will be 
greatly affected. 

One large department store in the West has 
recently made a 15 per cent reduction without adver- 
tising the fact. It only took their customers, how- 
ever, a few days to realize this, and the result has 
been the largest business in the history of this 
store. 


Some individual customers at times are unreason- 
able.and unfair, but the demand for lower commodity 
prices is universal and must be met. It is inevitable, 
and the longer postponed, the greater the loss! 


Commodities Decline First 


It has been the experience of the past and wil 
no doubt continue that advances are first made in 
commodity prices and wages follow, while commodit y 
prices invariably decline first. Here and there, 
individual concerns throughout the country have 
made concessions to their advantage, many taking 
the broad view that what is best for all is best for 
them. 

If for no other than selfish reasons, it would seem 
wisest for retailers to start selling immediately by 
making reasonable reductions, for the consumers are 
ready and willing to buy when they do so, and not 
till then. : 


First, satisfy and hold customers, which is 
the greatest of all assets. 


Second, immediately start buying on an 
increased scale. 


Third, start the wheels of industry moving. 


Fourth, put money in circulation and pay 
debts. 


Fifth, dispose of high cost stock at less reduc- 
tions than later on. 


Sixth, replace advantageously and at prices 
at which it can be sold profitably. 


Seventh, decrease overhead by increased sales, 
which will largely, if not altogether, make good 
any loss. 

Eighth, permit a retention of all valuable. 
employes. 

Ninth, show a healthy financial condition on 
January lI. 

Tenth, start the New Year with an up-to-date 
stock on hand. 

If the retail trade generally will act as above, 
they will start the wheels of industry going, 
stem the tide of unemployment and do their 
share for the general welfare of the country. 
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Drones Are Leaving the Beehive 





Prices Commensurate with Purchasing Power Coming---Absolute Need 


Boston, November 17 
T the Wednesday noon meeting of the Boston 
A Shoe Trades’ Club, the principal speaker was 
Frank H. Sisson, president of the Guaranty 

Tryst Company of New York. Mr. Sisson took for 
his subject, ‘““The Credit Situation—Its Causes and 
Cure.” He was introduced by Everit B. Terhune, 
president of the club. There was a large attendance 
anc much interest manifested in Mr. Sisson’s talk. 

“In view of our fundamentally sound credit position, 
therefore, it would seem that what we need above 
all else now is a stabilization of prices at new levels 
that will bring consumers back into the market. 
And not until the readjustment has been carried 
through the list, and prices of basic commodities, 
such as steel and coal; recede and general retail 
prices fall to lower levels, can we find a new starting 
point. We need, then, to do everything in our 
power to get commodity markets stabilized as soon 
as possible and avoid the dangers of a prolonged 
economic depression. 

“But stabilization of comida prices can be 
accomplished only by greater production at lower 
costs, in order that goods may be offered. to the 
public at prices which will revive buying. There is 
still a vast unsatisfied demand for all kinds of products 
in this country, as well as throughout the world, but 
prices must become commensurate with purchasing 
power before business can hope to reach a stable basis. 
And the withholding of goods from the market, as 
well as every unnecessary delay in marketing them, 
lessens the available supply of credit by “freezing” 
the credit required to carry the goods until they are 
sold. 

Economically Unsound Taxation 


“We cannot expect fully to rectify the credit situa- 
tion also until business is relieved of a material part 
of the heavy taxation burden under which it is now 
struggling. The economically unsound excess profits 
tax is seriously draining the surplus resources of busi- 
ness, and must be repealed. 


Reassuring Factors 


“But, while the readjustment period through which 
we are passing is necessarily painful, the process is 
wholesome and beneficial, and fundamentally eco- 
nomic conditions in the United States are absolutely 
sound—as a moment’s reflection will make clear. 


for a Stabilization of Commodity Markets 


By FRANK H. SISSON, Before Boston Shoe Trades’ Club 





recessions has probably passed, it is well, however, 





“The crops this year have been bountiful, and so 
long as our harvests are ample we are sure to have 
prosperity, for, notwithstanding the fall in the price 
of grain and cotton, all those directly or indirectly 
dependent upon agriculture for their livelihood will 
have tremendous buying power throughout the 
coming year. 

“Our transportation facilities have been vastly 
improved through increased efficiency under private 
control which has been equivalent to adding 500,000 
freight cars. to the railroad service. Such bettering 
of the transportation service is very vital, for the 
railroads are the arteries of our economic body and, 
if we would have credit—the life-blood of commerce 
—circulate freely and strongly, those arteries must 
not be permitted to harden or deteriorate. 


The Drones Are Dropping 


“Another extremely important factor that is gradu- 
ally but materially effecting a betterment in our 
industrial situation is increased efficiency per man 
among our laborers since jobs have ceased to seek 
men and the latter are seeking jobs. The drones are 
being driven from our industrial beehives. As a 
consequence we are beginning to increase our 
production at lower costs, which, as 1 have pointed 
out, is absolutely essential to preserve our poompeany 
and maintain our export trade. 

In view of all these factors, it would seem probable 
that an improvement in credit conditions, with 
easier money rates, will mark the early part ‘of 1921, 
and that a prosperous year, with business on a new 
and more stable basis, is in prospect: We should 
plan accordingly for the next 12 months with vision 
and courage, and, most of all, with just good, plain 
common-sense. ; 


Prospects of Normal Prosperity 


“The fact that the inevitable readjustments have 
thus far been effected without really serious diffi- 
culties gives promise that there will be further gradual 
readjustments with a more prompt resumption of 
normal prosperity than would have been possible 
had the process of credit expansion been unhindered. 
The number of enterprises in which liquidation has 


already been effected is increasing and the beneficial _ 


results of these readjustments are cumulative. While 
the greatest danger from large and sudden price 














FT IIS 








io lp enh at ites Yalta pee “— 





64. BOOT AND SHOE RECORDER 


to recognize that great difficulties may be expected 
if we should experience a pronounced general eco- 
nomic depression ;attended by a large and increasing 
volume of commercial failures. 





Cincinnati Sale Week 


Large Attendance of Buyers Who Get Fare 
Refunded 

Cincinnati, Nov. 15—A great price-cutting sale 
was inaugurated by the Merchants’ and Manufac- 
turers’ Association, Cincinnati, during the week of 
November 8 and November 13, which resulted in 
the quickened movement of goods in dry goods, 
clothing and shoe jobbing branches. This market 
sale included the dozen or more shoe jobbers of this 
city, and each reported large personal attendance of 
buyers, while orders sent by traveling men have been 
exceptional. Orders taken by larger jobbers were big in 
size and number, indicating a demand when the price 
is right. 

The Merchants’ and Manufacturers’ Association, 
as in the past, agreed to refund to the visiting buyers 
the amount of their railroad fare or a portion thereof, 
with two per cent oftheir purchases as a basis. This 
advantage was one of the features that lent additional 
impetus to thesale, because thereby all buyers attended. 


Frank Werner Decides 
To Retail Shoes Independently in San Francisco 


San Francisco, Nov. 16—After the most pleasant 
business relations between the Geo. E. Keith Com- 
pany and Frank Werner, for the past 11 years, a 
change has been made in the San Francisco retail 
field. Mr. Werner has announced his decision to dis- 
continue the Walk-Over agency. He will do business 
under the firm name of Frank Werner Company 
henceforth. He has in mind ultimately establishing 
a number of stores in and out of San Francisco. 

Not only has Mr. Werner held the Walk-Over 
agency in San Francisco for 11 years, but he formerly 
had the Walk-Over agency in Baltimore for two years 
and was also with Mr. Chisholm in Cleveland from 
1904 to 1909. : 





Findings Men Meet 
Southeastern and Texas Associations Get To- 
gether at New Orleans 
The Southeastern and Texas branches of the 
National Leather and Shoe Finders’ Association held 
a two-day session at New Orleans November 8 and 9. 
George A. Knapp, secretary-director, gave an ad- 
dress on “‘District Associations—Their Past, Present 
and Future,” as the most logical program for the 
betterment of the industry for the manufacturer, 
tanner, jobber and repairer. Jake H. Wilensky, 
chairman of the meeting, rendered a very comprehen- 
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sive report. He gave his observations and predic. 
tions on: the shoe findings business. Mr. Wilensky 
recommended a paid secretary for the Southeastery 
Association; he referred to the fact that the North. 
eastern Association is going to have a paid secretary 
at a salary of $150 per month. 





Harry W. Crooker Retires 


Former ‘Treasurer of Thomson-Crooker Shoe 
Company Off for Florida 

Announcement has been made this week of the re. 
tirement of Harry W. Crooker from the Thomson. 
Crooker Shoe Company, Boston. Mr. Crooker was 
treasurer of this company and has been identified 
with the shoe trade for a great many years. He ip. 
tends to. take a much-needed rest and plans to spend 


HARRY W. CROOKER 


the Winter months in Florida. John M. Thomson 
has acquired the interest formerly held by Mr. 
Crooker. 

In 1909, the incorporation of the Thomson-Crooker 
Shoe Company took place, representing the amalgama- 
tion of the then two well-known firms of The H. W. 
Crooker Shoe Company, which was formed in 1901 
and of which Harry W. Crooker was the head, and 
its allied firm, Hennessey & Thomson, Lynn, Mass. 
A.A. Hennessey retired and John M. Thomson joined 
stocks with Mr. Crooker in the manufacture of won- 
en’s welts and McKays. 

The Thomson-Crooker Shoe Company continues 
in active business, selling its line of popular priced 
shoes to the retail trade. 
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Watch Your Step 


In explaining, why he hit Maguire on the 


.. head with a foot of iron pipe O’ Hara said Maguire 


had a brick in his hand and he always knocked 


on wood for luck. 
- x * eo 


Prohibition notes: 

Hand-painted noses will not be worn next 
season. 

Java is turning her clove orchards into lemon 
groves. 

William Jennings Bryan refuses to call the 
income from his Baldwin crop apple-jack. 

A reformed toper calls his six children his 
“hooch” because they are his home brood. 

Mr. Burleson will stop licking stamps March 
4, 1921, when he expects to go out of the licker 
business. 

* * OK * 

Here’s-a Cape Codder exiled in New York 
confessing that in his boyhood home he had 
pie for breakfast, dinner and supper every day 
in the week. No wonder he fled to New York; 
but he can come home now with perfect security, 
since tenderloin steak is cheaper than pie, and 
“Safety First” is a Massachusetts motto. 


* * * * 


Miss Alice Robertson of Oklahoma who has 
been elected to Congress runs a cafeteria. At 
an election where so many old war horses were 
dragged away from the public crib it is a com- 
fort to know that one good charger has tied 
up to the national pie counter. 


* * * * 


An English schooner laden with pickled fish 
went on the rocks of Cape Ann the other day. 
The docks of our police courts are congested 
with pickled suckers every day nowadays. The 
pickling fluid is domestic, not imported. 


* * * * 


} Vermont turkeys are 65 cents a pound; Cape 
Cod turkeys 20 cents a pound. Which will you 
give thanks for? 
* * * co 

} The New England Shoe Wholesalers’ Associa- 
tion has announced that “The American Shoe 
business is here to stay.” This discovery is 
Valuable. Anyone in the shoe trade who labored 
under the impression that the shoe business 
was going to Pot or Patagonia may now breathe 
easier and cheer up. 


And He Did 


When Noah sailed upon the flood 

He changed the name of earth to mud; 
He played the game and had his fun 
Until he made his last home-rum; 

And yet old Noah would recall , 

High water brought him no highball; 
“No ball,”’ quoth Noah, ‘“‘means no bat, 
And when I land at Ararat 

I'll have a snifter of old rye, 

Before my wet world gets too dry. ° 


* * * ca 


‘“When is the shoe business going to pick up?” 
asked the dealer anxiously. 

“When shoes get on their feet again,’ said 
Mr. Hardhead pleasantly. 


* * * * 


The essential difference between a statesman 
and a politician is that one is an extinct volcano 
and the other a spouting geyser. 

* * ok a 

The place where the shoe pinches is not always 

in the foot; quite often it is in the pocket. 
* ok OK ok " 

Mark Twain was finally elected to the Hall 
of Fame down in New York the other day. 
New York is about twenty years behind the 
times. The world declared that Mark Twain 
was a literary immortal some time ago; and 
when most of the names in the Hall of Fame 
are forgotten people will be reading and re- 
membering the immortal from Missouri. Time 
tells the difference between fame and notoriety. 

* ok * * 

The Bean, the historic dish of New England, 
the food which has sustained American armies 
from Washington to Pershing, which conquered 
the Rebellion and brought the Battle of Civiliza- 
tion to a glorious conclusion, whose grateful 
odor mingled with the perfumes of the Philip- 
pines and scented the airs of Flanders, has never 


. had a laureate to celebrate its glory or sing its 


virtues and flavors, now at last comes into 
its own, in the city that was famous for its 
beans before it boasted of its brains. Miss Amy 
Lowell of Boston, a poetess of vogue, has at 
last risen to her opportunity and bursts into 
song in honor of Boston’s noblest fruit and 
fodder—the Bean. Now who will set her noble 
lines to music, that Boston’s children may lisp 
and lilt her famous legume. 
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_ Milwaukee 


Nov. 20, 1920 


Convention 


Three Men Come 
Out of the Store 


By PUBLICITY COMMITTEE 
MILWAUKEE 1921 N. S. R. A. 


Store of Anytown had been one sad disap- 

pointment after another. Business was poor, 
very poor, the weather had been anything but pleas- 
ant, and profits—well, there simply weren’t any. To 
Tom, the proprietor of the store, it seemed as though 
the whole community had conspired against him to 
bring about his ruin. People just seemed to blindly 
pass his windows and store front, cross the street and 
go into Brightman’s store, that of Tom’s competitor 
(although Dick, Tom’s window trimmer, had each 
month redecorated his window). 

The first sign of enthusiasm that the old Tom 
Blank Shoe Store had seen within months came with 
the opening of the mail one warm November morning. 
The arrival of the N. S. R. A. Convention circular 
aroused more than a mere ripple on the quiet sea of 
Tom’s mind, and about the first thing he did was to 
call Dick, the window trimmer. Now, whenever 
Tom called Dick, Dick never came alone. This time 
especially Harry,-the shoe clerk, sensed the im- 
portance of the matter and quickly trailed Dick. 


- months past, life in the Tom Blank Shoe 


The Boys Enthuse 


The enthusiasm of the three over the folder can 
best be imagined. To Dick the most important work 
in a shoe store was window trimming, and here he 
saw that window trimming in all its branches, in- 
cluding fixtures, setting and background, something 
entirely different and new, would be taught at the 
Milwaukee Convention. -In his excitement, he took 
the folder out of Tom’s hand, and with his eyes firmly 
fixed on it, he came out with the enthusiastic words: 

“Tom, if we can buy just a few of the new things 
they will show at this Convention we can come back 
home and beat Brightman. We've got to do it— 
new window displays will do the trick, and sooner than 
let the fellow across the street beat me again, l’ll go 
to Milwaukee at my own expense and get this dope. 
Harry can clear out the windows while I’m gone so 
everything’ll be ready when 1 get back.” 


Dick’s last words nearly sent Harry's hopé and 
enthusiasm “aglimmering down the path of disa)- 
pointment,”’ and Dick, therefore, had hardly finished 
when Harry cut in with vibrating tone. 

“If Dick can go by paying his own expenses, why 
can’t I, besides, window trimming isn’t the onl) 
thing they’re going to have—look it here—a whoie 
day for the retail shoe clerks; they’re gonna teach 
everything that a clerk should know from fitting to 
selling, and you want me to stay home and not learn 
all this—not on your tin-type! I think I should go.” 

Tom, quiet and conservative, very seldom 
really “‘let loose.” But this was too much for him. 
He turned in amazement from Dick to Harry, 
and from Harry back to Dick, and for the first time 
in years came out with the slang, “Say, how do you 
fellows get that way, ain’t 1 the proprietor of this 
store? I’ve made plans for the last six months to go, 
but wait, this does look interesting and maybe ar- 
rangements can be made that we can all go. Let’s see, 
we can leave here on Sunday night and get back here 
for Saturday’s business.” 


Advertise *“*Gone to Convention” 


So they closed the store and the night of January 9 
found Tom, Dick and Harry waiting at the station. 
But even at the last moment, conservative Tom asked 
Dick whether it would really be the right thing to 
close the store and have everyone go. 

“Sure it’s all right,’’ Dick replied smilingly. ‘‘Be- 
sides, I’ve already put an ad in the paper saying that 
we'd all gone to the Convention and would be back in 
a week with new ideas.” 


Milwaukee Convention “‘Different’’ 


One of the outstanding features of the Milwaukee 
Convention was that it was different. The convention 
sessions of business meetings were confined to the 
afternoon hours. This was done in all fairness to the 
exhibitors and to give the visiting merchants every 
opportunity to visit booths and inspect displays. 1] he 
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lectures at the meetings were brief and educational in 
every respect, they were of the constructive business 
type with talks by the leading members of the indus- 
try. As all other visiting merchants, Tom and the 
boys took in every one of these meetings for it meant a 
trairing to them, that was bound to come back in 
increased good will and sales from their own trade 
bac! home. 
Model Shoe Store 


Tie educational work at the ““Model Shoe Store” 
was done through dramatized reproductions by ex- 
peri: aced actors and actresses. Here, before Harry’s 
eyes. were actual scenes as to the right and wrong 
way Of meeting customers, showing merchandise, 
fitti:.g feet, making sales, handling adjustments, ex- 
charges and collections, in fact, everything that a 
shoe clerk and merchant should know. Harry was 
particularly interested in the right and wrong way of 
showing shoes, and he quickly saw how he had lost 
many a sale on account of not 
showing customers the right 
shoes to begin with. 

But in the midst of the 
thousand and one educational 
features in the “Model 
Shoe Store,’”’ Dick had not 
forgotten about the Window 
Trimming Qontest, which, in 
his mind, would be the source 
of new ideas to beat Bright- 
man. 


The Show Window 


So Dick broke away and 
Tom and Harry had to follow. 
It was just as a special win- 
dow trim for a Spring opening was being put on that 
the three arrived at the large display window Dick 
saw SO Many new ways how shoes could be featured 
in a show window, that he began to wonder how he 
was going to remember it all until he got back home. 
To his great relief, however, he noticed that as the 
window trimmer gave explanations, a stenographer 
carefully put down everything that was said. When 
the display was completed, a photograph was taken 
of it, all of which was later to be published in the 
trade papers. The fixtures used for the display were 
of an absolutely modern type, something never 
shown nor seen anywhere before, by some of the 
largest and best fixture manufacturers of the coun- 
try. 

To the three window trimmers who put up the best 
displays, a beautiful silver loving cup was donated. 


Suggestion for Spring Buying 


The next trim showed a display of the ““Makem- | 


rite” shoes. Tom had for many years featured the 
“Makemrite” shoes in his own store, and this display 


Style Show Dramatized from Life 
Shoes for Every Occasion sales. Due to the fact that 
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immediately brought to his mind that he had come to 
this convention to place his Spring orders.. So im- 
mediately after the completion of the trim, Tom, 
Dick and Harry began their tour of inspection of the 
different exhibits. Every booth had a crowd of 
anxious buyers around it, but Tom’s turn finally 
came, and with ambition running high in Harry’s 
mind as to his future ability as a shoe salesman, Tom 
placed an unusually large order. 


Dramatized Style Show 


On the big stage in the Arena was a dramatized 
Style Show—showing actual scenes of life, such as 
street, park and boulevard scenes, school ‘scenes, 
party scenes, etc., and even a wedding scene, and in 
each and every one was shown not only the newest 
styles, but the proper footwear for the proper occasion. 


Recognition of Shoe Clerk 


The second day was set 
aside for the retail shoe clerks. 
At last the shoe clerk was 
being recognized as an in- 
tegral part of the working 
machinery of a shoe store, 
even to the extent that spe- 
cial trains were being run 
from within a radius of two 
hundred and fifty miles to 
bring him to the Milwaukee 
Convention: There was dem- 
onstrated everything that a 
shoe clerk should know from 
meeting customers to making 


most of the disagreeable fea- 
tures of a shoe store, as returned merchandise, ex- 
changes, etc., are directly traceable to improper 
fitting, particular attention was given to this and 
practical demonstrations to educate the clerks along 
this line were outstanding features of the day. There 
were talks on advertising, salesmanship and shoe 
store systems; lectures, supplemented by exhibits and 
demonstrations, on the different kinds of leather, with 
special invitations to all merchants and clerks to visit 
the large Milwaukee tanneries and shoe factories. 


Ladies Royally Entertained 


Tom had such a wonderful time that he more than 
once wished he had brought his wife along. He was 
utterly amazed at the splendid way in which the 
daughters and wives of the visiting shoe merchants 
were being taken care of in a separate part of the 
building. The Japanese Garden, decorated in true 
oriental style, proved a delightful place for the ladies 


‘to invite their friends to tea, card parties and 


dances. 
(Continued on page 71) 
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This Store’s Motto Is “In This Store Quality Is Higher Than Price” 


A Model Community Shoe Store 


Live Quincy Merchant Capitalizes Show Windows 


OORHEAD’S Shoe Store, Quincy, Mass., of 
M which James Moorhead, Jr., is owner and 
efficient manager, is most attractively ar- 
ranged, and compares favorably with community 
shoe stores the country over. Mr. Moorhead was as- 
sociated with the Granite Shoe Store of Quincy before 
going into business for himself in 1915. As a member 
of the Quincy Chamber of Commerce, his progressive 
ideas have benefited the entire community. 

The store front is cement,with an L shaped display 
window on either side of the entrance. Special foot- 
wear displays are featured each week and have been 
the means of attracting some of the best trade in this 
vicinity. As you enter, a large display case contain- 
ing shoe polishes, foot powders, infants’ booties, 
moccasins and boot tops compels attention. The floor 
is carpeted in a soft shade of tan. Shoes are arranged 
in special racks along three sides of the store with 
large floor mirrors which help the customer to visual- 
ize their. purchases. Two rows of comfortable chairs 
run the length of the store and expert fitters, each 
one a practipedic, are alwaysfat the service of pur- 


chasers. 


Indirect Lighting for Daylight Effect 


An indirect lighting system brightens the atmos. 
phere and makes the interior of the store as near like 
daylight as possible. Little nooks in the wall with 
plate glass fronts display dressings, shoe brushes, 
arch supports, lacings and everything in the findings 
line. 

The cashier’s booth and that of the bundle boy is 
conveniently situated in the center of the right hand 
wall with the private office of Mr. Moorhead directly 
behind the booth. 


Value of Color in Window Display 


A recent prize winning window display by lH larry 
G. Marsh was a more than attractive Fall Shoe 
Window, as illustrated, and was admired for its ex- 
cellent arrangement and color scheme by every 
passerby. 

The background and one side of each window was 
of fine whité panels. A shelving of oak in the on- 
en’s window was utilized to display boudoir sli; pers 

(Continued on page 71) 

















Ornamentation of Footwear Has Come Into 
Its Greatest Possibilities 


Spring Business Outlook and Spring Styles---The Midwest Viewpoint---Is 
the Shoe Business ‘“‘Shot,’’ or Is It Coming Into Its Own? 


sibly it would be more correct to say what was 
expected has not happened. 

The expected slump in retail shoe business has not 
materialized. The good merchants throughout the 
Middle West who have recognized the new valuation 
of their stock, and who have merchandised on the 
basis of replacement value have generally shown a 
larger volume of business so far during the Fall season 
than prevailed a year ago. These merchants have 
ceased to figure their business on a long profit basis, 
but are basing their calculations on the basis of a rapid 
lurn over of stock and capital andare depending on volume 
lo lower the overhead expense and making a fair profit 
on the total volume of business. 

They are seeing business ahead and are buying their 
needs for that future business based on last year’s 
volume of sales. 


Mb the unexpected has happened, or pos- 


New Buying Plans 
What will be the style in footwear for Spring, 1921, 
whether oxfords, pumps, colonials, or strap effect, is 
just about as intelligent as to ask what will be the 
style in music. 


lf you wanted music for a parade, a political speech, 
or a county fair you would select a brass band, but a 
band that would play harmoniously. 

If you wanted music for a dance you would hire an 
orchestra. The kind of instruments which the musi- 
cians played would not be so important—you would 
want snappy music, and would be extremely particular 
about the harmony. 

If you wanted music for a church you would select a 
soloist, a quartet or a chorus choir with an instru-. 
mental accompaniment. You would be particular 
that all rendered the same selection, kept correct time 
and produced harmonious music. 


**Footwear Fashion” Is Here 


There is every indication that the shoe business is 
approaching a basis that is more artistic and more 
scientific than has heretofore prevailed. 

“Style” is being eliminated and “‘Fashion”’ is taking 
its place. . 

No one thing, no particular color, pattern or type of 
footwear will dominate or be the particular style 
demanded by American women. 
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All Good Styles in Style 


Fashionable footwear will be footwear that will 
harmonize with the costume and the costume will be 
appropriate for the occasion. This apparently is the 
dominating idea of footwear style creators. 

Just as certain kinds of music are proper for certain 
occasions, so are the women beginning to recognize 
that certain types of footwear are proper and fashion- 
able for certain occasions. 


The Place for Oxfords 


Just as a brass band is selected for out-of-door 
occasions and occasions where large assemblages are 
together, just so oxfords of a substantial character 
with welted soles and military heels will be proper for 
similar occasions. 


The Place for Straps 


Just as an orchestra rendering a more delicate class 
of music is appropriate for receptions, dances and 
similar occasions just so are strap effects, pumps and 
colonials with light soles and Louis heels to be 
fashionable footwear for these occasions. 

The central thought of Footwear Fashion, therefore, 
will be harmony. Footwear that will harmonize with 
the costume and footwear that is appropriate for the 
occasion. 


Strap Effects Dominate Lighter Creations 


In the lighter creations strap effects will apparently 
be the dominating factor. 

Style creators and pattern designers have ap- 
parently gone the limit in the wide variety of effects 
that have been produced. One strap, two straps, 


cross straps and ankle straps. Some fastened with 
buttons and others with buckles. Some that are per- 
fectly plain and others carrying a wide variety of per- 
forations and decorations. Pattern makers have vied 
with each other in producing a wide array of different 
ideas. 

As to materials, black kid in both bright and dull 
finish is admittedly good. Suede in black, brown 
and gray is also good. Satins have had a long run, 
but there is no indication of any let-up on the demand 
in both black and brown. Gray satin is being shown 
in several prominent lines. 

Combinations of patent vamps and suede quarters, 
black suede vamps and satin quarters, brown suede 
vamps and brown satin quarters, kid vamps with 
suede quarters show up prominently in all of the well- 
recognized lines. Practically all of this class of foot- 
wear carry 16-8 Louis heels. A distinctive feature in 
several lines is the combination Spanish Louis heel. 
Baby Louis heels are also being shown quite prom- 
inently in 12-8 and 14-8 heights. 

It is not expected that Baby Louis heels will form 
any big percentage of the volume of business, but 
there are occasions and conditions where such heels 
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will be popular. Women who wear 12-8 or |4-3 
military heels for street wear find the Baby Louis 
to be more comfortable for dress wear than to ch:nge 
to an extremely high heel for such occasions. 


Oxfords as Permanent Staples 

The indications are that oxfords have taken | ‘ir 
place as staple footwear, and yet there have }:cen 
some niodifications in styles and patterns that ar» to 
be reckoned with. 

Generally speaking, oxfords will be made in ty pes 
designed for street and semi-dress wear, that is to <ay, 
that generally they will be made of Russia calf, b' ack 
kid and brown kid with Cuban and military h: els, 
While Louis heels are exceedingly good in strap ind 
pump effects there are very few oxfords being shi wn 
with Louis heels. Those that are being shown are 
usually made tongueless and cut-out effects. 

Brogue oxfords are being shown in practically all 
the lines and yet manufacturers generally are of the 
opinion that they will not form as large a volume of 
sales as was the case a year ago. 

Some oxfords are being shown in gray and other 
delicate shades of kid, but generally these leathers 
when shown at all are made in fancy strap patterns. 

There is quite a wide diversity of opinion as to 
whether or not colored kid low-cuts even in the strap 
effect will prove popular the forthcoming Spring 
season. Some very handsome designs are being 
shown where gray and other colors of kid are com- 
bined with patent and satin vamps. 


Big White Season Anticipated 

While the season on white footwear does not gen- 
erally open until the middle of May, yet manv- 
facturers are looking forward to this period and are 
showing many samples of both fabric and kid low- 
cuts. 

White oxfords with military heels will undoubtedly 
make up a large volume of midsummer business. 

Likewise strap effects, pumps and colonials are 
expected to play a prominent part in the footwear 
program for the hot weather season. 


Vamps and Tips 
Lasts for the coming season will not be materially 
different from those prevailing at the present time. 
Vamp lengths will be 31% inches and 3 5-8 inches ona 
!-B. There will be some slight variation from this 
general rule, but such instances will be rare. 


Prices Show Recessions 

As compared with last season, prices generally are 
considerably below the high pitch which was at- 
tained at that time. There is every indication ‘hat 
the big slump has been taken by most manufacturers. 
While there may be price changes, it is generally 
believed that there will not be any great matcrial 
change from present quotations. 
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MILWAUKEE CONVENTION 
(Concluded from page 67) 


Athletic Night 
\thletic night was devoted to boxing bouts and 
wrestling matches. There were no brutal prize fights, 
bu! contests of skill and endurance by the best known 
exliibition boxers and wrestlers of the country." Many 
lacies were in attendance. 


In Fairyland 
he last night, the grand finale of the Milwaukee 
Ccvention, was to Tom, Dick and Harry more 
thin a “Grand Ball” or “‘swell dance’’—it was a Fairy 
Wonderland. 

‘}id you ever see a crystal ball? A huge crystal 
sp!.cre suspended from the ceiling and revolving at an 
incalculable rate of speed, while all the time numerous 
spot lights were thrown on it, causing millions of 
rainbows to dance on the floor? There was a string 
orchestra at one end of the hall, playing the dreamy 
walizes, leading the dancers into a moonlight fairy- 
land, while at the other end were the six Brown 
Brothers (Sextette of Saxophones), furnishing the 
music for the quicker and livelier dances. 


Tom Pays Expenses 

The Dixie Flyer never carried three more con- 
tented, inspired and changed personages than Tom, 
Dick and Harry, homeward bound. Each carried 
notebooks well filled with memoranda and sugges- 
tions which they would apply in their own store back 
home. Tom realized that Dick and Harry had under- 
gone a marked change, and that the future good the 
boys would do the store would more than offset the 
money spent for their expenses at Milwaukee and so 
with enthusiasm running high, Tom declared: 


Boys Will ‘‘Make Good”’ 

“Boys, the last four days were the busiest and most 
profitable of our lives. It sure was some show, and 
don’t bother about your expenses—I’ll see to that.” 

Tom’s words started something. Dick and Harry 
never quieted down until the journey had been com- 
pleted. Tom’s action was a wonderful climax to the 
four big days at Milwaukee. It only strengthened 
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the détermination of the boys to “make good” back 
home. 





A MODEL COMMUNITY SHOE STORE 
(Concluded from page 68) 
in shades of pink, blue, brown and gray, effectively 
draped with a fold of Autumn brown velvet. 

One window contained exclusively women’s, misses’ 
and children’s shoes, all very high grade shoes, as the 
store carries fine shoes exclusively. 

Women’s and misses’ walking boots, brogue ox- 
fords to be worn with spats, or wool hosiery, dressy 
oxfords, dancing pumps, and combination boots in 
brown and black, also children’s play shoes were 
included in the display. One particularly attractive 
pair of shoes prominently displayed on a brass stand 
was a light gray kid boot with lighter fabric top and 
fancy gray kid binding. 

Children’s school shoes in black and brown, lace 
and button styles and some. combinations were in 
prominent position in the front of the window. One 
child’s button shoe bore the price tag $2.50, while 
$4 and $5 seemed to be the popular price for little 
gent’s shoes. 

A window card in an oak frame called attention to 
the group of “Correct Styles for Fall 1920.” In the 
background a window card in oak frame announced 
“In this store quality is higher than price.” 





Testimonial to McGowin 


President Emeritus of the N. S. R. A. to Be 
Honored 

T. C. Mirkil, secretary-commissioner of the 
N. S. R. A., announces the wind-up of the Allied 
Council, which has been superseded by a plan of 
Conference Committees throughout the industry. 
A testimonial luncheon will take place at the Hotel 
Astor, New York, on Monday, November 22, at 1 p.m., 
as the final chapter in the work of that war-time body. 

At this luncheon A. C. McGowin, president 
emeritus of the National Shoe Retailers’ Association, 
will be presented with a beautiful silver loving cup, 
suitably engraved, testifying to his good services to 
the industry as chairman of the Allied Council. 











January. 





If all the women’s shoes you need for 
Spring come under the classification of 
brogues—W HY, THEN, IT’S PERFECT- 
LY SAFE to hold off buying until 
BUT— 

(See next page) 
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BUT— 


if you expect to sell these! 
Remember! ! ! 


An order sent to the factory after the turn of the 
year won't be ready for the works, because it takes 
time to assemble new materials, for countless new pat- 
terns, much before February 1—and if you think the 
Easter shoes of a nation can be built in 28 days of 
February you have got a “‘dizzy dome.” 


Supposing the cases are shipped March 1—one 
good snowstorm, and bye-bye shipment and sales. One 
order might get by, but 10,000 late ones will make 
mischief—Think it over. 
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Style and. Color 


es is presented ample proof that colér éoribinatigns in footwear long since advocated by 
the “Recorder” are to have representation as noveltiés during the oncoming Spring season. 
Within the path of safety in the selection of combinations,for footwear adoption are pearl, 

light and medium grays. During recent months, both in Paris and New York, gray has been steadily 
rising into prominence in millinery, footwear, trimmings, and in thé most artistic color combinations 


adopted for general distribution. 
Gray has also invaded the hosiery, field; seeing that it is the newest favorite with the advanced 


trade for street wear and also ea teteeseriate with blue-especially in plaid skirtings. 


Black and White for Early Sports 


In street. dresses combinations of black and white, black predominating, are among the most 
striking seen on Fifth Avenue during the afternoon parade of the fashionables. Each suit bears 
the unmistakable appearance of having been made by a French or American tailor of renown and 
therefore reflects the last word. 

In shoe circles this is taken to mean that in footwear combinations of white and black will 
have the same attention accorded black and white last year by the ultra-fashionables, especially for 
country club wear. 

White footwear having reached the strong position of a Summer staple will continue in favor 
during the coming Summer months.. Evidence of this is presented in the activities of buyers who are 


making preparations for special offerings as soon as Spring makes its appearance. 


Browns in Golden Shades 
Nevertheless African brown is well established with the dressmaking and millinery trades, and 
like Banquo’s ghost will not down. Contrary to general expectations in dress, African brown 
overshadows all other colors, including even navy blue, and can be relied on to carry well into the 


Spring season in shoes. 
This makes clear the position of soft browns in footwear, until such time as white and black 


and white reappear for Spring and Summer wear. 
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Pleasing and Practical 


HUS far, the attention given to golden browns is their exploitations on the Avenue by man- 
nequins and their presentation in the form of strap models by shoe merchants catering for 


the trade of the exclusive. 
Buckles in Renewed Briliiancy 


Renewed interest is shown in buckles. Naturally, rhinestones have the call and are priced 
from $10 to $75, with all the intermediate prices having the principal representation. Nevertheless, 
bronze buckles are selling up to $100 each for the adornment of low shoes made of suede leather and 
dyed in shades of soft brown and in golden brown as well. 

Recently a Broadway branch of a leading Fifth Avenue shoe merchant hada line of unsalable 
brown suede low shoes having a fancy tongue and reflecting generally what is known as the French 
idea in lasts and straps. The line was sent to the main Fifth Avenue store where they were shown 
decorated with a $100 bronze buckle. The buckle was responsible for the immediate closing out of 


the entire line. 


Brocades and Metallic Clothes 


The latest novelty in evening footwear introduced this week by an Avenue retailer is a slipper 
having one instep strap fastened at one side with two pearl buttons. ‘The toe has:a:semi-receding 
point. The ball, however, is broadened to facilitate continued dancing, without the fatigue that 
comes from wearing a narrow shoe with an intensified receding toe. 

The fabric employed is an unobtrusive metal brocade, and the color is a light tone of pearl 
gray with the collar a step away from white, but inclining towards the pearl gray series, which is 
highly regarded by all authorities. oe 

A baby Louis heel, one and three-quarter inches in height, finishes the most practical and at- 
tractive novelty evening slipper yet brought out. The same model is, however shown in gold and 
in golddust brown, but they are not as much admired and less is expected of them, seeing that gray 


is the rising favorite in colors. 
Extremists favor gray in monotone form, viz., hat, feather, suit, hosiery, shoes, all in various 


shades of gray. 
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ILVER slippers for modern Cinderel- 
las—the greatest social season gives 
pre-eminence to the slippers of metal- 
lic fabrics with silver at par. 


- 








ATENT-: and brown suede in a one- 
strap—clever perforation work in bor- 
der line decoration. Creation of Hoff- 
man & Herman, Inc., Brooklyn, N. Y. 
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LACK velvet arrives and buckles. re- 
appear. The great surprise of the 
season is the demand for both, es- 
pecially the rhinestone ornament. 


ENETIAN sandal of the midnight 
blue kid—white piped and fitted. White 
dots shown through waist strap and 
throat line. Creation of Geo. W. Baker 
Shoe Company, Brooklyn, N. Y. 
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Paris Service 

Footwear Fashions 

Boot and Shoe Recorder 

2 Rue des Italiens, Paris 
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The Style Season is at its height in Paris—and 
our famous artist has been in attendance at the 
races, theatres, and fetes—every important cos- 
tume showing included. The results are sketched 
herewith—the footwear fads of an artistic race. 


Suedes and satins, kids 

and calfs in every con- 

ceivable pattern mark 

the footwear fashions of 
gay Paree. 





The Eiffel Tower Serves as .a 
Modern Spotlight to Reveal Our 


Footwear Style Discoveries 


HE salons of fashion establishments are crowded, and this not- 

withstanding the almost prohibitive prices of all models. Jenny, 

Cheruit, Lanvin, Premet and Renee are practically as crowded 
as at the time of the openings in August. 

For tailor suits and street wear generally, skirts however are still 
short, the average length being a good ten to twelve inches off the 
ground. The longer skirts appear chiefly in afternoon and evening 
gowns. Many of these are shown with long tunics of lace which cover 
the ankle. 


Knee High—or Ankle Tops 


However, in so far as shoes are concerned, whether the skirts remain 
at knee height, or lengthen to cover the ankle, there is no doubt that the 
shoe will still retain the important position which it has achieved in 
every fashionable woman's wardrobe during the last few years. At the 
present moment, quite as much thought and care are expended upon the 
choice of the shoe to go with the costume, as upon hat,veil or gloves. 

For day wear, all shoes are worn in colored suede or kid, or in black 
patent leather. When in patent leather, they are invariably worn with 
light colored silk stockings of which gray, taupe or champagne color are 
the favored shades. 


Now the ‘‘Slavic.’ in Shoes 


Slippers with mule toes, sabot effects and strap styles 
of all kinds are prominent for both street and house 
wear. Among the more recent models which have 
been brought out by Greco, are léw shoes in black 
patent leather with an all over complicated geometric 
stitching in white or in colored thread. The patterns 
are said to be in Slavic design. 

Combinations of black patent leather with a color 
are very conspicuous in all street shoes. Black and 
scarlet still remain the prime favorite, notably black 
slippers with a scarlet piping at the top of the shoe, and 
with an entire scarlet heel. Black combined with royal 
blue, and black with gray suede or with tan are also in 
evidence. In the advanced models which are being 
brought out, black patent leather with purple is being 
featured. Purple in all shades, from light to dark in 
fact is very favorably mentioned, not only for shoes but 
for costumes as well for Spring. 

For evening slippers, the sandal styles with mule 
toes predominate. This mule toe is the basic principle 
of construction for all styles of footwear for the evening. 
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HAVANA brown kid with fawn buck 
strap over-pattern. Every day brings a 
new strap design—vamp three and one- 
quarter inches. Creation of I. Miller 
& Sons, Inc., Brooklyn, N. Y. 


ONE button flap to a champagne kid 
slipper, black piping, black patent in- 
serts. Creation of John J. Latteman 
Shoe Mfg. Company, Brooklyn, N. Y. 
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T He diamond tip returns and on a high- 
style, for this sabot pump is in brown 
suede, brown buckle, brown kid strap 
and tip. Creation of Bresnahan & 
en Shoe Company, Lynn, 
Mass. 


F: HE straps for Spring are in any 

number. ‘Tis said every woman has 
had a pair of brogues—will she also 
achieve straps? Al Mead says so. 
Creation of Upham Bros., Stoughton, 
Mass. 
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Legs are No Novelty Any-More—Bui 
Speaking About Footwear, Some of 
These Novelties are More Interesting 
Than Faces—Being Footman to Fair 
Fashion Has its Compensations in ar 


Era of Style. 

















Patent with straps 
and a scroll underlay.., 
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First showings of the clev- 
erest handiwork of Europe in 
fine footwear. Just to show 
it could be done, these lasts 
and heels are typically Ameri- 
can. Footwear carried by 
Filene’s and not for profit 
but for style stimulus. 
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Satin with threads o/ 
gold around the vamp 
in stitched design. 





teeta 








Twin bars in gold 
over white satin vamps. 


























The big tongue fairly 
Shrieks its design. 





i ) Fashion in Footwear Has Done More to Maintain 
jand Increase the Volume of Business in Shoe 


) Stores Than Any Other Influence. 
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Strap Effects for Spring—Sure 


Styles Finishing Strong in Big Cities in Autumn Have a Habit 
of Bursting into Full Bloom at Easter 
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lt is a far cry from 
sc ots of wood to those 
0) patent with white 
k: ! underlays and bind- 
us. 














Satin mules for lim- 
ousine wear, buckles in 
gold—by strange style 
taste you will see them 
on Wintry streets daily. 
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Eight of. the best in a col- 
lection of twenty styles from 
France and Switzerland fea- 
tured as service merchandise 
in Filene’s, Boston. 


{ 
i 


ff 
i} 


H 
H 
i 








" 











Lace over satin in a 
strap and collared style 
that defies detection as 
to process of shoemak- 
ing. 











See eee, 





And in them all you 
note Americanization of 
sole and heel, vamp 
length and shank—won- 
derful. 
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T HE bigger the tongue the less ap- 
parent the size. Patent with light 
gray kid tongue underlay. Creation of 
Geo. W. Baker Shoe Company, Brook- 
lyn, N. Y. 


GRAY buck boot with cuff top in patent. 

Note also diamond tip in patent. 
Frenchy! Creation of I. Miller & Sons, 
Inc., Brooklyn, N. Y. 
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INTER resort footwear give a clue to 
Summer-white kid sport shoe with 
champagne kid trimming, military 
heel. Creation of J. & T. Cousins Co., 
Brooklyn, N. Y. 


(Soon all of the champagne will be 
in trimmings.) * 


AVANA brown kid boot with silver 
‘beadings—but said to be patterned 
after footwear worn by Queen Steph- 
anie. Creation of Hoffman & Herman 
Company, Brooklyn, N. Y. 
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I'S a gayly shod pageant that moves down 
Fifth Avenue these late Autumn days, and 
the. pavements ring to the sound of wooden 
heels and the soft patter of delicately shod feet, 
for New York has gone mad over the ankle strap 
sandal, the French sabot, the Grecian cut outs 
and the flippant little pump. 

Now and then a woman passes in brogues, 
intent on a day's shopping, but she is unique 
among her kind, and even the shop girls and the 
business women who must be on their feet all day 
have flung discretion to the winds, and cheerfully 
sacrifice comfort, health and put a mortgage on 
their salary just to “march down the Avenue 
with the crowd.” 

“Nobody who is anybody wears black or tan 
staple shoes these days,”’ scoffingly says a lead- 
ing woman in the trade. Between black satin 
and gray suede it’s a pretty even race all the 
way from Thirty-fourth Street north to Fifty- 
seventh. Sometimes -you think the grays have it 
and then again you put your mioney on the satins. 
At any rate they are near enough even so you 
can stock either way. 
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Down Fifth Avenue with the Crowd 


Let's Visit the Stores from 34th Street Up 


HROUGH the entire block length of -the Cammeyer 

store from Thirty-fourth to Thirty-fifth Street were 

rows of women buying shoes. Were they buying 
brogues? They were not. ose who had not yet learned to 
balance themselves on the two inch heels were cheerfully 
expressing their willingness to learn on the baby Louis, 
and the clerks were doing their best to aid them. It mat- 
tered not whether ankles were thick or delicately slim, 
ankle strap sandals and high French strapped boots were 
accompanying their new owners home with a cheerful 
impartiality. 

They are pretty keen merchandisers in at Cammeyer's, 
and if there is anything they miss it is probably of little 
consequence, for each seven days they bring out two new 
styles and plan to keep this up until after the holidays. 

Here as elsewhere, the low shoes lead and these are a 
few of the styles from their wonderful stock: Gray suede 


pump with a perforated piping of gun metal leather 


around the vamp, two inch French heel; brown kid vam 
with a brown suede quarter and strap, French heel; blac’ 
satin slipper. with a suede inlay around the vamp, suede 
strap and Frenchvheel; plain black and brown satin sli 
pers with baby Louis heel twenty-eight pairs -were sold 
the first day they were on the floor) ; brown kid boots with 
satin tops, the same model in black suede with satin tops: 
one strap silver brocade slippers with French heels; blue 
satin slippers with under strap of blue suede; high boots in 
dark blue kid vamps and gray suede tops, these boots also 
come in blue and black with satin tops and six styles are 
shown, each one with a differently shaped tip. 


Wonderful Season for Slippers 


Up near Thirty-eighth Street J. & J. Slater, always the 
same conservative, exclusive house, are showing a regula- 
tion line of exquisite models..  « 

“It is certainly a wonderful season for slippers,’ said 
Mr. John Slater, ‘‘and so far the-démand has been almost 
entirely for low shoes.” runs almost entirely to 
black, brown and gray for street shoes and tinsels and 
brocades for the evening slippers. Patent leather and 
suede are the favorite leathers. 


Oh, You Baby Louis! 


In the Hanan shop close by, W. S. McMahon reiterates 
the always repeated statement, “It’s a great season for 
low shoes. 


In this shop their sales are running very high on brogues 
and walking oxfords with a one and one-quarter to one 
and five-eighths inch heel. Their tan brogues are their 


best seller, three and five-eighths inch vamp is the popular 
length and they use an attractive modified toe. 

The next shop visited was Alfred A. Kohn, known as 
the shop of novelty shoes. The most conspicuously at- 
tractive styles were Grecian sandals in gray suede; cross 
strap slippers in castor and brown suede; brown calf 
pumps with French heels; a few styles with baby Louis 
heels; tinsel slippers in all varieties with regulation French 
heels and brown calf oxfords with wing tips, pointed toes 
and one and one-quarter inch heels. . 


The Record for Style Speed 


Down Forty-second Street, just off the Avenue, is the I. 
Miller shop, where they are popularly supposed to origi- 
nate a new style every three minutes. 

There is always a crowd in front of their windows and 
one of the prettiest models on the street is their gray buck 
pump with a perforated inlay of the same leather. is is 
made for street wear with a welt sole so light it can scarcely 
be distinguished from a turn. Another distinctive model 
is a French sabot in castor buck. Beautiful models are 
their Parisian high strap laced boots in satin, brown kid, 
silver cloth and many novelty leathers; silver cloth slip- 

rs with black satin quarters and heels, rhinestone 

uckles; slippers with silver cloth vamps and silver bro- 
cade quarters and heels; French sabots in black patent 
leather vamps with castor buck quarters and straps and 
French heels; gold cloth brocaded party slippers; gray and 
blue kid slippers with suede inlay of self color and blucher 
walking por a in brown and gray buck with one and one- 
half inch heels. 

Up the Avenue near Forty-eighth Street Martin and 
Martin are showing some exclusive things. 

Here they are doing quite a business in a high tan lace 
boot with a straight tip, modified toe, one and one-quarter 
to one and one-half inch heel in a conventional walking 
shoe. In evening slippers the call leans to tinsel, with a 
simple strapless slipper as a leader. This is noteworthy, 
as the Martin and Martin house is a leader for’style. 


Black Calf and Gray Buck 


Across the way Frank Brothers are showing some 
distinctly good looking and highly conservative black calf 
high shoes with gray buck tops which hark back to the 
type worn two or three years ago. One model had .the 
added novelty of black buttons, which- gavé ‘it a very 
striking effect. In low shoes they leah toward’the regula- 
tion neutral shades in suede street slippers, With the usual 
tinsel for evening wear. BS, : ° 


ee 
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SOME one created the phrase “‘climatic 
cowards —well the majority of us 
would enjoy these white buckskin ox- 
fords with tan binding at some South- 
ern resort when instead we will be out- 
of-luck with a snow shovel. Creation 
of Boyden Shoe Mfg. Company, 
Newark , N. J. 














HE Pinehurst in Scotch grain, being 
the pedigreed great grandson of a long 
line of ancestral experiments by 
Norman & Bennett, Inc., Boston, 
Mass. 
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THE BIG “10” BROUGHT TRADE 





Not Allowing $2.00 to Stand in the Way of a Sale, C. B. Merrill, of Shepard Norwell Co., Boston, Put on a Big Feature 


Smartness in Evening Footwear 





The Keynote of Distinction Revealed in Holiday 


Apparel 


Paris, France (‘‘Recorder’’ Service), Nov. 9. 

The majority of evening slippers are made in 
-metal cloth, plain or figured, or in. black satin em- 
broidered with metal. » 

Practically all evening slippers are worn in contrast 
to the dress. The slipper which matches the gown is 
no longer smart, save when the dress is made of 
plain cloth of gold, or cloth of silver, and in this 
case, the slipper is frequently made of the same 
fabric. 

All black evening dresses are conspicuous, and 
with these are worn either black satin slippers or 
slippers in black satin, embroidered in gold. 

Very few toe ornaments are now used. Toe orna- 
ments when used are small, inconspicuous in design, 
and are in jeweled styles. 


Anklets with Jeweled Buckles 


Anklets are worn to considerable extent for day 
and for evening wear. New anklets have been 
brought out by one of the large makers of buckles 
and shoe ornaments in Paris, made of black ribbon 


Last Week 


buckles at front and at baek. 
Hellistern is showing anklets in inch wide colored 
leather ornamented with gold buckles inlaid with 
enamel. 


with jeweled 


With regard to fashions in general in shoes, French 
styles continue to show a preference for medium 
length vamp, with medium rounded toe, and with 
high military, or Louis heel. The very short vamp of 
two years ago is now almost entirely replaced by a 
three-inch vamp. 


Oxfords and Fringed Tongues 


Oxford ties are well liked for heavy wear, and are 
shown in popular wearing types. The oxford tie 
generally is made of dark russet leather or black 
patent leather, and is worn with light colored silk 
stockings. 

Colonial ties are no longer fashionable in France, 
but are entirely replaced by sandal and strap slipper 
effects. 

Ties with turned back fringed tongues covering 
the lacing at the front are again being brought for- 
ward and are conspicuous on many of the new models 
by many of the most fashionable boot makers. In 
these models, the tongue is frequently fringed both 
at the top and at the bottom, where it falls over the 


vamp. 













BOOT AND SHOE RECORDER __. Noy. 20, 1920 


THREE TIMES THE WEAR 


MR. RETAILER: 


Intrinsic Value built all of the big shoe 
businesses tn this country. 


Haphazard merchandising methods get you 
nowhere. 


The Retailer who positively knows the 
merits of his merchandise and can stand up 
and say to his customers: ‘Our shoes com- 
bined with the ADWEAR P ROCESS will out- 
wear my competitors 7HREE TIMES” is 
certainly in a unique position to get most of 
the shoe business in his community. 


WRITE FOR FULL PARTICULARS. 


ADWEAR PROCESS SOLE LEATHER MACHINE CO. 
Executive Offices, Finance Building, Philadelphia, Pa. 























THREE FAST SELLING 
SHOE DRESSINGS 


They are particularly in demand now--- 
and all are of ‘Griffin’? quality 


TIFFIN) | 


= 


lion cca | 


ASU OE CRA AI e € GRIFFIN LOTION 

GRIFFIN , I hit yore ht t 
n white, black, an, 
“RAPID 99 GRIFFIN Havana brown, > Se ana 
‘In E T be”’ light gray and dark gray. 
BLACK “Er-1u gree age scr 


A quick dye that dyes to a BLACK SHOE CREAM no injurious acids. It is to 


jet black any color leather. ° " ae the leather what cold cream 
Leaves no disagreeable odor. Polishes easy, requires no liquid, keeps is to the skin. 


3 oz. size, per gross, $22.30, indefinitely, remains soft to the last. 3 oz. Size, $21.00 per Gross, 
per doz. $2.00. Per gross, $15.00 Per doz., $1.30 $1.80 per Doz. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET - - NEW YORK, U.S. A. 
































Nov. 20, 1920 


GOS Eg SOBEL GABE AIRED IEE IG gg 5 5 


i 
a 
5) 
& -, 


SHOE 


BOOT AND SHOE RECORDER 


NYS 
y LU WVAVAU) 0) EVES is vy 
IMA 


~ 


Shoe ~ ae a Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


BROWN SHOE Co. 
oe White House and Buster Brown 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE Co. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 


Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose Shoes. 


Japenese CLARK LEATHER CO. 
ty Shoes, Hood Rubbers, “Kew- 
pe Twine,” 1 Distributors of Mudge Old 


G. E. LIPPMAN SHOE CO. 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 


Fine Footwear for Women. 


JOHANSEN BROS. SHOE CO. 
Makers Women’s Shoes exclusively. 


JOE, STEPHEN 
& SHINKLE SHOE co. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
Masterbilt, Super-Tred and Billiken 


DSuves. 


my ey HOE CO. 
Fine Shoes for Women—*Pedigo Style” 
PETERS SHOE CO. 


Peters “‘Dinmond Brand” nas 
Diamond Syecial, Classic, Jewel, Weath- 
erbird. 


———- LP OFINSON & RAND S208 CO. 
Patriot, Society and ‘Tess and Ted” 


CASES SECS ¢ co. e 
oung ‘omen’s. irls’, Boys’ 
Jafants’ Specialty Shoes. ee 
TOBER-SAIFER SHOE CO. 
Novelty Boots and Oxfords. 
WIZARD LIGHTFOOT APPLIANCE Co. 
Adjustable Foot Appliances, 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women. 
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Buster Brown5SuHoe = \\\\ 
‘d HUMPTY 
“First because of the Last.”’ | Scien- DUMPTY 
tificially designed to build better 1 i! SHOES 
feet for humanity, and bet- | HAW o/ 
ter business for retailers "OR EVERY CHILD 
\\ \ 





BLACK SATIN BEAUTIES 


A wonderful satisfying delight is experienced by 
the American woman in knowing that she is prop- 
erly dressed for all occasions. 


Brogue oxfords have their time for wear but all 
the more so have satin straps and pumps. 


Satin footwear is bought for appearance — but 
with Maxine Satins — comfort, service and general 
shoe satisfaction are combined. 





A244— Women’s “Maxine” Black Satin Drew Vue Gouwng > 
— Ly Pump, plain toe, 
inch covered wood heel, turn, 
Gloria Last. AA width, sizes 4-8; A sT. LOUIS, U. B.A. 
Makers cf 


width, sizes 344-8; B width, sizes 3-8: 
Cc width, sizes 244-8. ... . $6.50 





White House Shoes for Men, Maxine Shoes for Women, 
buster brown Shoes ior boys and tor Girls, and 
blue Ribbon Service Shoes tor Workmen 
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A Worlds Shoe Market 


, ? 
Vie omen S ; P”s0:) a olivs 





P SH Core) 
re Uaavegal 


hig umed- wi =) Dis 
) ajgoctwear 





ee 









CLAP 
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raaoe, 


PLDocer Sh 
DEPENDABLE FOOT 























THE PERFECT FIT— 


the slender ankle effect—the beautiful match between 
the lustrous sheen of the silk hose and the satin pumps— 
those are the things your customers are looking for. 









Just at this time when satin strap pumps are so tremen- 
dously popular, we feel greatly satisfied in being able to 
offer for immediate shipment in all sizes and widths two of 
the most beautiful latest style novelties of the season. 








Our new catalog No. 48 illustrates many other new de- 
signs as well as staples in stock. If you haven’t received 

D289— Women’s “ Maxine’’ Blazk Satin 
your copy—let us know. Vanita Strap, » Pisin toe, single sole, 


24-inch semi-Cuban Louis wood cov- 
ered heel, Wilson sewed, Norma Last. 
A width, sizes 344-8; B width, sizes 
3-8; C width, sizes 2%4- Pes cwan $5.85 


This pump being of Wilson sewed con- 
struction assures the wearer of more 
flexibility and comfort, no wrinkled 
linings, the holding of its shape, a 
neater and trimmer eg shoe 
and greater wearing qualities. 






Wwe Gases Gowngainny, 


ST. LOUIS, U.S. A. 
Makers of 


White House Shoes for Men, Maxine Shoes for Women, 
Buster Brown Shoes for Boys and for Girls, and 
Blue Ribbon Service Shoes for,Workmen gg 
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ST. LOUIS! 


THE WORLD'S SHOE MARKET 


**The Martha’’ 


4 





GORDON’S 
am OOTWEAR 





@ | BROOKLYN 
; TURNS 


OF THE 


FIRST CLASS 


The strap buckles at 


the instep insuring 


PERFECT FIT 


Mee LS LLL LALLA LALA AR TOITTITITIIILIO LU LELe MLL 











. 1501 Is in Blue Suede 
. 1502 Is in Blue Kid 
. 1503 Is in Brown Kid 


. 1505 Is a Black Patent and ( Grey Suede Combination 
. 1506 Is all Grey Suede 





. 1507 Is This Pattern Beautifully Beaded on the Strap and 
in the Throat. $10.00 


All These Styles Have Full Breasted Louis 
Covered Heels and are Superbly Finished. 


LEO GORDON SHOE CO., Inc. 


Saint Louis 


rrr TTT ellllllliliili@liiiiiliiiiii@iiiiiiii 
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Saeed Peete LOLOL OLR @ 1 See Teal 


Humpty Dumpty First Shoes 


The Best Flexible in the Medium Grade Class 
IN STOCK for Immediate Delivery 


FOR EVERY CHILD 
TRACE maRK 


955B 953B 
PATENT VAMP AND FOXING 
WH e ARTER BUTTON 
a 953B—Black Kid To ee . .$1.30 


955B—Black Kid.................. $1.35 954B—Brown Cab. op.. eee 
pie 95! on |» a 1.35 971B—White Kid Top.. - ied ae 
973B—Brown Kid. . nations as Sa 930B—White Cab. Top. . ee 
949B—Red Cab.. . 1.35 926B—Red Cab. Top.. ivi. 's oan 
Pat. Vamp, Fox and Collar. 928B—Gray Cab. To 1.35 
933B—Mat Cab. To ny ope 929B—Champ. Cab. Bon 1.35 
924B—Brown Cab. Top............ 1.35 921B—White Cab. a = 5 ce 
932B—White Cab. Top............ 1.35 922B—Mat Cab. Top.. ere 


ee Se oe Black Kid Button, White 
923B—All Black Kid pam 5 Black 
Fitted 1.1 
Terms: 1 per cent ten days, Net thirty days. 


Special Discount: 5 per cent ten days will be allowed on 
orders of ten dozen or more. 


MATERIALS 


Humpty Dumpty First Shoes are made of the very best materials throughout; 
Chrome Patent Leather in the patent shoes, First Grade Union Bend Soles, Sole 
Leather Counters, Heavy drill linings, and Felt sock linings. 


CONSTRUCTION 


Humpty Dumpty First Shoes are made by the Hand Turn process, over comfortable 
roomy lasts, in a factory that specializes in the manufacture of this one shoe. 


Manufactured by 


SAMUELS SHOE COMPANY 


1214 Washington Avenue St. Louis, U. S. A. 


Ey 
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FELT SLIPPERS 


IN STOCK—SPOT SHIPMENT E 








ey 


Description—Women’s Ribbon Trimmed Moc- 
casin, Chrome Sole, Cushion Sock, Silk Pompom. 


Soong: ee ae ee Tere Bere Description—Men’s Felt Collar Everett, Pad- = 
“3 ded Chrome Sole. 


Colors: Wine, Green, Oxford or Blue. 
No. 1220 





MMII 


Description—Women’s Ribbon Trimmed Moc- 
casin, Chrome Sole, Combination Colors. 

. $1.85 Description—Women’s Felt Moccasin, Chrome 
Sole, Contrast Binding. 





Colors: Black and Red; Purple and Silver; or 
Am. Beauty and Pearl. 





Description—Women’s' Juliet, Plush Trimmed, Description—Women’s Juliet, Leather Sole and 
Combination Sole and Heel. Heel, Fur Trimmed, Vamp Ornament. 


No. 1101. es rep $1.15 
Colors: Black or Oxford. Colors: Oxford, Black, Wine or Red. 


= ae gy cece 


SHOES , LEATHER-FINDINGS 
Saint Logue «Uw S.A, 
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| SPECIAL SHOE OFFERINGS 


Here Are Just a Few of the 
Great Values We Have 


In Stock Ready To Ship 





The Prices Quoted Insure You 
Ready and Profitable Sales 


Many 
Other 
Good 
Styles 


Stock No. 123—Men’s Chrome Elk Work 
Shoe Blucher, Leather Counter Pocket, all 
Solid, Sizes 6-11, Width E. Price... .$3.50 


Stock No. 125—Men’s Mahogany Blucher, 

McKay, Sizes 6-11, Width D. Price. .$4. 

Stock No. 126—-Same as above i in Bal, Eng- 

lish Last. Price $4. Floor 


—Decided 
Savings 
—and 


Real 


Bargains 


Stock No. 128—Men’s Mahogany Blucher, 


Stock No. 10—Boys’ Mahogany Bal, Welt, 
Leather Inner Sole, Sizes 24-5 %. Price $3.65 6-11, Width E. Price 


A Word From You and We Will Gladly Send Samples. 
We Know You Will Be Interested When You See the Shoes. 


| A. PALAN SHOE COMPANY | 


St. Louis, Mo. 





Soft Tip, Army Last, Flexible Matays Hines 
25 
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CONVENTION 


Every ‘‘Weyenberg Dealer’ coming to the big 
Convention January 10, 11, 12, 13, 1921, should 
positively arrange to visit the large Weyenberg 


Plant. 
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Anything at all that you would like to see and 
|now in the way of how shoes are made we will 
be glad to show you and explain to you. Here 
vou have an opportunity to actually see for 
vourself just why Weyenberg Shoes are better. 


‘ou can here follow the shoe in the process of making from the 
t me that the large sides of leather are cut into patterns until the 
f nished shoe is packed into cartons ready for shipment. 


‘here are many things we want to say to you-~all in all---we 
want to become better acquainted with you. 


(Of course, there’ll be an exceptionally large display of WEYEN- 
BERG SHOES FOR SERVICE at the Wisconsin exhibit in the 


Auditorium and we, by all means, want vou to look us up there. 


We Make All the Shoes We Sell and We Make More Than Any 
. Other Manufacturer in the Northwest 


ANY 
- 5 mae SRST reba : 7 : 
MILWAUKEE MILWAUKEE toy Se EE WASKEE meres 


The House of Weyenberg 


WEYENBERG SHOE MFG. CO. 


MILWAUKEE, WIS. 


Dunham Bros. Co., Brattleboro, Vermont, are our New England Distributors 














|| often you 4 Sell 
LUSTRKLENE: 


BECAUSE it will not rub off. It is absolutely unexcelled 
as a cleaning agent of light and colored shoes, gloves 
and leathers, of most delicate shades. It adds a 
delicate permanent lustre to the surface and 
prolongs the life of the leather by 
keeping it soft and pliable. 
Lustr-Klene is sold under an un- 
equivocal guarantee. Speci- 
fy whether for light or 
colored leather. Samples 
sent free upon 

(i sl f ‘i ‘iia, 


a | 




















request. 
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IN STOCK 


**Youngster”’ Shoes that 
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possess serviceability 
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and wearability at a 
fair price. 











o 
G 
o 
G 
Q 
—No Tacks =z 

—No Nails : 

Note the Button and g 
New Prices Lace. Foot- = 
form Last. = 

Z 


Comfo 


—— IN STOCK DEPARTMENT —— 


No. 400—Black Glazed Kid, Tan Cushion 
Socks Lining, Rubber Heel, Heavy Turn Sole. 
Wide wacemes. PYEOG, . ook. ccc cc ccc cccue $2.25 
No. 402—Black Glazed Kid, Stock Tip = 
Eyelet Boot, 9-8 Rubber Heel, Heavy Oak 

Sole. Wide widths. Price............. $3. 75 


FERN POOR CO. Inc. 
* NEWBURYPORT. MASS. 


ee eliiiiirel iii OTe TTR Teli ust 


84-11 
Smoke Elk......... $2.65 
Brown Elk.......... 2.65 
Cordo Lotus........ 2.65 
Gun Metal......... 2.65 


TRUITT BROS., Ine. 
BINGHAMTON NEW YORK 
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“KINDER- GARTEN” Advertising 
for “Kinder-Garten” Welts and Turns 


The booklet illustrated is one of the greatest advertising features ever issued to create 
sales and good will for a line of Children’s Shoes. 





The “‘Kinder-Garten” 
Kids are unusual little 
advertising characters; 
in this book they take 


ap A ne oe. 4 p P 
eh, nr their boy and girl friends 
a mie for “A Sight Seeing Trip 
through the Great City 


\ Sis tSeeing-i Chicago of Chicago.” They go 























4 with from one end of Amer- 
“er 66, —_ > Jat ica’s Second City to the 
/She“KINDER-GARTEN Kids other—all the way from 
, Y at Great Lakes Naval 
Training Station and 
Fort Sheridan on the 
North to Chicago Uni- 
versity.on the South. 


ay, , _ 


This is a real book for 
boys and girls and fath- 
ers and mothers, too. 
Beautifully illustrated in 
colors, sixteen pages 
brimful of interest, note- 
worthy facts about 
Chicago ‘and pictures 
galore. It’s a “‘booster”’ 
for the City of Chicago 
and a Whale of a good 
business getter for deal- 
ers who sell “Kinder- 
Garten” Shoes. 


po Fa Tile 





One of the _ books 
and details of “‘Kinder- 
Garten” profit making 
plans for Shoe Dealers 
upon request. 




















Use This 








' Smith-Wallace Shoe Co., 
| Adams and Market Streets, 

° so : Gentlemen: Sims 
‘“Kinder-Ga rten Shoes are “Made | Please send a copy of Ly Ae mee eg Booklet and your plans for 
ildren’s shoes to 


| aiding dealers in selling more 
Yours truly, 


Stronger to Wear Longer’’ |, Firm Name 


| 
B. and S. R.—11-20-20 


| heat 


MUITH- ALLA CE Kinder-Garten Welts and Turns 


Kinder-Garten Welts and Turns 
“Smooth Inside—Strong Outside”’ 


“Every Pair is Full of Wear’ SHOE co. CHICAGO, ILL. 


ALISHED 1846 
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Lawrence 
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Weilda Calf 


Weilda, predominant among Calf Suedes, by reason of its beauty of finish 
and color, appeals to the consumer who must have 
the utmost in fine footwear. 


WHITE AND NINE COLORS 


Nubuck 


Nubuck is the Original side-leather Suede, occupying a position of 
leadership unsurpassed in its sphere. 


WHITE AND THIRTEEN COLORS 
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Lawrence Leathers are Reliable Leathers 





Zit —I13B>> 


A.C. Lawrence LeatherCGompany 


161 South Street ,Boston , Mass. 
NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 
CINCINNATI 
ST.LOUIS 
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RARARARARS 


Side Seam Opera 
Turn Pump 


ARARARARA 


No. 294—Black satin, 3 5/8 inch vamp, 
14-8 Louis heel. This pump is made 
also in Dongola and patent leather. 
Retails at $6.50 


<o Y 
VHAAAAAHAAR 
ARARARGR: 


ARARARARARAR 


ee eS ee 
ARARARAR 


Growing Girls’ Patent 
Leather Seamless 
Turn Pump 


This shoe represents a new 
pattern and excellent value. 
Made with satin bow ornament, 9-8 


wood military heel. Solid leather 
shank piece. Retailing at $6.00. 
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Emery & Marshall Co. 


Haverhill, pase: 


(BH 
a 
ARARG 


CHARLES L. MARKS WARREN H. TUCKER 
In New England 


Eastern City Trade and J. B. LAUGHLIN 
- Bb. Office at 183 Essex St., Boston 
Southern Territory with Throughout the Middle West LARRIE H. SASS 


New York 
1008 Marbridge Building On the Pacific Coast 
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Popular ““ANKLETTES” In Stock 


THREE STYLES FOR AT ONCE DELIVERY 
Also a ONE STRAP MODEL 


ALL BLACK SUEDE 
No. B242—All black suede, with 16-8 
black suede covered Wood Louis Heel. 
: Siegen aan eee are $7.85 


BLACK KID—SUEDE INSERT 
No. B241—Black Kid vamp and fox, with 


black suede ankle and instep strap insert. 
Black Kid under cut-out. 16-8 kid cov- 
ered Wood Louis Heel. Turn..... $7.75 


BROWN KID—SUEDE INSERT 


No. B240—Brown Kid vamp and fox, 

with brown suede ankle and instep strap 

insert. Brown Kid under cut-out. 16-8 No. B243—All Black Suede, One-strap 
Brown Kid covered Wood Louis Heel. Model. 16-8 Black Suede Wood Louis 
Ty «00k. ocdsleie tee $7.75 Heel. Turn 








Terme: Net $0 Days Snap Up Your Sales—-ORDER TODAY! 


JOY, CLARK & NIER, Inc., Rochester, N. Y. 





—_ 
— 




















NEAT APPEARANCE -++ SERVICE 


Two features which appeal to your Customers. 


“HUBTIP’? “NO METAL TIP’? SHOE LACES 


Trade Mark Reg. 


Tnert is no mietal in th ‘ 
rc 5 


rewmiain aiway 
Made of fast coior lorz 


TIPS NEVER PULL OFF, FRAY OUT, LOOK TINNY, OR CATCH IN | 


CLOTHING—OUTWEARS SEVERAL PAIRS OF THE ORDINARY LACE. 
ORDER A CABINET TODAY. THERE IS A LIBERAL PROFIT FOR YOU. 


27 in. per gro. Strings...... . . $2. 36 in. per gro. Strings . 45 in. per gro. Strings 
30 in. per gro. Strings 2.80 40 in. per gro. Strings 3.60 | 54in. per gro. Strings 
63 in. per gro. Strings....... 4. G ASSORTMENT CABINET 
72 in. per gro. Strings........ 5.25 36 pair 36 in 

F ASSORTMENT CABINET a eee ee . D ASSORTMENT CABINE?® 
48 pair 36in t $s. 12 pair 54in 
24 pair 45 in.. A ASSORTMENT CABINET 18 pair 36 in 

ASSORTMENT CABINET 36 pair 36in 18 pair 40 in 

36 pair 36in.. a re $3.60 18 pair 45 in. i 18 pair 45 in.. 
36 pair 45in 18 pair 54 in. 18 pair 54in 


FRANK W. WHIT CHER CO. " Mérs..-Boston and Chicago, U. S.A 
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WARM SHOES 
W 0 M EN 


McKAYS. SOLD IN — 
CASE LOTS 


There is a scarcity of warm 
shoes in the market now. 





We are in a position to fill your 


immediate needs at 10 per cent Black. Cc ‘abretta’ Vamp 
9 . an 
below manufacturers’ prices. High Cut Black Fak 


All Black Cabretta. Top. Gray Felt Lined. 
Stock Tip. White Rubber Heel. EE, 4 to 8 


Fleece Lined. Rubber ee ee “ 
ns Pl 2 
Heel. EE,4to8. | "BLEECKER R’SHOE CC in diana” thee 


Tze THE LIV IVE WIRE HC QuSE- Height Top. EE, 4 to 8. 


NOVELTIES & STAPLES 
WOMENS -MENS-BOYS-GIRLS c As above, Plain Com- 
148 150 Duane Srreer mon Sense Toe. EE, 


NEW YORK. NY. 4 to 8. 











| LATEST DESIGNS 
IN FORM FITTING SPAT FOOTWEAR 


The four Button Elastic Silk Frog 
Fasteners are an ornamental feature 
appreciated by discriminating 
buyers, and a time saver in your 
salesroom. Insure perfect fit with- 
out resetting buttons. 
Draw on our In-Stock Department 
for quick shipment of ADJUSTO, 
Hifur, Lofur, Silk bound, or Plain 
Spats in all popular shades. We are specialists 
in the manufacture and designing of Spats (not 
Boot Top) and can give you the merchandise 
and service that means quick turn over. 





Chicago Spat & Legging Co. 


ball ‘ 
*e2i Se 618-624 W. Jackson Blvd., Chicago 
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CELOID CHROME SOLES—23 to 100% MORE WEAR 
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USED EXCLUSIVELY ON 


THE TOW AR D.LINE 


BOYS’ WELTS THAT WEAR 


HOWARDIZE YOUR BOYS’ DEPARTMENT, GET THE 
BOY’S TRADE and insure your future men’s business. 
HOWARDS WILL WEAR, is the verdict of several hundred 
satisfied shoe merchants who have stocked this sensational 
line of boys’ 

reason. CELOID 


Goodyear welts. 


nation built on stylish good 

fitting lasts will capture the 

boys’ trade in your city. 
HOWARDIZE! 


There’s a 
HROME, the perfect 
sole solid construction, added reinforcement 


and Wing Foot Rubber Heels. This combi- 














8100 


NGS IN STOCK “ia 
bie? - ee LAST 
LAST 
8102—Boy’s Gun Metal Nature Bal............ $4.50 8100—Boy’s Gun Metal English Bal... . - $4.50 
8152—Little Men’s Gun Metal Nature Bal. Bias or 4.00 $150—Little Men’s Gun Metal English Bal...... 4.00 
8103—Boy’s Dark Tan Nature Bal.......>..... 4.75 8101—Boy’s Dark Tan English Bal............. 4.75 
8153—Little Men’s Dark Tan Nature Bal....... 4.25 8151—Little Men’s Dark Tan English Bal.. 4.25 


WRITE FOR SAMPLES AND OUR CATALOG 


R. K. L. CQO. 


GRAND RAPIDS - - 


Since 1864 Makers of Good Shoes 


MICHIGAN 


a 
— a 


Nov. 20, 1929 

















SOFT SOLES and Hand-Made Moccasins 


218—Patent Foxed Button, with white, pink, 
blue or black high grade cloth tops at $6.60 
per dozen pairs. 

204—Patent Foxed Button Shoe, white leather 
top, at $8.40 per dozen pairs. 


290—Button Leather Shoe, tassel, all white, tan, 
champagne and gray leather, at $8.40 per doz. 
pairs. 

209—Hand-Made Moccasin, white leather, 
trimmed with either blue, pink or white rib- 
bon, at $8.40 per dozen pairs. 


229—Wide Toe Leather Moccasin, white- 
trimmed with either blue, white or pink ribbon, 
at $9.00 per dozen pairs. 


339—Hand-Made Dresden Silk Moccasin, 
sometimes called fancy quilted satin, at $9. 00 
per dozen pairs. 


Are You Ready? 


Christmas Buying is Here 


GOOD SELLERS 
IN STOCK 
NATURE LASTS 


Good merchants will not lose 
sales for lack of merchandise. 


What sells better right now than 
“B & P” Infants’ Moccasins, 
Shoes and Slippers? 





THEY’RE SOLD IN 
THE BEST STORES 











Better “Size Up” and try our 
Stock Dept. Today. 


Many styles not listed here. 


Terms: 5% 10 days, F. O. B. Factory 





Department Service. 





If you sell Children’s Turn Shoes, Moccasins or Soft Soles you need our Stock 
ORDER NOW FOR IMMEDIATE OR FUTURE DELIVERY. 





RIGHT WALK Turns. Spring Heels (3-3) 
700—Black Kid Button. 
3-5 





60666006060 40606600 0006600 Ce50 $1.85 
. Os cctakadtinée s4ptubiateaw das es 2.10 
821—All Tan Kid Lace, Plain Toe. 
As denens 0050.ce Akane cakennete « 2.25 
NUN: Wo's Sarhs-0 4.0 0 + Malmsieaea-< © 2.50 
bar > Fox, Mat Top, Button. 
PRs bind 0 < 0.0.6.6 0 cnet aie eikeec - 95 
TH Pat. "Fox, White Leather Top, ‘Bation 
 : geeeeenenee. Shes = oie 
SPECIALS SPECIALS 


400 Y—BIk. Kid But. 1-5 $1.00 
1021 Y—Pat. Brown Pony 
Cut Lace. 3-8... 1.75 
720 Y—BIk. Kid Lace. a 8 1.50 
Write eas. Y for other Bargains. These 
are shoes, slightly diffe, from our 
regular stock. 











THE B & P FOOTWEAR 


Factory 2, Dept. 3 


OSWEGO, N. Y. 


CO., Inc. 


See our adv. on Foot Comfort Slippers 
and Boot Socks on page 158 



















RACIN 
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PREDOMINATING 
Youthful Style and Serviceability 


ESIGNED into the Racine Line of men’s medium priced dress shoes have made 
D them very popular amongst our thousands of dealers and their discriminating 

customers who seek such characteristics in men’s quality shoes. The result of 
19 years’ experience in building men’s medium priced shoes. 


The above modified English last, Goodyear welt, is just one of our line that met with 


instant approval and success. It has grain leather counters, grain sole leather lift 
heels, first quality 9 iron outsoles, first quality 6 iron grain innersoles, full grain 
mahogany calf uppers and 175 Khaki twill lining with felt lined tongue. 

by inalin or tad Write for prices and salesman today 


It will pay you 


RACINE SHOE MANUFACTURING CO. 


Medium priced dress shoes for men 


RACINE : - - WISCONSIN 








Buyers’ Easy Reference Directory 


—xe " Jhose totally different shoes ” ——rr- 


No. 4512 


IN STOCK — varcon 


Cheshire Grain Brogue Oxford, 
Rawhide Slip Sole. Goosress 
Welt, 10-8 Walking Heel, A - 


$6.00 
As Above in Blucher Brogue 
Boot. 
$7.50 
Bluestein Bros. 


173 Summer Street 
BOSTON, MASS. 


MODEL 


No. 4512 





Retails, $2, $3.50 
See Your Jobber 


VENTILATIONS 


BURKLEY 
VENTILATED FOOT 


DEVELOPER 


Eminent Physicians claim it the 
healthiest shoe ever marketed. 


A house and play 
eatentteo §©6Shoe. Practicable, 
economical and 
stylish. 
BURKLEY 
SHOE CO. 
1156 No. Main Street 
Brockton, Mass. 











ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 


gers NE cy 


THE ENTHUSIASM 
AND ENERGY OF 
A YOUNG FIRM 


P,J IARNEY | 


ent 





HARNEY, TRACY, 


CREHAN CO, 


FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 





R. A. CHENOWETH & (C0 


147 Lincoln Street, Boston, Ma::;. 
. Migs. of TOP GRADE TURNS 


; A 
Winning Styk 


Blind Eyelet 
Shoe Laces 


Neat, good-looking laces which add to 
the beauty of the shoes and give long 
wear, besides. 


At all jobbers. | Samples upon request. 


The Narrow Fabric Co. 
READING, PA. 


Kistler, Loch & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon | 


332 Summer St., Boston, Mass. | 





Trade-marks 


Trade in C a, ae ee 
also in Europe, Asia and Africa? 





in Foreign 


Countries 


Do yea k Realios the mpertance of Protecting your Foreign 


South American Countries and 


‘oreign Countries award exclusive wofemest te 
ao ee et eo Hap 


an = 
intains a Patent and Trade- 











FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 
his own language. Make it easy for him to undersiand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 Sout!) St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, -— 
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Mahogany Calf Bal 
on the English Last 


Moderate Priced Men’s Welts 
for Discriminating Trade 


FIT THE FOOT 
FIT THE POCKETBOOK 


ELLIOT SHOE COMPANY 


BROCKTON, MASS. 
















Step Heel in the manner indicated in the 
illustration. 3 Nail holes will be revealed 
above the finger, but the same test applied 
to the six-holed heel shows only 1. 


Spring Step Stability 


Spring Step Rubber Heels have 8 NAIL 
HOLES, while most heels have but 6. 
You can quickly demonstrate the practical 
advantage of this to your customer, Mr. 
Retailer, in the following simple way. 





The additional security at the back of the 
heel which SPRING STEPS thus offer 
makes a vital difference in their wear and 
good appearance. 












Place your index finger across a Spring 
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The coat-of-arms of Peter Schuyler recalls the sterling qualities and sturdy 
leadership of this great American patriot. He was the sort of general to in- 
spire enthusiasm and confidence. 
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The sturdy qualities and sterling worth of NEW CASTLE KID are symbol- 
ized to the trade by our well-known tower-and-castle emblem—token of a 
commanding position in the field of leathers. 


NEW CASTLE KID 
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BLACK WHITE COLORS 





New Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 
Factory: Wilmington, Del 
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A Good Drive 


for retailers to make right now is to get on 
the GHUKRAFI course. It is a sure enough 
“fairway.” 

You will find the celebrated GHUKRAFI. 
line backed up by a big advertising cam- 
paign that will bring you just the kind of 
business you want. 


Get a line on our Fall and Winter 1920-21 
samples by sending for a new catalog just 
off the press. 


GHUKRAFI. Quality Shoes built to a price 
will keep you out of the “ruff.” 


Showing last No. 180 with 9-8 military heel, Tuxedo pattern oxford, 
made in size runs 244-8, widths AA to E, any kind or color of 
leather desired. Also made in circular vamp whole quarter oxfords, Seasonable Shoes at 


8-inch and 9-inch boots in 8{ vamps; 9-inch boots in circular whoie 


quarter patterns, pumps, colonials and strap effects. Just the last Reasonable Prices 


where good style is wanted with a low heel. 


Pattern shown is mighty good style for 
Fall and early Winter wear. 








GHUKRAFI. HUKRAF]. 
Quality Footwear CF ve Shoe Co Deitiia fwear 
os ae O 
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Price 
Reductions 
in 
Infants’ Shoes 


<i a a els 





First Walk (1 to 5) 


IN STOCK—NATURE LASTS 
First Walk (1 to 5) Feather Edge Turns 


400—All Black Kid Button at..................2eeeeees 
401—Whole Quarter Tan Kid Button at 

410—Patent Vamp Mat Top Button at 

420—Black Kid Lace at 

461—All Patent One Strap Ankle, at 

611—Patent Vamp, White Kid Top Button at x 
614—Patent Vamp, Gray Kid Button with Tassel at. 1.45 
640— Whole Quarter, White Leather Button with Tassel at 1. 
663—All Patent Three Strap Roman Sandal (2-4), only.. 1.35 


DON’T LOSE SALES 
YOU NEED THESE FOR YOUR CHRISTMAS 
TRADE 


JOO eee ee or 


— SS a as 
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Kid Seamless Bal. on No. 58 Last, Medium Toe, , 
Plain Box Toe, 1% inch Heel with Rubber Top, 
Turn Sole. Price $5.35 


IN STOCK A to EE. 


Why not “‘size up”’ and try our Stock Dept. 
Today ? 


= So oe a oe ae] 
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| SAFE, SANE AND SALABLE SHOES 


Terms: 5% 10 Days, F. O. B. Factory 


The B & P Footwear Co., Inc. 
Dept. 3, Factory 2 OSWEGO, N. Y. 
See Our Other Footwear Ads., Pages 106-158 


— = = a ae oes 
OOOO 3s 


a es 








eo oe oe ols 
a es 


: 
: 
: 
: 
| 











Style No. 251 


Kid Marshall Tie on No. 377 Last, Round Toe, 
Plain Box Toe, 1 inch Heel, Turn Sole. Price $3.00 


IN STOCK B to E. 


Luke W. Reynolds Co. 


Established 1898 Incorporated 1912 
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‘Makers of 
MEN’S MEDIUM GRADE 
GOODYEAR WELTS 


For Retail and 
Jobbing Trade 
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Style No. 641T 
Kid 2 Strap Slipper on No. 357 Last, Medium Toe, 
Plain Box Free, Coosbar Bow, 1% inch Heel, Turn 
Sole, Lady Constance grade. Price $3.85 
IN STOCK A to E. 
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WE USE GOODYEAR WINGFOOT RUBBER 
HEELS AND GUARANTEE THEM 
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Soft Shoes for Tender Feet in 
stock ready for immediate delivery 


J. J. Grover’s Sons Co. 
LYNN, MASSACHUSETTS 


BOSTON, 183 Essex Street 
NEW YORK, 47 West 34th Street 
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Office and Factory 


3c —— a a a es 
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165 Centre Street 
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Brockton, Mass. 
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FIVE AT FIVE DOLLARS 


OR 40 CENTS ON THE DOLLAR 


These numbers are made of Highest Grade Leathers such as “F. B. & C. Kid”’ 
and are so Stamped on Sole and Lining. The above Price will not buy the Uppers 
on Today’s Low Market. We have only a few cases of each number 
left, but in these lots have 
AA, A and B width, also a 
few Cs. 


- CHOICE 


6001—Beautiful dull kid oxford on a very good 5 00 


tting last. 5 silk hand-worked eyelets. Has ex- 
tremely slender 18-8 Louis covered heel plate 
Brooklyn turn, imitation tip. A splendid seller 


Sizes: AA, 414-8; A, a Oy and a few Cs. WRITE OR WIRE FOR 


6002—Same as above in beautiful brown F. B. & SAMPLES 6007—Brown calf Della one eyelet pump in at- 
C. Kid. AND tractive pearl button effect. xtreme full Louis 

Price $5.00 CONVINCE covered heel. Brooklyn turn. AA, 44-8; A, 
6000—Same as above in patent Colt. 4-6; B, 3-6, and a few Cs. 


Price $5.00 YOURSELF Price $5.00 




















5004—Exquisite dress boot of gray Nu- 


Seet—_Beaatiful hand-turned creation of beaver Buck. Goodyear welt. Brooklyn last, imi- 
id. This shoe is made of the best Blumenthal tation tip, r i " 
kid, so stamped on sole and lining. Brooklyn last, 5006—An unusually attractive novelty aR ia eo — iene 
imitation tip, extreme Louis covered heel. Plate. boot with genuine F. B. & C. kid Cinnamon ees: My Tawi » and a few Cs. 
Sizes: AA, 444-8;JA,4-8; B, 3-8; and a few Cs. colored kid top and heel. Fine qualit Price $5.00 

Price $5.00 black suede vamp, imitation tip. Good- 

“ year welt. Full Louis covered heel with 5005—S. b in B AA 
5003—Same as above in pearl gray kid. Sizes: aluminum plate. Brooklyn last. AA, ee ere, ae ri 
AA, 444-8; A, 4-8; B, 3-8, and afew Cs. _ f 434-8; A, 4-8; B, 3-8, and a few Cs. 414-8; A, 4-8; B, 3-8, and a few Cs. 

Price $5.00 


Price $5.00 Price $5.00 


MAIL ORDERS NOVELTIES 
OUR SPECIALTY & STAPLES 





1327 WASHINGTON AVENUE 
ST. LOUIS, MO, 
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The 


First National Bank 
of Boston 





Transacts commercial banking 
business of every nature 










Make It Your New England Bank 









Capital, Surplus and Profits 
$37,500,000 



























WOMEN’S BROGUE OXFORD 


.. PRICE 
Miigian $7.50 


IMMEDIATE DELIVERY 
NOW’S THE TIME TO ORDER 



























Gallun’s No. 4 Tan Viking Calf, Grace 
Last No. G, Perforated Lace, Top, 
Vamp and Quarter, Wing Cap with 
Center Punch, Invisible Eyelets, 10 
Iron Edge. 


Sizes: AA, 414-8; A, 4-8; 
B and C, 3-8; D, 3-7 


WHITMAN & KEITH COMPANY 


Designers and Makers of Men’s and Women’s Fine Shoes 


BROCKTON, MASS. 


New York Chicago San Francisco 





















Boston 














~~ 


Nov. 20, 1920 BOOT AND SHOE RECORDER 




















4 
y 





SHOES Jor MEN 
IN. STOCK 


Made to Retail at $9.00 to $10.00 
Dealers! stock Ogdens. Eliminate broken lines and 
fill-ins. 

Most me_ can be satisfied with one of the six Ogden 


styles—all made from one high-grade chocolate col- 
ored Cordo Russia leather, on special comfort lasts. 


Then there is our unbeatable selling slogan 


/000 A7hiles Sawer 








We Move Them 
From Your Shelves 


The Ogden Personalized Ad- Our policy of concentrating our entire organization to 
ertising C . . the making of six standardized sure-selling lasts ena- 
vertising Vampaign gives you bles us to produce a strictly top-quality shoe at “rock 


exceptionally able selling sup- bottom” prices. 
port. Ogdens give you a better shoe and a bigger profit. 


: , : Soa 
It assures a sure, steady sale Write for our low prices and complete informati 


of Ogden Shoes—always. 
Ge Ogden ‘Advertsing coe - (\XGDEN SHOE COMPANY 
sees MILWAUKEE WIS. 


OGDEN 
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“U.S. ” Seal is a symbo < Specially constructed 
“= linings _tested by ex- 


of service. 
ee perts. 


Rich gum coller inlaid 

between lining and 

outer surface reduces 
Six pliable thicknesses danger of cracking. 
where boot bends. 


Special toe cap and 
extra sheet of rubber ae 
on inside. bh. 
A reinforcement of ten 
thicknesses. 


‘\ 


Each sole consists of 4 Wide heel cannot break 
five soles vulcanized - through upper. 
into one. y, 


HIS “U.S.” Short Boot has been recognized by factory 
experts as a masterpiece in boot-making; by dealers as 
fast selling merchandise, and by consumers as the most 
serviceable of waterproof footwear. It will build up 

your trade satisfaction because it is—Reinforced at points where 
the wear is hardest, designed over lasts that assure snug fitting and 
the maximum comfort and—Vulcanized by our Super-Quality 
Process, which welds all its parts into one solid piece. Made in all 
kinds and sizes, in red, black and white. 





United States Rubber Company 
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Rubbes <x chins 


The Market Situation - Prices and 
Style Information - Trade Notes 


j THAAAUUAHATAAATUAATONOVAUOANDADIVVUOANDAAODUVIVUVITI004000H040{ATACIGANTOOAVO4A@ATUAAATGACALIVANNOUAUOOCO(IV44(Q401/101 (000404 ACTUATOCAUULATTAHHUAIOLIT MUM 


————— 


“SPOR LROARAREGRERAE AGREE OTA CRRA R dae 


STM 




































WEATHER AND DEMAND merchants are finding very effective in 

Rei :il Shoe Stores Report Activity in NEW SPORT window displays. ‘ 

Light Rubber Sal we 

"s ae. me SHOES Boots for Sport 

The weather of the past week has been a : 1 ki Wi 

goo’. rubber footwear stimulant to rubber Style and Comfort S For — - al ape of s pond on 
ey Bh Ree in natal alan of f th 3 , : ummer outdoor demands, there is a Sports- 
ONIN nf <3 ake a sragiperencadne yy sateen Combination in man Special, made of the best army duck, 








coutry. The public in general does not 
thin very much of its rubber supply until 





Fabric Footwear affording supple, but secure support and 
protection to the ankle and leg. The duck 




















rain or snow threatens, but when the weather Another step forward in the SUM towers of sum calentionll hte tt 

man frowns, and especially at this time of trend toward style and comfort wadis ie - hae bv roof. This is oie 

the year, people immediately begin to take | combination in fabric footwear | for ee and — and is py favorite with 

an inventory of their stock of rubber equip- in eich the United States Mub- B Pa ¢ . P 
ment, and usually finding themselves unpre- ber Company's Regent Keds were bs ae crac 

pared rush to the retail‘ stores for light pioneers is marked by two new 

rubbers at first, and then arctics. The chil- numbers in women’s sizes, which 





dren are now being equipped in goodly have just been placed on the 
market and are shown on .this 
page. 

These two new shoes have ma- 
hogany leather trim and toe tip. 
They are sport shoes, with a style 
element which will insure their 
being worn by fastidious dressers. 
The tendency in women’s wear in- 
dicates a liking for sport goods 
that are sufficiently dressy to be 
worn on the street. 

One of the shoes, No. 262 1-2, 
A Style and Comfort Combination in | has a flat rubber heel, while the A Style and Comfort Combination in 
a ’s fabric. footwear—mahogany leather cilia, a. 254 1:2 hhas.c wesoden women’s fabric footwear. Mahogany leather 
rim and toe tip. Flat rubber heel. Combi- Dm : ; trim and toe ti Wooden military heel, with 
nation sole and welt. Heel has wheeled edges. military heel with a rubber lift rubber lift, Dak od with pre ad ‘Com- 
Made by United States Rubber Company. backed with aluminum. Each is bination sole and welt. Made by United 
made with a combination sole and States Rubber Company. 

a welt. The sole of the low-heel 
shoe carries wheeled edges. 





















































numbers; men and women are buying for the 






little folks in the wide assortment of styles Perspiration Proof Gaiter Styles 
resented. ‘ . 
comms The leather trim is tanned in Many retail merchants also realize that 





és. Rubber Trade such a way that the color will not buckle arctics make very acceptable Christ- 
run wate tine white falietc when the mas gifts, not only for the boy or girl, but 


Rubber boots for the small boy and girl shoe ie’ deaned.” Both dhtes fave for the grown-ups. Accordingly, many of 





















make attractive Christmas gifts. There is the special Regent construction the one, four and six buckle varieties are dis- 
probably no other possession that the boy which safeguards against perspira- played in store windows and on_ inside 
values so highly as his first pair of rubber Gon,” Uikdernsath tha uted filéic cases. There is a brand new style in a 
boots, and then he wants more rubber boots. sock lining is a strong fiber inner- women’s cashmerette gaiter, high top, with 
They are just the right complement of the sole which is.comered. with: dieunk eyelets, lacing with a black ribbon. Another 
new sled that Santa Claus has brought to felt. As an additional protection gaiter which comes in extra high effect made |) 
brother or sister, and moreover; they can be there is a cork filling between the entirely of rubber has eight eyelets; this is — 
worn all the year round. Retail merchants insole and combination outsole, popular in both men’s and women’s styles. 

M many sections are already featuring these affording a further separation of A light weight boot, with a brown tap sole 
goods, in knee and hip lengths, in red or black | the foot from contact with the in a men’s light short, in a light storm king, 

or white. There is also the red top holiday sole. and in a sporting style is a good Christmas 












boot for the youngsters, which many retail gift seller. 
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Style Creation 


GUN METAL BAL 

BROGUE PATTERN 

VAN DYKE LAST 
Can Be Made in Any Leather 


SPRING STEP HEEL 


"[ BOMeson BROS .SHOE 


MEN’S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Bldg. 207 Essex Street 35 South Dearborn Street 


Address all communications to Brockton (Campello), Mass. 
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AKRON NOTES 


Few Changes in January Price List, 
Say B. F. Goodrich Co. 


Little, if any, change in the prices on 
rub!.er footwear will be made when the 
new price lists are issued January 1 
for the year 1921, according to the 
prescnt-day opinion held by the officials 
of the B. F. Goodrich Rubber Co., 
mak»rs of the Hi-Press and Straightline 
procucts, Akron. Of course, they 
clai:, conditions may change between 
now ind January 1 to the extent which 
ma} warrant some price variations, but 
they do not expect these changes to be 
very great. 


Undelayed Shipments 


Shipments on rubber footwear are 
now progressing nicely and no delays 
are veing experienced in filling orders 
onrubbers. The surplus stock on light- 
weigit rubbers is very small, but an 
adequate surplus on heavy stock is on 
hand which guarantees exceptionally 
swift deliveries. 

The Goodrich Company will be able 
to fill 100 per cent of the orders taken 
on heavier stocks and about 90 per cent 
of the orders on lightweight rubbers, it 
was stated. On boots, mining and 
farming shoes and sandals of the heavy 
variety, the company is prepared to fill 
all orders. 


Cancellations at Minimum 


The present’ cancellation from the 
merchants is very small, exceedingly 
small considering the present-day condi- 
tions, officials claim. This is partly 
attributed to the fact that the dealers 
throughout the country, generally speak- 
ing, have no surplus on any grades of 
rubber footwear, according to reports 
from the salesmen to the general office. 


ARCTICS WORN IN CLEVELAND 


Low Temperature Responsible— 
Oxfords and Wool Stockings 
Not Enough 


Arctics made their appearance last 
week on the streets of Cleveland. They 
were brought out by the cold snap, 
which ruled for several days. The 
temperature dropped so low that it 
was difficult to prepare meals on 
account of low gas pressure, and coal 
fires were started in furnaces. 


With Low Shoes 


Merchants enjoyed lively sales of 
actics, especially on the part of 
wearers of low shoes. The woolen 
stockings that had been sold to wear 
vith oxfords did not quite fill the bill 
® account of the low temperature, 
ad many»merchants ventured the pre- 
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diction that women intending to wear 
low shoes throughout the Winter will 
be responsible for heavy sales of arctics. 

The merchants making these pre- 
dictions have backed their prophecies 
by putting in good supplies of the 
heavy rubber goods, and now they are 
ready for the big rush. 


A Record Season 


With the exception of canvas-topped 


' rubber soled shoes, the Converse Rub- 


ber Shoe Company is enjoying a record 
season in all classes of rubber footwear. 
The company cannot meet the demand 
for both light and heavy rubbers, and 
orders are steadily coming in on all 
other goods save tennis shoes. The 
market for this product at the present 
time is slow. 


CRUDE RUBBER 


Market Is Easier—Smoked Ribbed 
Sheets at 18 1-4c 


There is no indication of a reaction 
in the local market; in fact, several 
further downward revisions are re- 
ported. Manufacturers are content to 
hold off, pending a more favorable 
turn of events in outside conditions 
and purchases of late have been strictly 
hand-to-mouth. Smoked ribbed sheets 
were again quoted lower, and are now 


_ available at from 18%c to 18c. 


Plantation first latex crepe eased 4c 
to 19l%{c, while Para Caucho ball 
lower declined 1c to 10%c. 


Late Quotations 


Para—Up-river, fine..... 23 @.. 
Up-river, coarse....... 143%4@.. 
Island, fine........... 20 @.. 
Island, coarse......... 144%@.. 
Caucho ball, upper.... 16 @.. 
Caucho ball, lower..... 104%@.. 
oT Fe i eee 144%@.. 

Plantation—First latex, 

crepe....... 194@.. 


Brown, crepe, thin, clean 174@.. 


Rolled, brown crepe... 16 @.. 
Smoked, ribbed sheets. 18144@.. 
Centrals—Corinto....... 19 @.. 
PS oiccsicccs ss RC HB. 
Guayule, wet......... 24 @2 


Balata, black, Ciudad.. *72 @.. 
Balata, black, Panama. *50 @5 
Balata, sheet......... *1.00 @.. 


Mexican—Scrap......... “as ©... 


Scrap Rubber 
Buyers are adverse to stocking up 
while the market is weak and on the 
down grade as to prices. The move- 
ment in all descriptions is light. 


Boots and shoes........... 5 @5% 
’ Arctics, trimmed.......... 4 @.. 
Arctics, untrimmed........ 3 @.. 


Tires—Automobile......... 2--@i: 
Bicycles, pneumatic........ 1%@.. 
Hose, steam, fire.......... @1% 
Inner tubes, No. 1......... .. @9 
Inner Tubes, No. 2........ .. @6 


Russian Rubber Contract 


According to the Glasgow Herald, 
William F. Regan of the Rubber Plan- 
ters’ Association, in a recent statement 
to the press, said: ‘In the interests of 
the manufacturing community here I 
think it proper to make known the true 
facts in connection with the two mil- 
lion pounds rubber contract with 
Russia. In a parliamentary report 
Will Thorne puta vital question touch- 
ing contracts to the extent of 
two million pounds duly executed. I 
notice that in reply Sir P. Lloyd- 
Greame said he could not answer as 
to any specific point and that export 
licenses were still being refused for 
goods from Soviet Russia. 


Mature in March 


“I wish to draw special attention 
to the fact that the contracts I have 
negotiated mature and come into opera- 
tion in March next, by which time I 
assume and believe that the govern- 
ment here will have recovered its 
reason, and the trade agreement with 
Russia which might have been executed 
by then become a reality. Many 
weeks ago I wrote the press here that 
the Russian Republic would consent to 
release British prisoners and acknowl- 
edge private and other debts. The 
prisoners have been released and if 
debts are to be paid by the republic 
surely the policy of closing the gates 
and locking the door must throw 
obstacles in the way of the flow of 
the tide of prosperity. 

“There is nothing to prevent any 
manufacturer here entering into for- 
ward contracts with Russia on the lines 
that they come into operation within 
48 hours after the trade agreements 
have been sanctioned by our govern- 
ment, so that it is up to the commercial 
community to ignore officialdom.” 


Short Winter Season 


Without pretending to be weather 
prophets, some Lynn manufacturers 
are predicting a short Winter season 
for women’s footwear. 

They’ve won so far, for the Fall has 
been unusually mild. They expect 
early Spring openings in the leading 
retail stores of the country and are 
guiding their business accordingly, giv- 
ing unusual attention for this time of 
the year to the designing of new style 
for next Spring. s 
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Two Snappy Numbers 


ON THE FLOOR 
FOR IMMEDIATE DELIVERY 


Write or Wire Your Order Today 











1965—New Black Satin Anklette made over 
new pattern. 18-8 Full Louis covered heel, very 
flexible sole. A, B, C widths. 21% to 8. .$5.50 


1955—Same as above in Black Kid..... . . $5.50 


1225—Mahogany Calf New Fall Brogue Boot. 
14-8 Military heel. 834-inch top. Goodyear 
Welt. 9 iron sole. A, B, C and D widths. 2% 
to 8. The big bet right now 


Style 1965 1265—Same style as above in new Fall Brogue 
$5.50 Oxford 


TOBER-SAIFER SHOE COMPANY 


Novelty Shoes in Stock First Style 1225 


1312 Washington Ave. ‘*. i St. Louis, Mo. $6.25 
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With the Passing 
of the Oxford 


a ai i a BE orcas 


high boots come into their own. To make 
the laced boots fit slim ankles perfectly— 
to keep the shoe tops from overlapping—to 
ease the cutting effects of eyelets and laces 
—the answer is 








TONGUE 


ilcoO PADS 


In Black, Brown, j 
Grey or White . 1 Style for Ln Shoes, adjustable as to thick- 


. 2 Style oneunae as No. 1, but with thinner felt... 2. 00 do =. 
. 3 Style as .. Not adjustable. Heavy sane 
daoz. 


Ask your jobber for this and serene 1.75 do 
~ ¥ ° ° . 4 Style Medium Height Shoes............... Le 
other ‘“‘“GILCO”’ Specialties eee es 1.25 doz. 


Kork-Kid oo. Per Dozen 
Men’s $0.95 Women’s $0.85 


E. T. GILBERT MFG. CO., Rochester, N. Y. 


Registered 
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NORWEGIAN GRAIN 
FOXED BROGUE OXFORD 
HAIG LAST 


HURLEY SHOES 


**NONE SO GOOD” 
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Lilt 






are an expression of the Very Best in all 
phases of 


SHOECRAFT 


—in model and pattern—in material and 
workmanship-—in value 


HURIEY SHOE Co. 


ROCKLAND, MASS. 






















SPRING STEP SURETY 


SPRING STEPS have 8 nail holes while most rubber heels have but 6. The two extra 
holes are added at the swing at nail hole feature is but one of 
the back, thus insuring perfect several which mark SPRING 
security for these heels, at the STEPS as the most reliable, 
point where others are first in- progressive and thoroughly sat- 


clined to gap and draw away ; 
from the leather base. The 8 isfactory of rubber heels. 
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Ford’s Novelty Strap Effects 


and Brown Oxfords and Boots 


IN STOCK 


For Immediate Shipment 


MAT GOAT WELT BLACK OOZE TURN MAT GOAT TURN 


FA 


No. B 463—Mat Goat, Welt (Imitation Turn No. B 462—Black Ooze, Turn, Black Satin No. B 461—Mat Goat, Turn, 205 Last, 13-8 
Sole), 212 Last, 18-8 Leather Louis Heel, Pearl Quarter, 212 Last, 17-8 Satin Covered Wood Covered Baby Louis Wood Heel, Pearl But- 
Buttons....... ssc ee 96.50 Louis Heel, Pearl Buttons.............. $7.85 Cac es ecb $0.6 2s0c accede cawnvesapes $7.65 


No. B456—Dark Brown Calf, Welt, 215 Last, 
14-8 Military Heel, Imitation Tip... . . $6.50 





Widths and Sizes 


No. B516—Havana Brown Kid, Welt, 9 Inch Terms: Net 30 Days No. B515—Dark Brown Calf, Welt, 9 Inch 
Height, 205 Last, 14-8 ey Heel, Imitation Height, 222 Last, 14-8 Military Heel, Blind . 
‘ip... d : . $8.25 BO, SE TEENS 8.0.5 op eine sceada gitle-o'e $7.85 











pee the Shoes to nee Up Trade and Put Your Sales and Profits 
for 1920 “Over the Top” 


C. P. FORD & CO., Inc., Rochester, N. Y. 


New York City, 127 Duane St., E. H. Talbot and Jack Galway 
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RETAIL BUSINESS IMPROVES 
WITH COLD WAVE 


High Boots, Woolen Hose 
Spats Sold 


Retail trade in Milwaukee during 
the past week to ten days has been 
stimulated by a cold wave, the severity 
of which was rather extreme because it 
came suddenly to check a spell of 
balmy weather. Temperatures on No- 
vember 12, for instance, dropped as low 
at 15 degrees above zero. High boots 
were rather eagerly sought by the 
women, although a notable feature of 
business was the demand for woolen 
hose or spats to go with pumps and 
oxfords. The latter is indicative of a 
retrenchment of expenses especially by 
office and shop girls, who were in the 
minority among buyers of boots. 


and 


In Men’s Lines 


An improvement in business in men’s 
shoes also is noted. Browns are by far 
in best demand, with blacks having 
about the usual run. There is little 
call for anything but boots, oxfords not 
being popular for Winter wear so far as 
can be observed. The brogue effects in 
high shoes are gaining strength locally. 


SHOP EARLY CAMPAIGN 


Motion Picture Houses Depict Evil 
of Delayed Purchasing 


While in ordinary years the holiday 
shopping season. in Milwaukee had its 
beginning on the day following Thanks- 
giving, this year the merchants are 
ilready engaged in the Shop Early 
campaign. The Milwaukee Association 
of Commerce, through its retail division, 
is co-operating with dealers in all lines 
and is paying the expense of providing 
flms and slides to be distributed among 
all motion picture houses. These depict 
the rush in department and specialty 
stores due to last minute or delayed 
shopping. A good point brought out is 
the effect of the strain upon store 
employes, 


rae 


4/8 


ments in America’s Shoe 
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News in Shoe Markets 


and Merchandis 





Milwaukee 


A new note in the campaign is 
sounded by showing in films and slides 
calculated to induce early mailing as 
well as early purchasing of gifts. Scenes 
at the post office and of overburdened 
postmen suggest the necessity. of relief 
for postal employes as well as store 
clerks. 


EDUCATION OF PUBLIC 


Bank President Urges That Normal 
Needs Be Supplied 


“It is too much to expect the return 
of 1914 prices in the retail stores,”’ says 
Oliver C. Fuller, president of the First 
Wisconsin National Bank of Milwaukee, 
in an interview forming the opening 


‘gun in a campaign of local merchants 


to educate the public in the true 
economic basis. ‘‘The range of prices 
is now such that the public can make 
very satisfactory purchases at bar- 
gains,” said Mr. Fuller. “By using 
discrimination, one can supply his 
wants in a good many lines at really 
reasonable prices. Not in a generation 
have prices taken such a slump in so 
short a period. But who knows 
whether the decline will continue or an 
upward trend set in because of artificial 
scarcity caused by the present low 
production. It was only natural that 
the consumer should hold off when the 
decline began, but the wise consumer 
will not speculate either in the rise or 
fall of prices. The best plan in the 
long run is to supply one’s normal 
needs as they arise.” 


Much Shoe Advertising 


Milwaukee shoe merchants are doing 
a generous lot of advertising in the 
daily newspapers which is bringing good 
results. The character of the advertis- 
ing is in the main favorable to good 
business ethics, even if the standard of 
these may have suffered somewhat in 
the exigencies of the present situation. 
Bargain talk is the basis of most adver- 
tisements. It seems that about the 
only thing that will interest the con- 
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In this 


sumer is to talk cut prices. 
respect, however, shoe merchants are 
not, going nearly so far as those dealing 
in men’s and women’s clothing. 


MANUFACTURING SITUATION 
MORE HOPEFUL 
New Business from Merchants Still 
Spotty 

The manufacturing situation in Mil- 
waukee has become somewhat more 
hopeful although production still aver- 
ages not much more than 40 per cent, 
with some working considerably better 
than that, and. others less. New busi- 
ness from merchants is still extremely 
spotty, but some factories notice that 
requirements are increasing. Dealers 
seem more inclined to fill the holes made 
in their lines by purchases made by the 
consumer in the last three to four weeks. 
There: is a better acknowledgment of 
the fact that the decline in values has 
been checked and manufacturers are 
not in.a position to reduce prices. 


Good Community Spirit 


The better appreciation of the value 
of organization by retail merchants in 
the larger cities is being reflected in 
the smaller communities in Wisconsin. 
A Chamber of Commerce was organized 
at Berlin, Wis., with a dozen charter 


members. The membership motto is 
interesting. It is a pledge which reads 
as follows: 


“TI will not criticize or condemn the 
Berlin Chamber of Commerce for failure 
to get results until I myself have per- 
sonally given time, thought and effort 
to help get results.” 

One of the first activities is a Dollar 
Day, held November 17. For a week 
the event was advertised in a co- 
operative manner in the local daily 
newspaper and by circularizing the 
vicinity in a radius of about 15 miles. 


Better Business Bureau 


The report of the Better Business 
Bureau of the Milwaukee Association 
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Where to Buy 


Women’s Shoes 




























PHILLIPS-CRAM ©". 


Makers of 


Women’s Turn 
Slippers 


276 River St., Haverhill, Mass. 
Boston Office 
207 Essex Street 











WOMEN’S TURN 
COMFORT BOOTS 
Immediate Delivery 
Sold in dozen pairs or case 


Terms, 
SILVER > Save CO. 
69 Essex St. 
Haverhill, Mass. 








BOUDOIRS 
Blacks, $1.35, $1.40 and 
$1.45 Grades 
Colors, . . $1.70 


JOHN E. McNAMARA 
Haverhill, Mass. 








Women’s McKay 


Slippers and Boots 
of Character 


Harrison-Lockwood Co 


af earl poy + -¥ 

























E. A. & M. C. Witherell Co. 
Manufacturers 
Women’s Turn 
Boots and Slippers 


hill, 
Haverhill, Mass. 
Boston Office 
147 Lincoln St. 











FOR THE 


HOLIDAY <[nemae 


Fine kid Boudoir Slippers in stock for imme- 
diate delivery, made of best materials obtain- 
able in Black, Blue, Red, Pink and Tan. Order 

lots. Prices, Black $1.45, Colors 
Terms, 5% ‘ days, net 30. 








$1.75. 
SILVER SHOE CO Haverhill, Mass. 








COLLINS & STAPLES 
Makers of 

HAND TURNED LOW CUTS 

Straps, Pumps and 


Ties in Black Satin 
and All Leathers. 


Factory, 118 Phoenix Row 
Haverhill, Mass. 







Boston Office 
110 Lincoln St. 











SIXTY STYLES OF 
COMFORT SHOES 
IN STOCK 


Salles, Ont i 
lorie Welts "and worm” Uned 


aon | een ’s slippers. 
TIMSON BROS., Inc. 





620 Atlantic Ave. Boston, Mass. 
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of Commerce covering October activi- 
ties shows that it handled 35 cases 
pertaining to advertising and _ se- 
cured corrections in the case of every 
justified complaint. Several of these 
affected boot and shoe stores. In addi- 
tion, the Bureau has cut down requests 





for endorsements for program advertis- 
ing and also is discouraging the pro- 
miscuous sale of tickets for various 


affairs. This work is being pushed 
with increasing vigor as the holiday 
season with its grist of benefit propo- 
sitions approaches. 


New York 


THE BUSINESS TREND 


Lack of Information in Wholesale 
and Retail Shoe Trade 


The New York wholesale and retail 
shoe trades continue to stagger along 
under difficulties and a lack of informa- 
tion concerning the future trend of 
business. In this, the shoe industry is 
no different from the apparel trades in 
general. From reports of shoe men and 
those engaged in other lines of en- 
deavor in centers other than the Metro- 
politan district, New York is a sink of 
pessimism. Probably the proximity to 
the Stock Exchange is accountable for 
some of the blue atmosphere in this 
section of the country, and events in 
Wall Street during the second week in 
September had a particularly bearish 
tone. 


LOWER PRICE LEVELS 


Older Shoe Men Not Worried— 
Steering Straight, Conservative 
Course 

It cannot be denied that shoe prices 
here are sinking to constantly lower 
levels. Also it cannot be disputed that 
shoe merchants are not getting as large 
a volume of business as they did in 
the pre-war period, to say nothing of 
the brisk buying that characterized the 
past four or five years. Some of the 
older heads in the trade, who have 
been through depressions before, are 
not worried by present conditions. 
They realize that the economic trend 
swings from one extreme to the other 
and they are steering a safe, conserva- 
tive course, biding the time when the 
situation will change. Their main 
efforts now are centered on keeping in 
business, maintaining their reputations 
and doing business without thoughts of 
profit. 


PRICE COMPETITION 


Keen Between Exclusive Shoe Shops 
and Departments 


The department stores are giving the 
exclusive shoe shops some keen price 
competition now. In many of the de- 
partment stores it is evident that the 
shoe departments are being carried at a 
good loss, this being made up in part 


by other departments where price and 
demand have not slumped off as far 
as they have in shoes. In Brooklyn, 
particularly, prices as low as $2.95 for 
apparently worth-while shoes have been 
quoted. In Manhattan, almost every 
department store of any size is running 
a series of special sales, providing bar- 
gains for almost every day in the week. 


SPECIAL AT $3.85 
Also at $4.95 Featured by Hahne & 
Co. of Newark 


Hahne & Co., Newark, N. J., ran a 
special sale of 5,000 pairs of women’s 
shoes at $3.85 and $4.95, said to be a 
special purchase from the surplus stocks 


of a Brooklyn manufacturer. The sale 
drew immense crowds. 
Some Innovations 
The “choose your sample” system 


was used in selling the shoes, but was 
changed from the old method of dis- 
playing samples on tables and allowing 
the customer to handle them promiscu- 
ously to a more efficient system, where- 
by special clerks showed samples and 
after the customers’ selection wrote the 
size and style on a slip of paper which 
was handed to the salesperson in the 
proper section. This eliminated much 
of the confusion that has been seen at 
other sales where customers were per- 
mitted to pick out their styles. An- 
other innovation was the restriction of 
the number of customers permitted to 
enter the department to the seating 
capacity. 


Auction of Export Shoes 


Close to $500,000 was brought by 
95,000 pairs of shoes at the auction 
held here last week by the Kalter- 
Cerf. Mercantile Company. The shoes 
were made up originally for export to 
Russia and actually reached Kobe, 
Japan, on their way to Siberia, when 
they were turned back to this country, 
because of the world-wide business 
slump. As some of the women’s shoes 
in the lot, about 10 per cent of the 
total, were of the distinctly European 
type, bidding on these was slow and 
low prices prevailed. 

On men’s shoes, however, the bidding 
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exceeded expectations, in some cases 
reaching $5.1214 a pair. The average 
on the entire 95,000 pairs, however, was 
around $3 a pair. Among the 200 
buyers at the sale were many retailers 
and jobbers from St. Louis, Cincinnati, 
Boston and other centers. The shoes 
were made by the Brown Shoe Com- 
pany and the International Shoe Com- 
pany of St. Louis and other Middle 
Western manufacturers. 


SHOES AT WHOLESALE 


Hudson Guild Sells Children’s 
Footwear at $2.85 


Another movement to beat the retail 
shoe merchant has been started. The 
Hudson Guild has established a shoe 
store at 436 West 27th Street, where 
shoes are sold to the people of the 
neighborhood at wholesale prices, plus 
a profit of only 10 per cent. Sidney 
Scheuer is the financial backer of the 
philanthropic shoe store and Mrs. R. L. 
Goodman, chairman of the Guild’s Co- 
operative Shoe Committee, is the 
buyer, proprietor and saleswoman. 
She states that it is the intention of 
the Guild to maintain the: store, now 
open on Friday and Saturday nights, 
as a permanent institution and to sell 
shares in it. 

Boys’ and girls’ shoes are sold at $2.85 
and $3.13, women’s shoes at $3.70 
and men’s shoes at $4.25. 


All the , 
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shoes are of conservative pattern, but 
of good leather, according to Mrs. 
Goodman. Recently the shoe prices 
at the Guild’s store were marked down 
from 10 to 20 cents a pair, in sympathy 
with new wholesale prices. 


SHOES GIVEN AWAY 


Advertising Stunt Inaugurated as 
Business Stimulant 


New York—In down-town New York, 
between the financial district and the 
Hudson River, they are giving shoes 
away. The Forbes Shoe Company at 
6 West Broadway, which with the 
Coward Shoe Company provide . the 
only retail shoe stores in the immediate 
district, is offering to give a pair of 
men’s shoes and a pair of women’s 
shoes to anyone they will fit. 

The pair of men’s shoes is a black 
vici kid, size 15, and the women’s are 
tan calf walking shoes, size 114 B. Both 
pairs are displayed in the window. The 
men’s shoes, according to Miss Forbes, 
proprietor of the store, have been in 
stock for some two years and are the 
last of a special lot. Sizes, including 
13 and 14, already have been sold. 
The offering of, the shoes to anyone 
they will fit was conceived as a special 
advertising ‘‘stunt’’ to stimulate busi- 
ness, and to carry the idea still further 
the women’s shoes were selected from 
new stock. 


Cleveland 


BOOTS BIG SELLERS 


Cold Weather Stimulates the Retail 
Shoe Business 


Cold weather set in here last week 
and Cleveland shoe merchants are 
happy. With each degree drop in the 
temperature the warmth of the smile of 
the average merchant here went up one 
point. Cold weather meant good busi- 
ness to the merchant, and everybody 
profited by the drop in temperature. 

Oxfords that had been selling at a 
merry clip, despite the lateness of the 
season, were passed by in the rush for 
boots to get the feet comfortably shod. 
Merchants again expressed their con- 
viction, which is based on experiences 
in cold snaps, that the stock of boots 
will go well once Winter drops in on 
us and remains a while. 


Back to: Normal 


The volume of sales in the past week 
indicated that so far as ‘Cleveland is 
concerned seasonable weather will put 
trade back to about normal. There 
has been considerable talk recently 


about an industrial depression and 
about 50,000 men being idle in the city, 
but there were plenty to spend their 
money on the better-class shoes in the 
rush of trade the last week, and the 
demands for credit on purchases did not 
increase. 

Tan boots are again ruling the 
favorite, with mahogany being the 
popular shade. Blacks run next in 
popular favor, and military heels seem 
to be the best sellers. 


AVERAGING PRICES 


Clever Merchandising Disposes of 
$18 to $25 Shoes 

One of the big problems that con- 
fronted Cleveland merchants when the 
inevitable readjustment of prices set in 
was how to dispose of stocks of shoes 
that had been purchased to sell for $18 
to $25. It was realized that prices 
were going lower and that the con- 
sumer was being educated to expect lower 
prices. Unless the high-priced shoes 
were disposed of before the lower levels 
were reached, the merchant was in for 
an uncomfortable time. 
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Where to Buy 


Women’s Shoes 








J 


“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
BOOTS, 5 oe 

Sock 














ANDALS 








Write for 
Particulars 














PRINCESS —tn Stock 


£3.90. ad 
phiet showing other 


BR. SHOE co., Detroit = aaa 
OOROOULOUEAESOOUOUHERGEOOOOLAGEREGGGODCAREAEROHUOCERECROOCaReReateetonteenceecans 


y IN-STOCK 


Complete line of Men's 
Everetts, Romeos and 
Havana Brown, 
Black_and Golden Brown. 
Also Women’s Boudoirs in 
Cabretta and Quilted Satin, 
all colors. 


ABBOTT SHOE CO., No. Reading, Mass. 























FERN & POOR CO., Inc. 
Manufacturers 
Newburyport, Mass. 


Women’s Turn. 
Comforts 
Boots & Slippers 
for the wholesale trade 











ALGIER SHOE MFG. CO. 





Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 


Girls’ “Spartan” Shoes 
en and Oxfords 


ome ge eg 











Factory Direct to You 
BACON-ROLLINS CO. 
Lynn, Mass. 
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But thanks to wise merchandising, of them has on hand a stock of the 
few Cleveland merchants, if any, will high-priced models that will cause any 
Where to Buy be caught with large stocks of the high- embarrassment. 

5 Sh priced goods that were purchased on a ae 
Men’s Shoes peak market. MANY JOBS ON MARKET 


The Selling Method Retail Merchants and Public Take 
Advantage of Same 
































This is how it was done: First the 
OR MEN retail merchant kept an eye out for The Cleveland merchant at present 
wfio care to dress models that the manufacturer was so also is finding it profitable to snatch up 
ae anxious to dispose of that he would models that the manufacturer wants to 
quote a rock-bottom price. These lots dispose of badly. Low prices carry a 
‘were snatched up, and then the high- strong appeal to the average consimer 
priced shoes were put on sale with the at this time, much stronger, it is 
low-priced shoes, and an average price believed, than ordinarily on account 
was struck. The average was a figure of the long strain on the pocketbook 
that enabled the merchant to dispose that high prices has caused. 
of both classes of shoes at a fair profit— There are more of these sort of jobs 
not a profit that was as high as was on the market now than has been the 
made in the good old days of the war— case in years. That the public will 
but one that eased the burden of the buy, if price inducements are strong 
price readjustment. enough, models that are not so popular 
A canvass of the stores in the down- as they were formerly has been demon- 
Gentlemen’s town district disclosed that not one strated at sales in this city. 


Shoes 
A.E. Nettleton Co. Akron 


SYRACUSE, N.Y. 














WEATHER AND SALES Merchants Not Worried 
Most of the merchants report that 
they are doing a little better than 
: : breaking even, which is considered very 
b aes ee a. wed — oats oe good considering the retrenchment poli- 
7 3 oo Sem ow . cies now being carried out among the 
Mi followed by snows and continued cold larger industries of the city. If they 
umn BROCKTON vnnnnin decor Bee Ely 3 vee — continue to do just a little better than 
a See SD-TNe. See Sen getting an even break throughout the 
pocwcr ss emeem erones omenee- of the local boot and shoe merchants Winter months they will be more than 
and the aforesaid cash registers — satisfied, everything considered, they 
given more exercise during Thursday, siete: 
RPHY i S ¥ 
SHOE pa ond wes’ inet hang _ Medium grades have proved to be 
ET rar bata i gpa sath cn aac icer aaa the better sellers during the past week 
‘one ~— — ——- : with the shoes averaging $10 to $12 a 
ive Business was brisk two weeks ago pair getting the blue ribbon on sales. 
BROS when the first touch of cold weather The unwaning of the popularity of 
SS arrived but nothing compared to the the brown oxford has been a source of 
business enjoyed during the past week- wonder to the majority of. the mer- 
end, merchants claim, predicting that chants who figured that on laying ina 
the quiet period for late Summer and small stock they would be amply pr- 
early Fall has been overcome. vided to take care of the Fall sales and 
: still have a surplus to open in the 
Oxfords Big Sellers Spring. Three of the leading stores 


Stacy Adams Co. The bulk of the shoes sold during eBay they have sold out ones - 
the past week have been boots of the pret hors compelled to re-order 0 
staple varieties, black and _ brown, eeprves . Pe ; 
MEN’S FINE although the best single sellers, taken In men’s shoes the brogues in both 
SHOES individually, have proved to be the shoes and oxfords have proved good in 


BROCKTON, MASS. military heel brown calf oxfords. The ‘ue — e epg with aba 
ankle tie and the ankle strap novelty nglish cut shoes in brown leading. 


effects. which were so much in demand eer 
the past month are gradually begin- REGARDING MERCHANTS 
ning to feel the effect of cooler weather BUYING 

and the increased popularity of the 
more staple and seasonable goods, to the Contrary 
although still occupying space in some Merchants still report a general 
of the window displays throughout the tendency to wait the market out before 
city. placing orders for the Spring stocks, 





Retail Shoe Business Has Been 
Brisk Since Cold Snap 









































Manufacturers of 














Waiting Policy Is in Force—A Voice 
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“The seams make the styles.” 
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although there is an increasing tendency 
to place a few orders with the manu- 
facturers so that the manufacturers may 
keep their plants in operation to avoid 
a tie-up in the Spring. 

One of the few retail shoe merchants 
who have placed any orders for Spring 
stock announced that he had contracted 
for all of his Spring stock at present 
prices. His reasons for doing so are as 
follows: 

The Argument 

“With from 60 to 75 per cent of the 
merchants throughout the country 
sitting tight and refusing to place orders 
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for Spring stock, and those who are 
ordering simply giving sparse orders, 
the manufacturers are following the 
same policy—sitting tight. Most of 
them have cut down their production 
to a minimum and few, if any, are 
making a surplus. 

“The results will be these: In the 
Spring the people will want shoes. 
The merchants will not have them, 
neither will the manufacturer, and 
there will be a wild scramble for shoes 
till the demand will force the prices, if 
they do drop in the meantime, back 
to their present level.’’ 


Lynn 


THE STYLE PROGRAM 


Suede and Calf Leathers Popular— 
Inlays on Straps 


A new pattern every two weeks is 
the program at the Bresnahan, Mac- 
Laughlin Company shop. A hundred 
new styles in shoes a year that means. 
Evidently, some merchants are follow- 
ing this pace in styles. At least, the 
shop is going to capacity. 

New patterns for November provide 
for such shoes as these: 

A brown suede strap pump, with a 
diamond shape tip of smooth brown 


calf leather, and a strap and a heel « 


foxing of the same calf leather. 

A black suede strap pump, with a 
diamond shape tip, strap and heel fox- 
ing of black glazed kid leather. 

A black kid strap pump, with a dia- 
mond shape tip, strap and heel foxing 
of black patent leather. 

The straps of these shoes are of the 
Grecian or French styles. The leading 
Grecian style provides for two straps, 
stitched to the quarter of the shoe, in 
an over-lapped pattern and lasted into 
the shoe. The French styles provide 
for sabot straps and instep and ankle 
straps. 

Another new shoe is a strap pump, 
of a new light brown shade of smooth calf 
leather from Carl E. Schmidt & Co. 
The strap shows a development of the 
sabot style. It has a metal slide on 
the side, to trim it. The strap itself 
fastens with a concealed button. 

Styles in the making show new in- 
lays on straps, new stitched tongues, 
and new beaded effects. 


FINE STITCHING 
“The Seams Make the Styles,’’ Says 
Shoe Expert 
Never before were shoes stitched as 
finely as they are stitched in Lynn 
these days. As one shoe expert says, 





For instance, consider French corded 
shoes. They’re a leading point in fine 
styles. The French cord is made by 
binding the edges of the uppers with 
narrow silk binding. The work is done 
by hand and is slow and exacting, but 
it refines the style of the shoe. 

A machine for French cording shoes 
has been invented, by the way. But 
it will be several weeks before the 
machines get into the factories. 

Perchance some buyers will be sur- 
prised to hear that Lynn stitchers, on 
real fine work, stitch along a line 1-64 
of an inch wide, and do not vary from 
that line, not even by the width of the 
edge of a safety razor blade. Fine work 
that is, is it not? 

Incidentally, a stitching room of a 
Lynn shop employed 25 stitchers and 
they stitched 20 cases of shoes daily, 
before the war. At the present, it is 
employing 75 stitchers, and it continues 
to make 20 cases a day. It has tripled 
its stitching room staff, but has not 
increased the number of pairs of its 
shoes. It puts the extra labor into the 
refinement, of the stitching of the 
uppers. It has graduated from plain 
staple styles to the artistic dress- 
making styles. 


**Supers’’ See Styles 

Some Lynn firms are sending their 
factory superintendents to big cities, 
at occasional intervals, just to study 
the styles. The ‘“‘supers” see what the 
shoes look like, as they are displayed 
in store windows, and as they are worn 
on the streets. They come back with 
a lot of new ideas as to how shoes 
should be made and what they should 
look like when made. This combination 
of style study and practical shoemaking 
is proving worth while. 


“English, You Knew’”’ 


The Creighton factory is developing 
some English styles in street shoes for 
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Where to Buy 
Men’s Shoes 
a Welt 
Nailed 
For Men %2ajc 


Manufactured by 
La Crosse Boot and Shoe Mfg. Co. 
La Crosse, Wisconsin 








WATERPRCIF 
Wood Sole Boots Shoes, 
Oil Grain, Full ellows 
¥ Tongue and Back Strap. 
Send for booklet telling who 
you can sell these shoes to. 


A.H. Riemer Shoe Co. : 


MILWAUKEE, WIS 
Established 1887 


















Stock Dept. 5 <@ 


Is at Your Service ey 
THE STETSON SHOE CO. (Inc.) 








135 STYLES 
IN STOCK 
MEN’S-WOMENS 
SEE OUR CATALOG 


196 CHURCH STREET,N.Y. 


aad 


South Weymouth, Mass. 
=—s 


WELTS MADE 
IN OUR 

BROCKTON 

FACTORIES 











BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 
SHOES, 6 to 14Inches 
TS, 14 to 20 In: 
Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S. A. 














Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES ; 
SHOES AND RUBBERS: 


Every Wednesday and Friday 








QUESTIONS 
ANSWERED QUICKLY 


presenting answers briefly to cur- 
rent problems in merchandising. 











in “Where to Buy” columns—a : 
growing directory for all the trade, = 
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Where to Buy 


Children’s Shoes 

















ROCHESTER’S FELT 
SHOE KINGS 


PLACE —* NOW AND INSURE 
LY DELIVERY 
"Bites for Catalog 
F. W. HAHN CO. 
ROCHESTER NEW YORK 








TURNS and SOFT SOLES 


In Stock 


Send /@r Catalog 


ZALH. Martin@. | 


‘Bonita Shoe * Baby 





Mahers ROCHESTER ny * 








“ELAM”? 


Flexible First Step Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 











H.H.FREELAND 





SOFT SOLES 


A Wonderful Line 
for the Wholesaler 

At present time we 
are allowing a 10% 
discount on all lines. 








NU BABY SHOE CO., East Lynn, Mass. 








W?C.Goodger 


Manufacturer of 
Children's Dlexible Durn Shoes 
Jor Jobbers i 
89 Allen St.. Rochester, NO 








HAVE YOU SEEN OUR LINES? 
FACTORY 1 FACTORY 2 


Soft Soles 
3 | Hand Made Moccasins 
Comfort Infants’ Turns 
(Double Eiderdown) (1-8) 
In Stock Now—Nature Lasts 
—. B. & P. suquvaen é Co., INC. 
Dept. 5 Oswego, N. Y. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We DO NOT sell 
the retail trade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 
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Fall and Winter and in sport shoes 
for next Spring and Summer. It has 
stocked English brogues and English 
walking boots. Its samples for 1921 
will show English styles in sport shoes, 
with new developments of sadd e straps 
and tip and foxing trimmings. 


New Flexible McKays 


The Cotter Shoe Company is getting 
out some new styles in flexible McKay 
shoes. The patterns are of the novelty 
strap styles. The heels are high and 
are of wood. 


For Transverse Arch 


Everett Dunbar, the Lynn footologist, 
has a method of building into the shoe 
a support for the transverse arch of the 
foot. Shoes are fairly common with 
supports built in to support the instep 
arch of the foot. But the transverse 
arch idea seems new. Mr. Dunbar has 
patents on it. He offers them, free of 
charge, for use by anybody in the shoe 
trade. 

His method provides for the insertion 
of a small plate of aluminum between 
the insole and outsole of welt shoes, in 
such a manner that the insole will be 
raised up to support the metatarsal 
bones of the foot. 


Reducing by One Size 


The orders for Fall and Winter 
shoes, booked by one Lynn firm, show 
that the main run of sizes is from 
No. 3 to No. 7. A year ago, the orders 
booked by this firm called for sizes 
No. 4 to No. 8. 
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The manufacturer ventures no ex. 
planation of the why and wherefore of 
this reducing of the sizes by one size, 
Simply the figures show it to be so. 


**Baby Doll’? Heels 
Weich Shoe Company is getting out 
a new line of strap style shoes with 
“baby doll” heels, otherwise low leather 
heels of the Louis style. 


Quick Action Stuff 

Several Lynn manufacturers show a 
strong disposition to do business with 
merchants who make a specialty of 
quick turns of stock. These fellows 
usually insist on very low prices. But 
they sell their stocks to their customers 
before the styles change, instead of 
holding them and then returning them 
to the manufacturers. 


COMFORT AND SERVICE 


In Men’s and Women’s Styles for 
House and Business 

Some Lynn manufacturers are work- 
ing on a new combination of comfort 
and service shoes. For instance, they 
are getting out comfort shoes with 
enough style in them to tempt young 
women to wear them, when working, 
either about the house or in the store. 

And men’s comfort shoes they are 
making with heavy soles, so that they 
may be worn around the shop, as well 
as by the kitchen fire. These manu- 
facturers would like to explode and 
destroy the notion that comfort shoes 
are just plain shoes for old folks to 
wear as they sit comfortably by the 
fireside. 


Rochester 


Tinney, chairman; B. Harris, Edward 
Marsh, Homer Whitman, Ernest Pav- 
iour, Asher Swezy, E. S. Bahachek, 
A. Dead and A. P. Kelly. 


WINDOW DISPLAY CONTEST 


W. E. Miller Wins First Prize for 
National Apple Week Trim 


Only after close judging and careful 
weighing of points, announcement was 
made here this week of the awards in 
the window display contest conducted 
by the city’s merchants on National 
Apple Week. In the shoe stores divi- 
sion, the first prize of $10 donated by 
J. S. Neil Company was awarded to 
W. E. Miller of 60 State Street. 

Harry T. Tinney, chairman of the 
Committee on Window Displays and 
Prizes, made the statement that in 
general the apple displays never were 
so good and the nine judges had to 
tax their critical faculties in regard to 
both the store windows of the business 
section and those in the residential 
districts. The judges were Harry T. 


SUBSTANTIAL REDUCTIONS 
Low Prices Offered in Anticipation 
of Further Lowering Production 
Costs 

Substantial reductions in the price 
of shoes still are the order of the day 
here. Led by the stores of William 
Eastwood & Son Co., Gould, Lee & 
Webster, Inc., the Regal Company 
and others, merchants continue to cut 
prices. For the first time, there 
appeared in the Eastwood advertise 
ments this week the reason for slashing 
prices. 

“This recession from the top price is 
quite beyond the possibility of mer- 
chandising shoes on the hasis of pur- 
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chases in today’s market, but is offered 
in anticipation of further lowering of 
costs of production,” is the terse state- 
ment made. 


Shoes at $6.75 


Gould, Lee & Webster this week 
placed on the shelves 161 pairs of men’s 
high-grade shoes, mostly tans, some 
blacks, at $6.75. The shoes were taken 
from regular lines in which the sizes 
had become broken. The Eastwood 
stores added to their list of shoes 
reduced in price a popular conservative 
style of shoe—blucher laced shoe with 
asoft black kid upper and good medium 
weight sole, formerly $13.50 a pair, at 
$10. W. E. Miller of 60 State Street 
offered 40 pairs of women’s shoes at 
$6.50 a pair. They were dark brown 
calfskin Goodyear welts, 914 inch.tops, 
conservative heel and toe. 
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Increased Business 


With much colder weather this week, 
shoe merchants reported an increase in 
the volume of business. The great 
body of retail merchants here are mak- 
ing no startling cuts in prices, maintain- 
ing that business is sufficient in volume 
not to warrant any sacrifice. With the 
prediction of improved business condi- 
tions throughout the country by the 
first of the year, some shoe merchants 
feel confident that prices will react to 
the old high scale. They maintain that 
shoes now are selling at their lowest 
retail price. 


New Shoe Store 
Edward P. O’Shea of 241 Mercantile 
Building, who handles the O’Shea 
Normal Shoe, has opened a store on 
Clinton Avenue south, near Main 
Street. 


Memphis 


BUSINESS IS ACTIVE 


In Retail Stores—Good Holiday 
Trade Predicted 


Shoe business at Tennessee centers, 
in both the retail and wholesale lines, 
is very active. There is an improve- 
ment over Summer trade conditions. 
Fall and Winter lines predominate but 
with a continuation of warm weather 
almost everything from a sandal to 
aboot finds a demand. Some of the 
store displays along the Great White 
Way show satin shoes in black for dress 
wear; others novelties, some tans and 
fancy colored shoes. The down-town 
streets have several stores that are 
featuring the left-over army shoes, and 
special supplies in boots from the camp. 
While there have been no rainy days, 
some stores display a line of rubbers 
and arctics. 


The wholesalers report business good 
but collections draggy, yet the cotton 
country has had so much prosperity 
for years that it can stand fluctuations 
and changing markets and the same is 
true of forest products. Everybody 
is looking for a profitable holiday trade 
and a banner 1921. 


Clever Advertising 


The Caradine Shoe Company at 
Memphis features for children the 
Billiken shoe and on Saturday last they 
distributed complimentary tickets to a 
novel picture show of six reels put on 
at the Goodwyn Institdve, Memphis. 
Mrs. B. L. Barker was in charge show- 
ing a smashing comedy. There was a 
large attendance of Memphis children. 


Mrs. Barker also showed these reels in 
Alabama centers. 


Memphis Entertains Nashville 


On Saturday, November 6, a delega- 
tion of about twenty-five leading mer- 
chants, retailers, wholesalers and manu- 


‘. facturers visited Memphis as the repre- 


sentatives of the Nashville Chamber of 
Commerce or Commercial Club to the 
Memphis Chamber of Commerce. 
Mayor Wm. Gupton, an eminent 
shoe merchant and business man of wide 
and varied interests, headed the delega- 
tion. The party were breakfasted at 
Hotel Chisca on arrival in the early 
morning. They were given an auto- 
mobile trip through the residence and 
business section and at night ban- 
queted at the Chamber of Commerce. 
For a good many years it was the 
policy of the Nashville Board of Trade 
to send out a special train of its mer- 
chants into adjacent séctions of Ten- 
nessee, Alabama and Kentucky. This 
worked fine for years and now as a new 
innovation they send their best busi- 
ness diplomatists as special envoys to 
their sister trade centers. 


IN NASHVILLE STORES 

A Publicity Stunt — Attractive 

Windows and Exclusive Styles 

The Castner-Knott Co. of Nashville, 
one of the leading department stores 
South, has this Autumn staged its 
twenty-second semi-annual clearance 
salé, with big success in departments. 
A feature of the publicity was half page 
ads on‘nearly every page of the Nash- 
ville daily paper. 
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Where to Buy 


Children’s Shoes 






























H.C. Brown | SComMPANY 


CHILDREN’S SHOES 
CONERAL OFFICES. 185 LINCOLN STREET. BOSTON’ MASS. 





















STICKLES 


KO-RE EC-TOE 


R. DE RK 





* THE L. >. TI KLES SHOE CO., Mfrs. 
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**In Stock Turns” 





“‘Limited Quantity” 
Pat. patigned white cab. top cir. fox nO s 
bntdsedbbeses ob sdudesbianaad 9 
Pat. Pitened white cab. top cir. fox spr. . 
bs 6haneuae edges ene sabi 15 





at 5 per cent 10, Net 30 


JOHN M. ARRAN SHOE CO. 
Atlantic Ave. 


















“HIGH CUTS, TURNS” 
Pat. Ince gray suede top cit. fox spring 


. $2.60 
Pat. lace gray kid top cir. fox spr. heel 4-8 $2.60 
re ney buck top cir. fox spr. heel 
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Terma 3 pet cont 10, Not 6 
JOuN M, RinEARIN HOE CO. 
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Where to Buy 


Ballet Slippers 






























VERY ~— IN BALLETS 
YOURS 
YOU suneit WILL BE PLEASED 
Women’s Real Black Kid Box Toe $1.75 
ass « «eS ae 
Child’ 's “ “ “ “ “ $1. 55 


Whites Ten Cents a Pair More 
Fine Boudoirs in Black, Tan and Red, $1.65 


PURITAN SHOE CO.,Inc. 74 Reade St, N. Y.C. 
























“Flexo” 
GYMNASIUM 
SHOES 


Women’s Dull Goat Oxford, :$1.20 
Carried in Stock 


BROOKS SHOE MFG. CO., Philadelphia 

























QUILTED SATIN 


BOUDOIRS 
Brown Kid, $2.10 Red Kid, $2.10 
Black Kid, $2.00 


BALLET SLIPPERS 
Black Kid, $1.75 and $2.00 


JOHN E. McNAMARA, Haverhill, Mass. 
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Where to Buy 


Standard Shoe Materials 




















T. Ws o~es Pres. 
G. DONALD, Migtte- 
ONES, Treas. 


F. E. JONES COMPANY 
FANCY 


corors MAT KID 








95 South Street, Boston 





STANDARD 








sainarrene 
eC 
The One 
Waterproof 
Leather That 
Takesand Re- 





tains a Polish 


Creese & Cook Co. 32 5eu*" fiz: 


Tanneries at Danversport 








GUARANTEED 
TWO YEARS 


Hub Gore means Quality and 
Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE. NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 























































Colored 
Chrome 
Sides 











Beggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 gnmener St. 


Formerly Walpdle cae Supply Co. 





No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
All the Time 
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Scott-Mayes Company, 215 Fourth 
Avenue North, handling men’s shoes 
exclusively, is showing a handsome 
window containing dark mahogany calf 
shoes and reports a good November 
business. ; 

J. H. Ring & Sons, 303 Third Avenue 
North, are pushing the Stetson and 
other brands. Some very exclusive 
styles and values in substantial mili- 
tary boots for women are being offered. 
They handle both men and women’s 
shoes. 

The Economy Shoe Store, at 423 
Union Street,is pushing boys’ bluchers, 
tan Russian boots, black kids in French 
and military heels and is showing a 
very extensive assortment in men’s, 
women’s and children’s shoes. 

Ellis Shoe Company, 305 Third 
Avenue North, is showing some hand- 
some windows in new walking boots 
for Fall at $7.00 to $10.00. Black kid 
lace boots for ladies at $10.50 and a 
wide range of men’s and boys’ shoes. 

Meadors at 408 Union Street is one 
of the leading swell shoe stores of Mid- 
dle Tennessee. ‘Service Always’’ is 
their motto. Allen Meadors who 
visits the big markets each season has 
this time selected the most stylish foot- 
wear. They are featuring women’s 
satin pumps in brown, blue and black, 
in plain operas, also strap styles, full 
Louis and Baby Louis heels. 

Rich, Schwartz & Joseph, Ready-to- 
Wear Store, features the Cousin shoes 


FACTORIES IN READINESS 


Boots with Low Heel Being Shipped 
at This Time 


While the local factories are operat- 
ing at a low percentage of output. 
capacity, they, nevertheless, with but 
one or two exceptions, are keeping their 
organization intact, and by so doing 
they are in readiness to begin cutting 
Spring orders as soon as the volume of 
business booked is of sufficient size to 
insure steady operation until June 1. 

The greater bulk of the business now 
being turned out by those factories 
that are operating more than 50 per 
cent of capacity, is boots, both staple 
and fancy, for immediate delivery. The 
popularity of the broad low heel is a 
noticeable feature of the staple lines of 
footwear being shipped at this time. 


Cutting Low Shoes 


A few of the factories here are now 
cutting Spring shoes. The manu- 
facturers state that there has been an 
obvious change in the attitude of the 


Cincinnati 
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for women in a department of that 
store. They show thirty-five styles of 
the Cousin shoes in boots, pumps and 
oxfords. 

Gupton’s, 220 Fifth Avenue North, 
with fourteen salespeople to greet the 
customer, features brown brogues, 
black boots and oxfords, brown calf, 
black kids, etc. 


TENNESSEE BRIEFS 


Regarding Shine’s, Nashville—A 
Brownsville and a Memphis Store 


Shine’s Walk-Over Shoe Company, 
424 Union Street, have their revised 
Autumn prices in effect, in street boots, 
Prado brogues, sport walking shoes, 
and Princess Pat walking shoes. 

Hotchkiss-Lyle Company, Browns- 
ville, Tenn., in their general merchan- 
dise store, carry a large shoe section for 
men’s and women’s shoes. George W. 
Lyle, buyer for the store, visited the 
markets this season and their Autumn 
lines are now being displayed. 

J. Goldsmith & Son Co. at Memphis 
have added to their large department 
store the structure at the corner of 
South Front and McCall Street lately 
occupied by the Central Cigar and 
Tobacco Company. This _ building 
after being remodeled will be added to. 
the floor space of the Goldsmith store 
which now runs through the entire 
block from South Main Street to 
Front. 






merchant toward placing orders for 
Spring, since the more or less general 
break in the weather throughout the 
country has caused retail business 
to become healthier. 

One local manufacturer states: “I 
can see no reason why the retailer 
should hold off longer, now that his 


stock is moving better, that he is 
protected on prices on Spring shoes. 
Deliveries will certainly be late if 


orders are placed two and three weeks 
from now.” 


NEW STYLES IN THE WORKS 


Graceful Footwear in Semi-Novel- 
ties 

One of the most noticeable points 
about the Spring samples offered by 
the Cincinnati: manufacturers is the 
light and airy effect that has been 
attained practically throughout. The 
introduction of a great number of new 
patterns which are bringing out 4 
galaxy of semi-novelty slippers and 
oxfords, is the cause for this tendency 
toward lightness. 
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Simple Effects 


Many types of anklet straps are 
being shown. Though little sign of 
the Theo tie of last year is now being 
seen, virtually all the various effects 
can be traced back to that origin. The 
tendency in design now is toward 
simplicity in straps, buckles and stitch- 
ings. Styles in the making. at the 
local factories are of the simplest in 
pattern, many carrying just one narrow 
strap with a neat snap buckle on the 
side. 

Many Heel Types 


While the tendency toward the 
lighter effects has brought forth use of 
the Louis heel in various heights, it has 
had little effect upon the popularity of 
the Cuban and military heels, In fact, 
every line seen has the entire range of 
elevations in heels this season. The 





WORKERS’ CO-OPERATIVE 
EFFORT ADVANCED AT RECENT 
MEETING 


Report on Number of Oxfords Worn 


Delegations from every large shoe 
manufacturing center in New England 


met in this city Saturday for the. 


annual convention of the National 
Mutual Shoe Cutters’ Council. The 
principal business transacted was to 
formulate plans and policies to bring 
into closer contact all of the shoe 
workers in the New England district. 
One of the main reasons advanced at 
the session for the extreme slackness of 
the women’s boot industry, was the 
fact that by actual count it was found 
that 26 out of every 27 women are 
wearing oxfords instead of boots. 


Manchester 
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low broad heel is being featured on 
many pumps. 


As to Buttons 


The appearance of buttons on the 
twin-strap sandals and the cross-strap 
slippers leads to the question of whether 
or not the old-time button shoe will 
not develop as a result. However, it is 
the opinion of many of the local style 
creators that buttons will never regain 
their popularity. The use of buckles 
now is an indication that buttons will 
be limited. 


Beaded Tongue Pumps 


Beaded tongue pumps are being 
shown by one of the local manufacturers 
and it is the belief of some that these 
will take well. They are appearing 
with kid vamps and suede quarters, 
the contrast being very pleasing. 





Hoyt Company Optimistic 


Hovey E. Slayton, president of the 
F. M. Hoyt Shoe Company, has re- 
turned home from a tour of the West 
and South with Beacon Shoe store 
managers. He inspected many of the 
company’s 15 stores and opened new 
stores in Cedar Rapids, Ia., and South 
Bend, Ind. The company is optimistic 
regarding an upward turn of the shoe 
market of the new year. 


Opens New Store 


Plant Bros. & Co., manufacturers 
of women’s shoes, have opened a retail 
store at their factory, where they will 
retail factory damaged shoes, return 
goods and odd lots. 


Lynchburg 


FEATURING NOVELTIES 


New Wholesale Shoe Concern Re- 
ports Good Business 


A brisk opening business has been 
the experience of. the Bennett Shoe 
Company, Inc., 100 Ninth Street, dur- 
ing their first several weeks in the 
wholesale shoe world of Lynchburg. 
This company carries a general line of 
men’s and women’s shoes, but Mr. 
W. J. Bennett, president of the com- 
pany, intends to feature novelty lines 
in feminine footwear. Mr. Bennett 
headed a retail shoe business until 
about the first of 1920. 

In a* season, generally reported as 





dull, Mr. Bennett says he has had little 
trouble securing orders, both on staple 
and fancy lines, either locally or through 
his sales force on the road. Satin 
slippers and ankle strap pumps have 
been leading, with high brown boots. 

In addition to Mr. Bennett, the 
members of the firm are A. S. Williams, 
vice-president, and Ernest Williams, 
secretary-treasurer. 


WEATHER AND SHOES 


Low Heeled Brown Oxfords with 
Wool Hose Popular 


With October one of the driest and 
warmest on record and the first days of 
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Where to Buy 


Engraving and Printing 

































DESIGNING 





COLOR PRINTING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special. Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 
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Where to Buy 


Window Trim Material 
































DISPLAY MEN 


Attractive Windows—Use Win-Deco 
Paper Rugs, es Show Cards, Flowers, 
beta) by Simple— inexpensive 

e ar ‘Samples on Request 
wntamen DISPLAY SERVICE 
93 Federal St., Boston 
220 E. Lex. St., Baltimore 
624 Consumers Bldg... Chicago 























Window Displays 


BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, etc. 


Send for Catalogue 


DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 
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Where to Buy 


Miscellaneous 




















Se 


OHOE BUCKLES 
OF EVERY DESCRIPTION 
BEADED AND METAL 
BUCKLES 
OUR SPECIALTY 
FASHION ORNAMENT CO. 


198 MONTAGUE ST. BROOKLYN. N.Y 





SALES LETTERS 


MULTIGRAPHED— 
FILLED IN—SIGNED— 
MAILED 


F. S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST., BOSTON 


COUUOUESUCONECRDOOUNERORONODOONORERES 








“SILVERITE” 
Wool Soles—Bound and Cord Edge 
wee paaelone, Insoles—HEEL Linings 
et r Catalogue and _ List 
L.G. & s ‘0., Mfgrs., 81 High St., Boston, 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - - R. I. 








OHIO AND VICINITY SHOE 
DEALERS ATTENTION! 


Distributors of 


[RESANS 


(TOE SAN-oa.s ron mooemm mooTwean) 


Carried in Stock. Quick service. 


THE R. & S. RUBBER CO. 
267 W. 6th St., Cleveland, Ohio 








orrer FREE USE 


Of Shoe Cuts, Covers, Borders, Etc., for your 
Booklet, Catalog or Folder, if you place the 
printing — us; or we will Sell Shoe Electrcs 


at $1.25 ea 
SEND. TOR FULL PARTICULARS 


N. H. GROVER CO., R 63, 161 Summer St,, Boston 3 











A GOOD LEATHER 


BOW or a BUCKLE 


made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS : 


913 Gates Ave., Brooklyn, N. Y. 








MEYER’S THREAD 
is used in all sizes and colors 
for hand as well as machine 
peitening. They are for sale 
e Foner ow boot and 
aes findings houses through- 
out the world. If you cannot 
et it of ya jobber, order 
irect and we will see that 
our orders are filled promptly by the nearest 








jobber in your territory. 
J. C. MEYER THREAD CO. Lowell, Mass. 





November equally fine, but few boots 
were seen on the streets worn by the 
women of Lynchburg. But the arrival 
of the cold snap is expected by the 
retail shoe merchants to break the 
domination of the low cuts. 

Brown oxfords are by long odds the 
leader with the girls from the colleges 
near here as well as with those in the 
city. Low heeled walking oxfords are 
being worn by more than half of the 
girls seen on the street and the increas- 
ing number of wool hose worn is taken 
as an indication that low shoes will 
continue to be used during the colder 


Novy. 20, 1920 


weather. Satin pumps, many with 


ankle effects, are reported to be among 
the best sellers for dress wear. 


Sales Policies Discussed 


W. M. Sloan, W. F. McElroy and 
J. T. Dyer of the McElroy-Sloan fac- 
tories of St. Louis were in Lynchburg 
for several days during the second 
week in November in conference with 
the Lynchburg heads of the Craddock- 
Terry system. Sales policies and 
shoe styles for the Fall of 1921 were 
discussed. 


Brockton 


SOUTH SHORE AT MILWAUKEE 


A substantial number of shoe manu- 
facturing concerns in Brockton and the 
South Shore district will be represented 
at the Style Exhibition in connection 
with the N. S. R. A. Convention in 
Milwaukee, January 10-13, 1921. 
Those who have thus far taken space 
include: George E. Keith Co.; Chur- 
chill & Alden Co.; The Dalton Co. Inc.; 
C. A. Eaton Co.; Field & Flint Co.; 
The Preston B. Keith Shoe Co.; Stacy- 
Adams Co.; Thompson Bros. Shoe Co.; 
Whitman & Keith Co.; Brockton- 
Rand Co.; Dunbar Pattern Company, 
all of Brockton. Also M. N. Arnold 
Shoe Co., North Abington; Common- 
wealth Shoe & Leather Co., Whitman; 
E. T. Wright & Co. Inc., and Emerson 
Shoe Company, Rockland; Richards & 
Brennan Co., Randolph; Avon Sole Co., 
Avon. 

All these concerns are preparing 
specially attractive samples represent- 
ing the newest developments in ““Brock- 
ton District’? shoemaking and accessory 
lines. 


A Fatal Accident 


Charles E. Drake, vice-president of 
the shoe manufacturing firm of Rey- 
nolds, Drake & Gabell Inc., of North 
Easton, Mass., was fatally injured by an 
electric car near his home in Brockton 
last week. Mr. Drake was standing 
beside the track when the car approach- 
ed, and without looking up, suddenly 
stepped on the track directly in front of 
the car. His skull was fractured and he 
died shortly afterward at the Brockton 
hospital. Mr. Drake had lived for 
many years in the Marshall’s Corner 
section of Brockton. Before the firm’s 
factory moved to North Easton he con- 
ducted a shoe manufacturing business 
at the corner for many years. He leaves 
a widow, one son, Hollis Drake, and a 
daughter, Mrs. H P. Howard. 


A Trading Proposition 

One of Brockton’s retail shoe con- 
cerns has been offering an inducement 
for business through a trading proposi- 
tion. It says in its advertising that it 
will allow $2 a pair for old shoes, no 
matter how old they are. This offer 
applies to every pair of street shoes for 
men and women. The advertisement 
adds: “If you haven’t a pair old enough 
or bad enough, borrow a pair or dig a 
pair out of the ash barrel. From our 
regular reasonable prices marked on the 
box, deduct $2 when you make pay- 
ment for the new pair. The only re- 
strictions are that you should wear the 
old shoes in and the new shoes out of the 
store.” 


Public Will Not Purchase 


Brockton retail shoe merchants are 
emphatic in the statement that the 
public is not in a shoe buying mood. 
Substantial mark-downs and other in- 
ducements have failed to arouse interest. 
One of Brockton’s retail shoe men said: 
“We find little or no response to any 
special inducements which we offer. 
For instance, one Saturday recently we 
took a line of men’s and women’s shoes, 
cut them down to the bone, offering 
them at a price which represented 
actual loss so far as replacement is con- 
cerned, and advertised these goods for 
two or three days previous in the daily 
newspapers. As a result of this effort 
and expense how many pairs do you 
suppose we sold? Just two pairs. This 
proves to me conclusively that no mat- 
ter how much of a loss a merchant is 
willing to take the public simply won't 
buy.” 


New Heel Concern 
O’Connell-Saunders Company is the 
style of a new concern making leather 
heels in this city with factory on Rail- 
road Avenue. Mr. O’Connell was for- 
merly in charge of the sole leather de- 
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partment of a local shoe factory. A. 
Saunders is the junior member of the 
concern. 


New Felt Slipper Concern 


J. J. Ham prominent in felt slipper 
manufacturing in Brockton, and a 
director of the Brockton Novelty Felt 
Slipper Company, has recently es- 
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,tablished another concern making sim- 


ilar lines in the Montello district. 


New Member of Old Concern 
A. E. Gooch is now actively interested 


in the Brockton Novelty Felt Slipper | 


Company in addition to the shoe busi- 
ness with which he is associated in 
Brooklyn, N. Y. 


Minneapolis 


BUSINESS IS ACTIVE 


Retail Shoe Merchants Experience 
Good Demand for Pumps 


\ break in the unseasonably warm 
weather of the past few weeks was 
welcomed by Twin City retail shoe 
merchants. With the advent of cooler 
weather the retail stores and depart- 
ments have taken on a renewed activity. 

Retail merchants are experiencing a 
good demand for all styles in pumps. 
The largest social calendar in a number 
of years is an incentive for women to 
purchase pumps and slippers for evening 
wear. Plain tailored effects are most in 
demand in black and brown satin and 
blacks in dull kid and patent. Silver 
and gold cloth are ready sellers. Strap 
effects, baby French heels and other 
novelties are selling in a limited way. © 


Spats and Boot Tops 


Spats are living up to the pre-season 
prediction of selling readily in all colors 
and styles. The new 14-inch pattern 
trimmed with bands of fur are meeting 
the demand for something new in spat 
styles. 


Novelty Shoes 


That novelty shoes are to be favor- 
ably received is the prediction of several 
Twin City shoe men. Wave top boots, 
cutouts and inlaid patterns are being 
featured in the windows of several of 
the leading shoe stores. They are built 
up of colored kid and are very attrac- 
tive. The added style feature is just 
the thing to put punch into the Fall 
selling is the thought of the live mer- 
chants who are offering them‘to the 
trade. 


Fire Adjustment Sale 


Fire in the basement and in the repair 
department in the rear of the Walk- 
Over store at 727 Nicolet Avenue ‘did 
considerable damage to the stock; and 


prompted an after insurance adjust- - 


ment sale which opened Thursday, 
October 28. . Manager, Keith. reports 
that from the opening of the sale it 
Was necessary to employ the open 





and closed system; opening the doors 
long enough to let the store fill up with 
buyers, then locking the doors until the 
crowd which was in were taken care of. 
Crowds stood in front of the door for 
hours waiting for their turn to share in 
the bargains, which is perhaps evidence 
that the public does not want cheap 
shoes, but is anxious to buy good shoes 
at cheap prices. 


BRYSON GOES TO ST. PAUL 


New Men’s Department at Schu- 
neman & Evans Co. 


D. D. Bryson, for the past three 
years with the John W. Thomas Co. 
as manager of the Sorosis shoe depart- 
ment, and for 18 years connected with 
the A. E. Little Co. of Lynn, has 
severed his connections with that 
company and will go to St. Paul to 
take charge of the shoe department of 
the Schuneman & Evans Co. 

The opening of a new men’s depart- 
ment and a new basement department 
will make the Schuneman & Evans Co. 
shoe section one of the largest in the 
Twin Cities. Mr. Bryson is very 
popular among the shoe craft of Minne- 
apolis and his many friends are de- 
lighted to know that he is to remain 
in the Twin Cities and are predicting a 
marked success for him in this larger 
field of activity. 


Style Winners Featured by the Mid- 
west Shoe Company for Fall 
Trade 


Julian Chopsky, manager of the 
Midwest Shoe Company is a firm 
believer that style in shoes is what is 
needed to liven up the selling of this 
season and is backing up this opinion 
by offering to his trade two particularly 
attractive boots in new patterns, one is 
a 1014-inch wave top McKay, developed 
in brown, while the second is on the 
floor in both black and brown kid and 
is a -nine-inch open-work top pattern. 
Both styles carry full leather Louis 
heels. The Midwest is one of the live 
concerns of the Northwest. and is build- 
ing up a substantial business on the 
style plus quality plan. 











Where to Buy 


Miscellaneous 


J HEILBRUNN & SEND 




















LOWER PRICES ON WOMEN’S 
FELTS 





In Stock 
Write for Folder 








_Exclrve Distributor of 





in »% 
NEW YORK CHICAGU 
132 W. Broadway 326 W. Monroe St. 
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KELLYKARDS 


Have been the santard retailers’ 
window cards for eight years 
ASK US ABOUT KELLY AR 
“The Signs of Life’’ ae 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 











Perfection Pneumatic 
Arch Cushion 


Designed to Prevent 
allen Arches 


ELASTIC TIP COMPANY 5 






Boston, Mass., U.S. A. 











Where to Buy 


Shoe Polishes 




















Best In Thetr Class 


aT 


Cream aaa 











for white buck, etc. for white kid, etc. 
NATIONAL SHOE POLISH MFG. CO., Ine, 
PHILADELPHIA, PA. 











* The Proper Dres;- 
ing for Every Shoe 
Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York - 























BOOT AND SHOE RECORDER Nov. 20, 1920 


: 2 : 
§ $ 
j N —_ 
a 
a 
5 


e 


Stylish 
Spats 


There’s dash on the football field and there’s ‘‘dash” 
in the stands wherever W G S Spats complete the 
style-effect. Look around, you'll see that they pre- 
dominate. 


William Greilich & Sons 


Factory and Sales Offices Brooklyn, N. YW 
New York Office and ShowRoom 
Mar bridge Bldg., 47W 34th St 
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NEW SPRING STYLES 


In Novelty Strap Effects—Narrow 
Strap Featured 


The holiday season finds milady of: 


Los Angeles with a very beautiful and 
comprehensive assortment of styles 
from which to make her footwear selec- 
tions. The holiday displays have not 
crowded into the background the many 
novelty strap effects which have so 
far reigned supreme, and while it is 
mid-season the new Spring styles are 
coning in and most of them are varia- 
tions of the popular straps, the very 
narrow strap being for the moment 
prominently featured. 


Fancy Pumps 
For evening wear silver cloth and 
brocaded satin pumps are in high 
favor, and when dressed up with cut 
steel or rhinestone buckles they are 
irresistible. | Wetherby-Kayser’s are 
showing some beautiful buckles. 


BOOT AND SHOE RECORDER 


Los Angeles 


Suedes and Cut-Outs 


Rosenthal’s is displaying the ‘‘ Niobe,”’ 
a late model brown suede, leather 
trimmed, one strap with Cuban heel. 
This is a very attractive shoe and 
comes also in black suede. Scarcely 
anything in high shoes is being shown. 
€ut-out effects of every conceivable 
kind are seen in the windows and on 
the streets. 


Holiday Display 


The Innes Shoe Company have a 
beautiful holiday display. Here mi- 
lady can feast her eyes on exquisite 
boudoir slippers and filmy lace hose 
and jeweled garters. 


Brogues for Street 


Brogues are still running strong for 
street wear with both men and women, 
and their smartness is enhanced by the 
woolen hose so much in vogue. 


San Francisco 


EXCELLENT BUSINESS 


California Is Enjoying Prosperity 
Says A. Katschinski 


A. Katschinski, President of the 


California, Retail Shoe Dealers’ As- 
sociation, ~ states that California 
seems to be enjoying more prosperity 
than other sections of the country, to 
judge from the statements of the various 
buyers. “Speaking of our own business, 
we can report that the past month has 
been excellent,’ added Mr. Katschinski. 


& 


LOW SHOES POPULAR SAY LEAD- 
ING COAST MERCHANTS 


Women Wear Novelty Footwear 


At all the leading San Francisco shoe 
stores it is noted that low shoes are much 
indemand. Roy Wahalander, manager 
of the shoe department, City of Paris, 
said: “The falling off in the sale of 
women’s boots is very marked. Women 
are buying low shoes which they wear 
with or without spats. The demand for 
low shoes is partly attributable to the 
fact that fancy stockings are in vogue 
and low shoes are necessary to show 
them off.” 


Harry Gibson, manager of the shoe 
department of the White House, de- 
clared that the vogue is for pumps, low 
shoes and strap effects. Leather heel 
oxfords are much worn for the street, 
spats are going big, especially in light 
Russell Werner, 


tans and grays. 


manager of the Walk-Over Shoe Store, 
Market & Powell, stated that the de- 
mand for low shoes is still very great. 
The first chilly days brought demands 
for spats, but caused no cessation in the 
sale of low shoes, many of them being 
intended for dressy street wear, with 
high heels and beautiful ornaments in 
beaded effects. Paul Tieburg of Tie- 
burg Bros. said that in all the firm’s 
chain of eight Coast stores, the demand 
is for low shoes, with attractive strap 
effects. 


Public Expect Price Cuts 


H. L. Bilsborough’s ‘““Buster Brown’”’ 
shoe store was very prompt in reducing 
the entire stock to the basis of the 
manufacturers’ new costs. The store’s 
slogan is: “Direct from the Factory to 
You.” They say this is not a sale, but 
is a case of promptly meeting factory 
cuts. Following a very successful sale 
of men’s shoes, Sommer & Kaufman 
announced a revision of prices down- 
ward basing the retail prices of all men’s 
shoes on the latest and lowest manu- 
facturers’ quotations. Rosenthal’s is 
advertising 20 per cent off on every- 


_ thing in the entire stock and other firms, 


including Peters Bros., are featuring 
cuts in retail costs. 


Jazz and Shoe Sales 


When Art Hickman came back last 
week with his jazz orchestra to the St. 
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Francis Hotel, fresh from his New York 
success, the Frank Werner Shoe Store 
advertised that they could supply suit- 
able shoes for dancing. This Art Hick- 
man ad brought noticeable results, 
especially on the men’s side, where 
there was a sudden demand for patent 
leather shoes. The St. Francis floor is 
crowded every night; it is difficult to 
secure reservations and Russell Werner 
states that the result is highly beneficial 
to the shoe business. San Francisco 
women, for the most part, are dancing 
in shoes that appeal to them as being 
exceptionally new and different. Black 
satin, kid and gray ooze are most in 
demand, especially if they have beau- 
tiful ornaments. . 


OFF ON TRIPS 


O. H. Wolfelt, L. Waggenman and 
Paul Tieburg 


O. H. Wolfelt, President and General 
Manager of The Bootery (C. H. Wol- 
felt Company), has gone to New York 
where he will probably remain for a 
week or two. In the East, Mr. Wolfelt 
will be joined by F. E. White, secretary 
and treasurer of the company, who will 
make the trip with Mrs. White. Dur- 
ing their absence, G. O. Allen, manager 
of the San Francisco Bootery, 152 
Geary Street, will spend his time be- 
tween this city and Los Angeles, having 
general supervision of the business. 

L. Waggenman, a director of the 
California Retail Shoe Dealers’ As- 
sociation, is now touring the State in 
the interests of that organization, 
speaking and paying visits in the 
various cities. 

Paul Tieburg, of Tieburg Bros., has 
occasion to travel up and down the 
coast, to visit the firm’s chain of stores. 
He says that railroad traveling is now 








Where to Buy 


Boys’ Shoes 























A Shoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 











J. PINSKER 


127 Duane Street - New York 
SALESROOM 


Little Gents’ and Boys’ Shoes 
Made by 


C. F. STAHLER SHOE CO. 
Allentown, Pa. 






































SHOES FOR MEN 
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Tan Norwegian 
Brogue Balmoral 


Aberdeen Last 
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Mahogany Cordovan 
Brogue Balmoral 


Ritz Last 


Heavy Brogue Oxfords 


With Heather Hose Make 


Increased Sales 


Now In Stock 
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Mahogany Cordovan a ‘tis, * 4 605 
Brogue Oxford # " q — Tan Norwegian 
Ritz Last <<.. “tne oa Brogue Oxford 
Aberdeen Last 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 


Boston Salesrocms: New York Salesrooms: 
60 South Street 127 Duane Street 
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so uncomfortable that he has bought a 
high-powered car and accompanied by 
Mrs. Tieburg he travels on his own 
schedule with comfort and ‘speed. 










Join Athletic Association 





Sommer & Kaufman have joined the 
Retvilers’ Athletic Association of San 
Fra. cisco which was ‘organized.a few 
weel.s ago. They have made up basket- 









FOR GREATER ORGANIZATION 
Merchants in Outlying Chicago 
Districts to Form Association 









The need of an association of retail 
shoe merchants comprising the men in 
the outlying districts of the city, has 
long been apparent, and yet no con- 
certed action has been heretofore taken 
to form an organization of this group of 
merchants. 

Frank P. Meyer of Danvil’e, Presi- 
dent of the State Association has ar- 
ranged for a meeting of ‘these mer- 
chants to be held at the State Street 
store of O’Connor & Goldberg on the 
evening of November 29. 

The object of the meeting is two- 
fold: First, to form these merchants 




















work out some sort of a plan by which 
the local association thus formed can be 
affiliated with the Illinois Retail Shoe 
Dealers’ Association. 








President Meyer Boosts 





President Meyer has long been con- 
nected with Association work. He 
realized the benefit accruing to a mer- 
chant from such association and con- 
sequently is interested in obtaining a 
larger membership for the State As- 
sociation. Mr. Rutledge, a representa- 
tive of the Scholl Mfg. Company who 
has a wide experience in organizing 
such associations, will lend his aid to the 
movement. 












TRADE LOOKING UP 


Frosty Weather Puts ‘‘Pep’’ Into 
Business—Little Price Argument 





RETAIL 







A little rain and a bit of snappy, 
frosty weather was all that was needed 
to put “pep” into the Chicago retail 
shoe business. Saturday, November 6, 
and November 13 were record breakers 
in point of volume of business in many 
Chicago stores. 












Several of the stores failed to provide 
adequate salesforce and consequently 
could not handle the throngs of shop- 
_ pers. here was very little argument 








, 


into a local association and second to * 
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ball, indoor baseball and swimming 
teams which will compete against other 
employes of some of the largest stores 
here in events. So far, this is the first 
shoe store to join. ‘The ladies are also 
members and study their “stunts” at 
the Y. W. C. A. rooms. The employes’ 
house organ, ““The Measure Stick,”’ just 
issued, is edited by A. F. Buermann and 
is an interesting four-page paper, well 
printed and edited. 


Chicago 


about price. The public apparently 
are forgetting the old cry of profiteering. 


— ‘« 


THE BIG SELLERS 


Low Cuts in Exclusive Shops: Boots 
in Outlying Stores 


In the exclusive shops where the 
bulk of sales are made by women who 
come shopping in limousines, oxfords of 
the heavier type for street wear, and 
strap designs in the more dainty models 
for dress and semi-dress, are producing 
75 per cent to 90 per cent of the business. 

Spats are being bought quite freely 
by patrons of these shops; both the 
regular English straight bottom type 
and the U-Shape style are good sellers. 

Loop stores which feature the more 
popular priced footwear are selling a 
larger percentage of boots. The same is 
true of the stores in the outlying dis- 
tricts. These stores are selling some 
Russia Calf oxfords with welt soles and 
some suede and satin strap pumps, but 
from 60 per cent to 80 per cent of the 
entire business in women’s shoes is being 
done on boots. 


Selling Over Counter 


Full page advertisements in the Sun- 
day Chicago papers of November 7 an- 
nounced that Montgomery-Ward & 
Co. had converted their immense mail 
order establishment into a big retail 
department store. The advertisements 
said that the innovation was inau- 
gurated in order to give citizens of 
Chicago the same opportunity to trade 
with the prices that out-of-town people 
had been enjoying. However, this 
may be, it knocks in the head the old 
argument of the mail order houses, as 
they sell cheaper because they save the 
time and expense of selling goods over 
the counter. What can be expected 
next? 


The Wholesale Trade 


The week has seen quite an improve- 
ment in volume of business in the 
wholesale district. Monroe Street has 
been quite busy filling orders for im- 


mediate shipment. Several wholesalers 
report considerable business being 
booked for shipment after the first of the 
year. No price revisions of any con- 
sequence have taken place during the 
week. 
Among Manufacturers. 

According. to, a statement made by 
E. B. Steen, salesmanager of the J. P. 
Smith ‘Shoe -Company,~ this concern 
has an order for ‘more pairs for ‘‘at- 
once” and Spring shipment than they 
had a year ago at this time. This con- 
cern has kept the traveling men on their 
territory and very few of their regular 
customers have failed to place their 
business. . 

The Dundee Shoe Company of Dun- 
dee are sold up to. December 15. This 
concern makes misses’, children’s and 
growing girls’ shoes. The big sellers 
have been made of mahogany side 
leather. 





Leather Market Quiet 


Tanners and leather. merchants in 
Chicago and vicinity are not over busy 
filling orders. In fact, the leather 
business is very quiet. Some leather is 
moving every day, but sales indicate 
that shoe manufacturers are pursuing a 
strictly hand-to-mouth buying policy. 
Buying only to cover orders, actually 
booked. 


Back from Europe 


Julius A.. Goldberg of O’Connor & 
Goldberg returned to Chicago, Friday, 
November 5, after spending several 
months in England and Continental 
Europe. The principal object of the 
trip was to study styles of footwear in 
European cities and especially in Paris. 
Mr. Goldberg has achieved a _ wide 
reputation as a designer of women’s 
fashionable footwear. Modifications of 
many of the Parisian designs will un- 
doubtedly be reflected in O’Connor & 
Goldberg footwear for Spring, 1921. Mr. 
Goldberg brought. back with him quite 
a variety of shoes, and while the pat- 
terns and lasts will not; be duplicated, a 
combination of French and American 
ideas will be used in the creation of new 
patterns. 


OPEN AT KANSAS CITY 


F. E. Foster & Co. to Have New Store 
at Biltmore Hotel 


F. E. Foster & Co..of Chicago have 
leased a latge store room-in the Biltmore 
Hotel building on Baltimore Street at 
Thirteénth Street; Kansas City. The 
rcom is. being remodeled and fitted up 
in thé most modern fashion; besides the 
front entrance, there will be an entrance 
from the hotel lobby. The policy of the 
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Men’s Dark Tan Russia 
: Calf 


English Bal, Pop. Last. 14 Iron Single 
Oak Sole. 























No. 2810 


$9.00 


TS 2d dia ticg.t hey Rectal bats 7 to 10% 

Ma £ ois eiklois's anemones ans 6% to ll 

kat diao:4.6 mata ae} ab eas 6% to ll 

Riss cédedavete ate cvcsendens 5% to ll 
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No. 2835—Same as above in Gun Metal Calf. 
Price $8.00 
No. 2800 





The Miracle Shoe 


Works wonders with the feet. Flexible outsole, cushion in- 
sole. Built-in arch-support. Arch’ supporting heel. Easy 
fitter, quick seller. Comfortable as an old shoe. 
Price $8.75 
Black Kid Blucher, A to E 











No. 2700—Medium Shade Brown Calf, Welt Boot, 
814-inch Top, 14-8 Military Heel, 37-8 Vamp. 
Easy fitter. Mazie Last. 
Price $8.00 
No. 2710—Black Kid—Same description as above, 
both carried AAA to D. 
Price $8.00 


THE MANSSjO 


CINCINNATROHIO 
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Ladies’ Black Kid Boot 


814-inch Top—12-8 Walking Heel, Small, |Per- 






forated Tip. 
ER Re eet 4% to 8% 
DP ks 0bnals duce weelebebed 4 to8% 
Rod dota ten d'6 Cound. 0's egies <L 
BD. cc cadbstgbhs sactbadecegs 3 to8% 


Medium Round Toe, Welt. Vogue Last. 






No. 450 


$10.00 
F . B. | & C. Blue Kid Wave Top Boot 


Nine Inch, 18-8 Louis Heel, 37-8 Vamp. Deep 
Rich Color. Handsomely Fitted, Strictly High 


Grade Welt. 
Bellevue Last 


ie dite adanh takai 4% to8 ES eS a 2% to8 
CETL 3% to8 BB cic stain v2 Ad 2% to8 
Diciscsscesedaes’ 3 to8 





No. 454—Hunt Rankin’s Blue Suede, Same Style. 
Price $11.00 


Combination 8 1-2 Inch 
Walking Boot 


Blue Suede Vamp, Blue Kid Top, 14-8 Wood Cov- 
ered Military Heel. 33-4 Vamp, Mazie Last. 


ON hie Soe Jed eal 4% to8 iin ediidean ewes 2% 08 
4 Te re ee 3% to8 cw awh ens sets 2% to8 


OWENS CO. 


\ TROHIO 
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Thousands of shoe stores 
and shoe departments 
throughout the country are 
doing a capacity business 
this fall. They are giving 
the people exactly what 
they want—moderately 
priced footwear. 


You will recall that when 
you bought H. & M. shoes, 
for fall, the prices were un- 
expectedly low. They since 
became the standard for 
this season. 


Our advice to all far-sighted 
merchants is to plan con- 
servatively for spring busi- 
ness along the lines now 
meeting with such conspic- 
uous success. 








In placing your orders now 
for H. & M. shoes, you again 
are assured of the prices 
being right. 


Appointment may be made 
to see the representative 
now in your territory. 





iran Et vn e 


Cincinnati 


SHOES 


are stylish-very stylish 
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Kansas City store will be the same as 


the Chicago-store, ory’ exclusive high- 


grade merchandise, shoes, and hosiery’ 


for women and children will be sold. 
The new store will be under the 
management of Arthur S. Miller, who 
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has bie with The Foster Store in 


* Chicago for @ mimber of years. F. E.- 


Foster & Co. are not entire strangers in 
Kansas City, as a salesman of the firm 
has for several years made regular 
trips to that city. 


Haverhill: 


SIGNING OF ‘“‘PEACE PACT”’’ 


)perative to January 1, 1923—Good 
Working Agreement 


Following a conference between com- 
nittees from the Haverhill Shoe Manu- 
acturers’ Association and the Shoe 
Norkers’ Protective Union, a “peace 
act” was signed. By this pact, which 
vill be operative to January 1, 1923, 


present prices for labor will prevail in * 


all the member factories until April 30, 
1921, when a new price list will go into 
effect, for one year. Any point which 
cannot be settled by committees of the 


organization will be submitted to a_ 


local arbitration board composed of: 
Napoleon Therriault, superintendent of 
Witherell & Dobbins Company; Patrick 
Hogan, superintendent of Rickard Shoe 
Company, and Arthur St. Onge, a local 
clothing merchant. With only minor 
details to be settled the peace pact, 
it is expected, will be one of the best 


working agreements ever devised in., 


Haverhill and a valuable asset to the 
local shoe manufacturing industry. 


At the Milwaukee Exhibition 


Shoe manufacturing concerns in this 
city are manifesting much interest in 
the forthcoming convention and style 
show of the N. S. R. A. to be held 
in Milwaukee, January 10-13, 1921. 
Among the concerns thus far who have 
taken space are: C. K. Fox, Inc.; 
Hazen B. Goodrich & Co.; Hopkins & 
Ellis; Rickard Shoe Company; Civilian 
Shoe Company. Several other Haver- 
hill concerns are planning to be repre- 
sented at the Milwaukee exhibition. 


A TRIP ABROAD 


Ilerman E. Lewis Returns from 
Tour Through England and 
France 
Herman E. Lewis, president of Her- 
inan E. Lewis, Inc., shoe manufacturers 
of this city, recently returned from 
«un extended tour through . England 
and France. He went abroad for the 
purpose of getting in personal touch 
with his foreign connections and to 

uscertain business conditions. 


Urges Foreign Trade 


Mr. Lewis sums up his: observations 
«s follows: ‘‘In all my observations, both 





‘ 2. 
in England and on the Continent re- 
garding business conditions, I am con- 
vinced of the great necessity of we 
Americans putting our shoulders to the 
wheel as regards foreign business. With 
the rate of exchange stabilized there is 
no reason why we should not be able 
to do a greater business throughout the 


-world-than manufacturers in European 


countries. They should not get the 
jump on-us.' Our home conditions are 


-much better than the present situation 


abroad. We have passed through the 


crisis which is now in evidence over 
there.” 


The Abruzi Corporation 


Italians connected with the Haver- 
hill shoe trade, together with fellow 
countrymen in Boston and Lynn, have 
established the Abruzi Corporation: of 
Bisigna, Italy, for the purpose of 
manufacturing women’s McKay foot- 
wear. The corporation was organized 


_ in Haverhill. 
equipped by the United Shoe Machinery 
, Company. 
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The factory is to be 


A. Barome of Haverhill is 
president of the new company. 


High Cost of Travel 


One of the members of a Haverhill 
shoe manufacturing concern was re- 
cently brought to a realizing sense of 
the new high cost of traveling. Not 
having made any trips for several 
weeks and making arrangements for a 
trip to New Orleans he found that 
transportation and berth, on the basis 
of the new passenger rates, would cost 
not less than $80. The trip was made, 
but it is the opjnion of this manu- 
facturer and of others as well that 
under present trade conditions the 
increased cost of traveling will curtail, 
to a considerabie extent, long distance 
trips to and fro of buying and selling 
members of the trade. 


New Concerns 


Notwithstanding the general quiet 
conditions in local trade, several new 
concerns have started in business dur- 
ing the past week. Among these are: 


-North Shore Shoe Heel Company and 


the Modern Shoe Findings Company. 
H. E. West Shoe Company has re- 
moved to a new location on Essex 
Street. 


Detroit 


A TRADE SURVEY 


Less Volume Than Year Ago—Some 
Merchants Report Better Business 


Reports from all sources indicate a 
continued period of slow buying on 
the part of the shoe customer. Nearly 
all report less volume of business than 
one year ago, which was the best year 
ever experienced by the trade. Occa- 
sionally the question, “‘How’s busi- 
ness?’’ was answered with an encourag- 


ing reply, but mostly with a note of - 


pessimism. 
Unloading at Low Prices 


In one large store the manager re- 
ports business as better than a year 
ago, greater both in pairs and in volume. 
This is attributed to the aggressive 
campaign for business that’ is being 
made by this manager. While this 
looks encouraging he also reported that 
this business was being done at practi- 
cally no profit. . Without making too 
much of a noise about it he is unload- 
ing at prices that appeal to the public 
and will be in the market in January 
for what is offered then. He said: “If 


prices are not attractive then, I'll wait 
until February, but in any case, I'll 
be in a position to take what the 
market affords.” 


* Business Is Satisfactory 


In another large store the manager 
of the men’s department said “Busi- 
ness is satisfactory. It is not as good 
as we would like. It is not up to last 
year’s record. We can’t expect that. 
The best I can say about it is that it 
is satisfactory.” This indicates that 
this store at least has settled down to a 
‘plodding business,’ taking everything 
that comes along and attributing any 
loss of business to conditions. It 
might be said that labor unemploy- 
ment is probably increasing, as there 
is in the neighborhood of 80,000 or 
90,000 men out of employment, while 
many more are employed only on 
short time. 

Another merchant interviewed as to 
business conditions said: ‘‘In only one 
of my four stores has there been any 
increase in the Fall business over a 
year ago. The other three stores have 


fallen behind from 10 to 12 per cent; 
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“The Strap With Snap’ |: 


ANKLE or INSTEP i 
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not 
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R 225—Adjusted on Strap—open 


Rhinestone and Austrian Glass Ornaments. Another suggestion 

for strap ornamentation. Can be worn together on the ankle 
* and instep strap without over trimmed appearance. R56 is our 4g0l 
leader in this class. ; stre 
this 
crov 
surg 
hope 
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These straps convert your strip pumps into up-to-date foot- 

wear. Easily attached between the lining and outer leather of figu 

the shoe and can be adjusted to fit any ankle. Sold separately 

or together. 

No. R225—An attractive and practical ornament to be worn on 
straps. The beauty of this buckle is the ease”with"which it 
can be attached to the strap, no sewing or stapling. (Sce 

Colors: Patent Leather, Bright Kid, Dull Kid, Dull Calf, Black illustration.) No sharp edges to cut the foot. Colors: spre 


Satin. Nickel, Gilt, Gun Metal, Jet. $2.50 per dozen pairs. " lor 
ew | 


shop 
R94 R56 


R225 R112 R118 TI 


CHANDLER’S SHOE NOVELTIES = 


30 FRANKLIN ST. Cc. A. BROWNING CO. BOSTON, MASS. 
(Sole Agents) 7” 


No. 1—Ankle Strap with buttons. $6.50 per dozen pairs. 
Nos. 2 and 3—Instep Strap with buttons (as illustrated). 
$1.50 per dozen pairs. 
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with every indication that conditions 
will not be better until next Spring.” 


Little Sale Advertising 


There is not an unusual amount of 
sale advertising. In fact, it has been 
found by stores trying a general cut- 
price attempt to get business that the 
rewards for lost mark-ups are not suffi- 
cient to warrant that kind of concession. 
The volume of turnover has not been 
sufficiently increased to make it good 
policy to continue it. A better plan 
has been to offer specials for two or 
hree day selling and to continue 
hanging these, making the prices 
ittractive enough to get people into 
he store, when they often buy at 
regular prices. The public is appar- 
ently holding off buying and no attempt 
io force business appears to be success- 
ful. When necessity forces buying the 
lirm making the most attractive offer 
ippears to be receiving the business. 


**Shop Early’? Campaign 


The Retail Merchants’ Bureau will 
not start their “Shop Early’’ campaign 
until November 22, which’ week will 
be known as “Window Display Week.”’ 
The original plan was to launch this 
campaign on November 8, but owing 
to other conflicting events, the cam- 
paign was postponed until late in 
November. 

The prize-winning poster is ready for 
distribution and practically every win- 
dow in the city of Detroit and sur- 
rounding towns will show these posters 
on November 22. The poster is printed 
in the Christmas colors, green and 
red. The background is green, the 
words, “Shop Early” being in red, 
while details are worked out in black. 
The heart throb in the poster is in the 
figure of a salesgirl, face drawn in the 
agonies of over-work, with arms out- 
stretched appealing for relief. Below 
this a street scene is depicted, hurrying 
crowds gazing-in the shop windows and 
surging into the store entrances. ~ It is 
hoped that this poster ‘will help to 
spread the Christmas shopping over 
a longer period, thus relieving the last 
few days of much of its terrors for both 
shoppers and store people. 


NEW ASSOCIATION 


Retail Merchants from Seven or 
Eight Towns Organized at Owosso 


Thomas T. Jackson, president of the 
Michigan State Retail Shoe Dealers’ 
Association, accompanied by the old 
war horse, J. E. Wilson, past president, 
journeyed to Owosso and by their en- 
thusiastic strong-arm methods insti- 
tuted another local shoe dealers’ asso- 
ciation there, known as the Central 
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Michigan Retail Shoe Dealers’ Associa- 
tion. A feature of this organization is 
that members from seven or eight sur- 
rounding towns have been taken in as 
members. Michigan shoe dealers, espe- 
cially in the smaller places, are awaken- 
ing to the value of co-operation and 
organization. Much enthusiasm was 
shown at this gathering, at which there 
was in attendance representatives from 
Flint, Ann Arbor, Saginaw, Bay City 
and Detroit, as well as many from the 
smaller towns surrounding Owosso. 

The 30 members with which the new 
organization starts off speaks well for 
its influence in that vicinity. 





Thanksgiving Party 


The Lindke Welfare Club are pre- 
paring for a Thanksgiving party. This 
will be followed by a Christmas party 
in December. Other functions will be 
held once a month during the Winter 
months. This is proving a splendid 
thing for the establishment, the morale 
of the selling staff being much better 
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than before any attempt was made to 
bring about a better social feeling 
between its members. 


Men’s Shoes Selling 


Men’s lines are going better with 
the advance of the season. At R. H. 
Fyfe & Co.’s, S. J. Jay, manager of 
the men’s shoe department, reports a 
good sale of men’s oxfords and heavy 
wool hose, but the trend of trade is 
away from the brogue effects, as plain 
tipped oxfords are selling in much 
greater quantities. This would indicate 
that the better class of trade is now 
satisfied to allow the more ornamental 
style to be exploited by the popular- 
priced trade. 

While browns are selling, the sale is 
principally in black wax calf and gun 
metal, $12 grades and upward being 
mostly taken. 

L. C. Lottridge, formerly with the 
Emerson shoe store here, is now manager 
of the St. Paul and Minneapolis 
branches of the same firm. 





Boston 


RETAIL BUSINESS BRISK 


First Cold Snap Brings Crowds to 
Stores—Public Keen. for 
Merchandise 


Friday night, November 12, the 
temperature registered at about five 
above zero; Saturday the temperature 
was also at a low point; on Monday, a 
snow flurry occurred; on Tuesday, 
another little flurry of snow and rain; 
Wednesday a cold rain. All of this 
acted as a business boom for the retail 
shoe stores. Saturday was a banner 
day. “Standing room only’”’ was the 


- condition of many stores. Some mer- 


chants said, ‘““The best day in three 
months”—some ‘The best in four or 
five months’—some ‘“‘The best this 
Fall.” Monday was also a_ record- 
breaking day. 


Brogues Big Sellers 


Some stores reported that boots sold 
in the proportion of 60 per cent. One 
store said, ‘Seventy-five per cent on 
women’s high shoes,” another ‘‘75 per 
cent on women’s low shoes.” One store 
said, ‘‘One hundred percent in men’s and 
90 per cent in women’s high shoes; other 
stores said, ‘“‘More low shoes.”’ It would 
seem that some of the highest grade 
exclusive shoe stores find low shoes the 
best sellers—in the brogue variety, 
this holds good in both men’s and 
women’s lines. Young men like brogues 
of a medium brown shade and woolen 
stockings; older men like brogues ofa 


medjum brown shade and spats. One 
exclusive shoe store manager finds 
that men are buying more low shoes 
than they have. ever bought before 
at this time of the year, and brogues 
are going like ‘‘wild fire.” 


Public Has ‘Money 


Saturday’s activity in trade proves 
that October’s lethargic business condi- 
tions was due to weather only. It is 
yet too early for any lessening in de- 
mand due to the financial condition of 
the public. People had the money, but 
were waiting for the weather to arouse 
them into a purchasing frame of mind. 
All in all, retail shoe merchants en- 
joyed good, snappy selling the past 
week. People were keen for mer- 
chandise and came in to buy. 


ON AN EVEN KEEL 


**New England Does Not Experience 
Great Business Extremes’”’ 


E. W. Howe, who does the buying 
for the Washington Street store of the 
Walk Over shoe shop, in conjunction 
with the Roxbury store, reported a good 
business all during November with 
last Saturday as the best this Fall. 
He places the percentage of women’s 
high shoes sold at. 75, and practically 
100 per cent in men’s shoes. This 
store has repriced all of its lines and 
is advertising with the new prices. 
Some $14 shoes are being closed out 
at $10. 








“We are selling merchandise — 
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W' cheerfully bow to the © biggest 


need of the hour—reduced prices. 


Bates Dealers must have top-grade 
shoes to sell for 


$8, °9 and *10 
AT RETAIL 


So, realizing how forcibly this. will 
inspire confidence in the public and 
stimulate sales in Bates Dealers’ 
stores, we have repriced our Spring 


goods: 


A-Grade Calf 
Veal-upper lines 6.25 
Best Chrome 
Side....... 5.60 


No. 533 
Calfskin 


$7 .0¢ 














EAD the following specifications of our 
A-Grade line, now quoted at the $7 
basic price, and you will realize the 

significance of this Bates repricing schedule. 
It means that we have met the tremen- 
dous issue; that our highest-quality shoes 
may now be obtained on a $7 basis, and 
that into them go the finest selected Calf- 
skins, soles, linings, counters, boxes and 
finish we can procure. 


A-Grade Specifications: 


Uppers—Gallun’s, A. C. Lawrence’s 
and Barnett’s best calfskin. 
Innersoles—No. 1 Grain. 
Linings—Red-Line-In or equal. 
Outersoles—Best Oak tannage. 
Counters and Boxes 
—Solid leather. 
Heels—Solid leather 
lifts or rubber. ; 
Finish—Best. 


No. 681. 
Calfskin 
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212 ESSEX STREET Cc. H. DANIELS, Pres. 


Consolidated Shoe Company 
 Boston,Mass.,U.S.A. 


Yes, They io | . Ready for 
Are ee \ 4) Immediate 
In Stock ! => Delivery 


No. 921—Patent foxed dull No. 953—Patent foxed 
top, plain buttons. Sizes white cab top, Milo but- 


** FOOT-PRINTS ”’ tons. Sizes 1-5......$1.35 


. No. 954—All White Cabretta whol t 
No. 923—Black Kid foxed, ao gots anes No. 971—Brown Cab foxed, 


plain buttons. Sizes 1-5 ‘ “No. 951—All Brown .whole quarter, Milo white cab top, Milo but- 
$1.15 _ buttons. Sizes 1-5 $1.35 tons. Sizes 1-5......$1.35 


These little shoes are made by our associated factory at Rochester, N. Y., the largest 
makers in the world of so-called ‘‘First-Steps” 
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QUALITY——-STYLE——_VALUE 


THE THREE OUTSTANDING FEATURES OF THE 
NEW SAMPLE LINE 
FOR 1921 


That is now ready for presen- 
tation to the trade 


If your jobber has them look 
them over. If he has not— 
write us 


Present season Companions are in stock in the jobbing trade. ll colors. The best 
selling designs—and absolute quality are their characteristics. It’s time to buy now 


REPUBLIC FELT SHOE CORP. 
899 KENT AVENUE x é BROOKLYN, N.  & 
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on today’s replacement,” said Mr. 
Howe. ‘A short line of undesirables 
and close-outs are marked right down 
at less than replacement values. The 
reductions from manufacturers run 
from $1.50 to $2.50, and we are passing 
these reductions along to our trade. 
New England does not experience 
great business extremes, either for 
good or bad. We all keep along on 
about an even keel.” 


SEATING CAPACITY TAXED 


Thayer McNeil Company Report 
Banner Day Last Saturday 


Everybody was most enthusiastic at 
the store of Thayer McNeil Company 
the past week. Last Saturday was 
recorded as the boom day. The large 
store’s seating capacity was taxed in 
every department to the very utmost. 
At one time, as C. W. Pollock re- 
marked, “It was standing room only.” 
Every day this week has been a record 
breaker on all lines from $12 to $20. 
A special underpricing of high-grade 
boots has been advertised this week at 
$12.85 in a line comprising dress styles, 
heavy walking boots and medium 
weights, in all leathers. The original 
prices on this lot ranged from $17 to 
$24; 2,000 pairs were assembled in one 
group. 


A $10 BOOT SALE 


Boston House Cleverly Features a 
Big Selling Stunt 


At the shoe department of Shepard 
Norwell Co. one of the big attractions 
is a $10 women’s boot sale. These 
goods are advertised in the newspapers 
and in a window display which centers 
the figures $10 in red cardboard. Two 
figures in blue are holding the $10 
aloft and on either side is grouped the 
$10 merchandise which are staples, or 
business shoes for every day. In one 
corner of the window is a sign reading, 
“The Big Feature of our Shoe Store 
Today, Specially Standardized, $10 
Boots, Unusual Quality for the Price, 
Exceptional Variety of Style. See 
Them Now—In the Shoe Store, First 
Floor.” This window and advertising 
were big merchandising successes. A 
view of the window is shown on another 
page of this issue. 

A great many people entered to buy 
the $10 and carried out their idea, as 
they realized that they were splendid 
values, but more who entered bought 
$12 shoes, as the figures from a daily 
check-up sheet showed. 


The psychology of the situation as 
stated by the manager, C. B. Merrill, 
is that the women buying public are 


not experiencing a shortage of. money 
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and finding that the $12 boot is a better 
value say to themselves, “‘We will not 
allow a mere $2 to stand in the way of a 
shoe that has additional merit as to 
style and wearing qualities.” 


Boots 60 Per Cent Seller 


Saturday at the shoe department of 
this store the biggest day this season 


“was recorded, as was also Monday. 


Eight extra salespeople were required to 
take care of the trade.. Boots sold in 
the proportion of 60 per cent. 


Special at $4.45 


A special price of $4.45 on boots 
which recently sold up to $12.50 was 
advertised and sold in big numbers; 
754 pairs were taken from the store’s 
regular stock. In the lot were—kid 
boots with Cuban heels and cloth tops; 
tan boots with Cuban heels and cloth 
tops; tan boots with military heels 
and cloth tops; kid boots in black, 
brown or gray, with French heels; there 
were also about 150 pairs of Dorothy 
Dodd sample boots, in sizes 34% and 4, A 
and B widths. Most of these boots 
were welts and have not been in the 
store over three months; they are busi- 
ness styles. 


BROGUES BIG SELLERS 


At Henry H. Tuttle Co. Price Re- 
adjustment in Progress 


At the store of The Henry H. Tuttle 
Co., the “best day this Fall’’ was 
reported. An ad in Saturday’s Trans- 
cript announced that “To meet the 
demand for lower prices, 5,000 pairs of 
women’s boots at the regular prices of 
$18 to $20 were offered at $14. These 
boots were taken from the store’s 
regular stock of high-grade, new, fresh 
footwear; in gun metal, black or gray 
ooze, gray kid and black satin, with 
Louis heels; also heavier boots with 
leather heels in either black or tan 
Russia. 

There were 2,000 pairs of men’s 
boots, in the best $18 grades, offered at 
$12, in black or tan, plain or brogue 
lasts, straight or wing tip and light or 
heavy soles. 

Brogues are the biggest sellers at this 
store, even despite the cold weather. 
Young men wear them with woolen 
stockings, older men wear them with 
spats. Young women wear them with 
woolen stockings. About 75 per cent 
on low shoes is the report at this 
store, in both men’s and women’s lines; 
in fact, men are buying more low 
shoes than they have ever bought before 
at this time of the year. Women are 
also buying gaiters and pumps in good 
numbers. 
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RETAIL ROUND TABLE 


First Meeting in Series a New Era 
in Commercial Education 


The first “Boston Round Table” 
opened the first of its 20 meetings on 
the evening of Wednesday, November 
17, in the main dining room of the 
Boston Shoe Trades’ Club. When the 
52 men and women selected for the 
“Round Table” met that evening, they 
all realized that this movement of the 
Retail Shoe Salesmen’s Institute is to 
show good salesmen how to become 
bigger and better salesmen. Wide- 
spread interest and curiosity has been 
awakened among the live shoe men of 
this and neighboring cities. One of 
the features which has particularly 


.arrested their attention is the limiting 


of the ‘‘Round Table” membership to 
60 men and women. A larger member- 
ship was considered top-heavy. 


Broad Business Vision 


A personal canvass made of all the 
first-class retail shoe stores and depart- 
ment stores in Boston shows a most 
creditable broadmindedness and _ busi- 
ness vision among their directors and 
managers. Almost without exception 
the idea of the “Boston Round Table” 
and the Retail Shoe Salesmen’s Insti- 
tute was praised and high commenda- 
tion given to the action of the Boston 
Retail Shoe Salesmen’s Association and 
the Massachusetts Retail Shoe Mer- 
chants’ Association in officially giving 
this educational and merchandising 
work their stamp of approval. 


RETAIL SALESMEN MEET 


Health and Efficiency, Salesman- 
ship and Foot Exercises Discussed 


The second meeting of the Boston 
Retail Shoe Salesmen’s Association was 
held on Monday evening, November 8, 
at the Marble Room of the Hotel 
Avery. Percy I. Thayer presided. 
“‘Health and Efficiency” was treated by 


* Martin Edwards, M. D., who stressed 


posture and diet as being necessary to 
good health and stated that on the good 
health of the retail store salesman de- 
pended his efficiency. Dr. Edwards 
believes in preventive medicine. He 
gave the proper diet for different times 
of the year and spoke of the rules to 
be observed to maintain a correct 
posture. Dr. Edwards is a man over 
six feet and is good health personified. 
He has a charming personality and 
held the interest of his audience from 
start to finish. . 

Professor James Morgan, one of the 
University Extension Course lecturers, 


gave a talk on Salesmanship, which he i 
divided into three classes—merchandis- | 
ing, advertising and personality. He | 
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Brogue Calf Oxfords 
are Indeed Selling 


This handsome oxford is moderately priced 
and of quality we know will please you. 








High Grade 
WELTS 
at 
$9.29 


No. X2150-TAN CALF 
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No. X2151-GUN METAL 
(Dull Calf Top) 


Widths B to D 2% to8 
Military Leather Heel 
Imitation Tip 


TAN CALF WELT 
PRICE $5.50 


Military leather heel, new short vamp and wide 
toe. A to D widths, 2% to 8. 
No. X730 


No. X731 Gun Calf 
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IN STOCK 


ORDER NOW 
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Price $1.75 Price $1.85 Price $2.15 


No. X201 Na. aps 
No. X1202 HIGH GRADE QUILTED SATIN 

TAN KID BOUDOIR BLACK KID BOUDOIR BO IR 

Lined in Color 
No. 202—Black ice $1.65 " Price $2.00 No. 2 er tioht Blue 
i . * i No. 207—King Blue No. 211—Pin 
No. 1203—Blue i x No. 208—Lavender No. 312—Black 
Price 2.00 


No: 204—Biue : ice 1.75 No. 1204—Pink No. 209—Silver Gray 
' Sizes 244-8 Sizes 244-8 


THE WESTCOTT-WHITMORE COMPANY 
SYRACUSE, N. Y. 
Send for catalog for complete line today 
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Broad Havana 
Growing 


Girl 


Last 


Brown 
Kid 


Dt - Price 
Price 


$5.00 $6.45 


No. X1430 
TAN COWHIDE INDIAN MOCCASIN 
Beaded Design on Vamp 
No Half Sizes 


Meun’s 7-11 Price $1.75 
Women’s 3-6 Price 1.60 
Misses’ 11-2 Price 1.35 
Child’s 6-10 Price 1.10 
Infants’ 1-5 Price .85 


No. X713 


No. X2153—Black Vici 
15-8 Cuban Heel . 


No. X2154—Tan Calf AA toD 233 to7 


No. X2155—Gun Metal No. X714 BLACK KID 
9-8 Leather Heel No. X9032 DULLKID 
Bto D 2% to8 Exactly as Illustrated 
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IMMEDIATE DELIVERY 


‘AND BE COVERED 
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Pas 


Price $1.42 
‘CUSHION SOLE FELT MOCCASIN 
Brown Gray 
Wine Blue 
Red Green 
va pad Rose No. Price $1.4714 


Sapphire 
FUR TRIMMED FELT JULIETTE Best Grade RIBBON TRIMMED FELT JULIETTE 
Leather Sole and Heel No. 36 Price $1.55 ‘Leather Sole and Heel 
Black Gray PUMe DO cccccccasccsvessces enemas 10e€ - Brown Orchid Purple 
Navy Blue Wine Lavender + Baby Blue Black Dark Blue 
Red Green Old Rose Pink Green Wine Old 1 Rose 























Brown Purple Sapphire Sizes 214-8 
Sizes 244-8 Sizes 244-8 


THE WESTCOTT- WHITMORE COMPANY | 
SYRACUSE, N. Y. 


Specialists in women’s fine footie instock _. 
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Fall Oxford 


IN-STOCK 








liv 
SORT lines 


STYLE 451 


BROWN CHESHIRE 
PEBBLED GRAIN 


OUTSIDE WING TIP 
GOODYEAR WELT 


12-8 MILITARY HEEL 
_ WIDTHS A, B, C anp D 


SIZES 2144-8 


Price $5.25 
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said that a true salesman should con- 
vey the same idea to the customer as 
was embodied in the store’s ad. He 
spoke of the correct approach; of the 
necessity of finding out the customer’s 
choice of an article by diplomacy; he 
stressed the fact that a salesman can- 
not be a success without personality. 
L. P. Haight with Marshall Field & 
Co., Chicago, demonstrated right and 
left hosiery. He is a special representa- 
tive of the manufacturers of this 
product. Mr. Haight has written a 
book on foot exercises and is a firm 
believer in foot culture.. He emphasized 
the advantages of a natural posture 
and recommended exercises for the foot. 
There was an attendance of about 50 
at this meeting. A gift of $60 was 
given to a sick member; this salesman 
has been ill for a year, and although he 
has been receiving a salary regularly 
from the store for which he is employed, 
the members of the association felt that 
a little gift of money would show their 
deep sympathy and interest in him. 


December Meeting 

The December meeting promises to 
be a very attractive one. L. W. Hollis, 
chairman, and the other members of 
the Educational Committee deserve 
much credit for their part in the pro- 
grams. A question propounded by 
ex-President R. L. Upton—‘‘What De- 


pendable Qualifications can we honestly . 


be able to guarantee and carry out, 
representirig a standard of ethics as 
members of this association?. In what 
respect can we claim recognition from 
our employers because we belong to 
this association more than if we did 
not?”’—will be debated at this meeting. 





“NATIONAL ADMINISTRATION 
NIGHT” 


Boston Boot and Shoe Club Holds 
206th Dinner at Copley Plaza 


The 206th dinner of the Boston Boot 
and Shoe Club, held at the Copley 
Plaza Hotel, Wednesday, November 17, 
was called ‘National Administration 
Night.” At this gathering several 
prominent men from within and out- 
side of the shoe and leather trade spoke 
on the result of the recent election and 
what it means to American business. 

One of the speakers was Charles 
Sumner Bird. 


A Busy Man 

Major Chas. T. Cahill of the United 
Shoe Machinery Company is a busy 
man these days. One of his several 
jobs is supervising the big New Eng- 
land group exhibit which will be one of 
the chief features of the N. S. R. A. 
1921 Milwaukee Convention, January 
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THE MANUFACTURING TRADE 


No Active Buying, Salesmen Warn- 
ing Merchants Evils of Delay 


While the immediate business of the 


shoe manufacturers continues good, as . 


compared with the aggregates in this 
division of the shoe field for the same 
period and shows increases over a year 
ago, the orders from the salesmen on 
the road for future delivery show little 
or no improvement either in individual 
total or the aggregate for the houses. 
In consequence factory operations con- 
tinue to slow down and each week 
seems to find a shorter production, due 
to the situation noted. Although sales- 
men in the field are being strongly 
urged to point out to the trade the 
danger lying in the very short period 
between the January buying period and 


the time of delivery for pre-Easter sell--; 


ing it does not seem to be having very 
much effect on the placing of orders and 
the impression continues to prevail that 
there will be no active buying until 
after the first of the year. St. Louis 
factories continue to be fortunate in 
that they are practically all operated 
by general line houses and that the 
work shoes, the general lines, children’s 
shoes, etc., are keeping a larger propor- 
tion of capacity in operation than would 
otherwise be the case. In fact, about all 
of the trouble of the present is centered 
in the novelty or style section of the 
business so far as St. Louis concerns 
are affected. 


THE RETAIL TRADE 


Cold Weather Stimulates Buying 
on Needed Footwear 


The retail trade has shown consider- 
ably more activity the past week than 
for a long time, due to the sharp cold 
weather which has been prevailing, the 
thermometer getting well below freez- 
ing point for the first time this season. 
The change came about the middle of 
last week and this had its effect, partic- 
ularly upon the Saturday trade, which 
showed evidence of the arrival in the 
stores of customers with Winter needs. 
The aggregate of sales picked up very 
materially and houses which had been 
reporting losses in dollars and cents 
over the same period of last year re- 
ported a gain even to beyond last year’s 
level for the corresponding day. The 
buying, however, it was admitted, was 
on needed footwear and not to any 
great extent on style or novelty goods 
of any description. There was notable, 
also, a disposition to inquire pretty 
closely into qualities and values. _—_- 
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St. Louis 


AVERAGE PRICE $15 


No Big Price Cuts at the Better 
Grade Shoe Stores 


Cut-price selling among the St. Louis 
retailers, chiefly the cheaper stores, 
with, however, some pressure of the same 
kind from the shoe departments of the 
department store is still sufficiently 
great in volume to have a very strong 
bearing on the trade of the rest of the 
stores. The high-class retail merchants, 
however, are maintaining their prices 
pretty well up and are showing very 
little disposition to cut their figures 
seriously before the turn of the year. 
Such advertising of style goods as is 


being done puts the prices at and above 


$15 per pair. Here and there special 
lots are being priced downward, the 
evident purpose being, however, to 
provide shoes. at a price that will suit 
the public by taking a loss on some 
particular number, but not on the 
stock as a whole. And some of this 
loss is being made up by taking in 
special lots from manufacturers at 
sacrifice wholesale prices and marking 
them on a basis which will, because of 
the desirability of the footwear, take 
up some of the loss on shoes in stock 
that are not moving. In general, the 
feeling seems to be among the retail 
trade that so long as the public is 
buying in any volume at all it is not 
wise to make any big cuts. 


‘**MERCHANDISE STOCKS 
CAREFULLY” 


Says Thomas L. Mauldin Before 
Associated Shoe Retailers 


The monthly dinner of the Associated 
Shoe Retailers of St. Louis was held 
Wednesday night, November 10, at 
the American Annex Hotel with an 
attendance of about 50 members and 
guests. President Arthur E. Ebbs of 
Swope’s presided and the principal 
speaker of the evening was Thomas L. 
Mauldin of the Lund-Mauldin Com- 
pany, makers of men’s shoes. Mr. 
Mauldin discussed in his talk the 
market and manufacturing conditions 
of the present time and took strong 
ground on the thought that until retail 
prices were thoroughly readjusted and 
the public brought into a buying mood 
again there would be no activity in 
business—and that meant the entire 
chain of distribution. He held, how- 
ever, that the country was inherently 
prosperous and perfectly safe, especially 
in the light of the fact that agricultural 
production was at a high level and 

(Continued on page 163) 
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—a stock department, plus 


4 


Fs ecg from the general features of com- 
plete and prompt shipments of 
established value shoes, this stock department 
offers you “plus backing” 

—the power of the La France trademark 
which is recognized by millions of women 
-as a safety sign in shoe buying. 


Williams Clark & Company 














the warrant of value that makes you sure 
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ekly of Leather 
Supplies and Prices — 
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Waiting Policy Continues 


Purchasing in Small Lots Makes a Fair Aggregate 
---Prices Have Reached a Low Basis 


There is no new turn in the course 
f the leather situation of interest to 
the retail shoe merchant. The market 
is bound to be devoid of feature until 
shoe retailers begin to place orders 
more extensively. Manufacturers are 
proceeding on a basis of curtailed opera- 
tion, making up some goods for their 
in stock departments and generally 
marking time until a new buying 
movement sets in. 

No one could complain of leather 
prices today as compared with the 
situation of a year ago. Prices have 
been shaken down until they are virtu- 
ally nominal and depend upon the size 
of the sale and the terms, but tannérs 
are determined on one thing, that’ is, 


that there shall be no more cancellations: 


of leather ordered in good ‘faith: 


Glazed Kid 

Glazed kid manufacturers as a whole 
would be willing today to sell their 
leather at 60 per cent of its cost. The 
capacity of glazed kid production has 
been greatly curtailed, and where it 
would normally run at around 26,000 
dozens of skins per day at full capacity 
there are today probably not more than 
3,000 to 4,000 dozens being made. 
Quite a number of plants are shut down 
entirely awaiting the picking up of 
trade. There are scattered orders for 
shoes being placed all the time, which 
means the purchase of some leather, 
and the aggregate enables many o: our 
tanneries and some of our shoe factories 
to operate on at least a reduced schedule 
and this varies according to the quantity 
which individual factories have, al- 
though as a general rule the ~shoe 
factories making staple goods have been 
running at larger capacity. 


Calf Leather 


The calf leather market is quiet and 
trading has been confined mostly to 


colors. The darker shades are mostly 
wanted.. The prices most talked of 
are from 55c to 65c per foot for No.1 
smooth finish colored calf. Lower 
quotations might be obtainéd on larger 
lots. There is not enough trading to 
enable us to give anything like stand- 
ard quotations. The best grades of 


BUTI) 


black are bringing around 55c to 60c a 
foot for heavy weights and some range 
even higher. The lighter weights for 
women’s shoes are quoted at less 
money. The best selections of suede 
calf are quoted at 75c to 85c according 
to tannage and quality. 


Side Leather 


The side leather market is, quite in 
keeping with calf and glazed kid, 
although there is a little more trading 
in the aggregate, principally on the full 
grain chrome tanned colored sides 
which bring 40c to 50c per foot’ and the 








Comparative Leather Prices 


While there is no standard of leather quotations today in view of the wide 
range and absence of active trading, we give herewith a list of prices of reported 
sales as compared with ruling quotations of a year ago: 


Upper Leathers (Price per foot) 


Calfskin (suede) 

Calfskin (colors) 

Calfskin (black) 

Glazed kid (colors, best quality) 
Glazed kid (medium, black and colors) 


Glazed kid (cheap to medium)................. 


Side leather (colored) 


Side tedthhtr(blaek) . .05..0. ick Reece eee 
NE ee Sr 


Sole Leather (Price per pound) 


Hemlock, No. 1 
Hemlock seconds (mid) 
Union steers 

Oak No. 1, bends 


See US I a css bia sis dewieaniedns dba 0 


Nov. 15,1919 Nov. 15, 1920 
$1.35@$1.60  $0.80@$0.90 
1.35@ 1. .65@ 
1.15@ 1. .55@ 
1.35@ 1. —@ 
—@ 1. —@ 
.200@ . —@ 
.45@ 
55@ . —@ 
.60@ . .40@ 
.60@ 
.65@ 


$0. 43@ 
.40@$0. 
.84@ .85 .50@ . 
05 .80@ 
82@ .84 .60@ 


$0. 56 @$0. 57 
-54@ .55 


Raw Hides. and Skins. (Price per pound) 


Native steers, as used in sole leather; harness, etc. 


Heavy Texas steers, for sole leather.’ 


Light native cows, for side upper’ leather .. 


Branded cows, for light sole leather .. 
No. 1 buffs, for heavy upper 


No. 1 Chicago City calfskins, for; ne calf leather .70@ .85 


Kips, for upper leather .. “3% 
* A. hides, for hemlock one Seathiie 


— @$0. 48 $0. 22 @$0. 

—@ .40 .17@ 
$0.45@ .48 .19@ 

—@. .39 »15@ 


ide. eathes .: —@ .34 .10@ 


 10@ 
.50@ .67 .10@ 
—@ .43 —@ 





























BEACON \\, 


THERE ARE NO BETTER 


SHOES 














STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


NEW STYLES PRICED 


READY FOR AT-ONCE SHIPMENT 
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F. M. HOYT SHOE CO., Manchester, N. H. 
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THE 
NEW ‘‘ACE”’ 
LAST 






B113—Gun Metal Bal, Goodyear Wingfoot Rubber 
$5.25 





Heel. 
Code Word “TECH” 
B139—Chippendale Russia Bal, Goodyear Wing- 
$5.35 


foot Rubber Heel. PRICE 
Code Word “TUFTS” 


Sizes on Both Styles, A and B, 6-11; C and D, 5-11 





Let Us Send You a Pair From Stock 





STOCK DEPARTMENTS LOCATED AT 









Manchester 
New Hampshire] 
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STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


3ELOW THE MARKET 


INCREASE YOUR SALES WITH NEW STYLES 
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THE 
NEW “TREND” 





B174—Chippendale Russia Bal, Goodyear Wing- 
foot Rubber Heel. B, 6-11; C and D, 5-11. 


Code Word “PRINCETON” 
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Don’t Lose Sales From Lack of Shoes 
F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 
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Please The Wearer And You Please All 


THE SHOE WEARER IS THE FINAL JUDGE. WHEN, IN 


STERLING PATENT COLT AND STERLING PATENT KID, 


THEY FIND SHOES WHICH GIVE THEM COMFORT UNITED WITH GOOD STYLE AND 
BEAUTY THEY RETURN TO THAT STORE AS REGULAR CUSTOMERS. 


When the shoe retailer finds his customers pleased with shoes made 
of Sterling leathers he passes the compliment on to the manufacturer, 
who thereby finds his business benefited. ' 


THIS IS WHAT ACTUALLY HAPPENS WITH STERLING SHINY LEATHERS, 
AND THE REASON IS THE PRODUCTS OF OUR TANNERIES PLEASE ,THE 


WEARER. 


— Sterlite Golt Sterliiig Kid 


BOSTON, MASS. 
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BRISTOL PATENT LEATHER, COMPANY 
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if —Fashions for 
Early Fall 
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There are “Tailored” Oxfords 
with one-inch, inch-and-a-half 
and inch-andthree-quarters 


“Novelty” Ag Agere 
favored Louis XV 

Smart “Strap” hoe ie 
Popular “Theo Ties” and new 
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The Finese and Best Equipped Shoe Store 
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Introducing “La Duchess 


D ESTINED to mect immediate favot 

with discetning women, this new 
Fall Model is exceptidnally” gtaceful 
and distinctive. Of Zanzibar brown ooze 
with hand-turned. sole and Louis XV 
heel, typical of the beauty to be found in 
all Crossett Footwear. 


CROSSETT 
SHOE STORE 


Two Entrances : 
109 St. Charles 706 Canal 











With Distinctive 
Individuality 
PULARITY for dress wear this 
autumn cénters on strap pulps. 
Quite a variety of patterns have been 
designed for us which are most 
pleasing. 


The ‘style illustrated may be had 
with full Louis XV..or.Baby Louis 
heels at prices $16.00 to $20:50.' 


Another new model just received 
has two narrow straps over the in- 
step with pin - point perforations 
around vamp seam and on straps. 
Carries full Louis XV. heel. Shown in 





The Hosiery Dep t has an 
display of plain or fancy hose for all occasions. 


Turrell Shoe Co. 


Pine at Third 


Second and Madison 








RETAIL ADVERTISING ON STRAP EFFECTS 
Keep Up to the Minute in Text and Illustrations 








best selections of black which range at 
40c to’ 45c. . Lower selections can be 
secured for less money. Elk is main- 
tained rather firmly at 40c to 465c, 
according to quality. The best grades 
of genuine buck leather are held firmly 
at 90c to $1 a foot, and the best buck 
leather from domestic raw stock is 
quoted at 60c to 65c. Kips and veals 
are in fair call and the outlook is 
generally good for leathers which go 
into shoes for the agricultural, mining 
and lumber sections, also for school 
shoes. 
Patent Leather ° 


The patent leather market is quiet 
in keeping with other fine upper shoe 
leathers. There is usually a good 
export call, but the tanners have cur- 
tailed production considerably and have 
afair amount of leather on hand. The 
best selections of patent sides bring 


around 55c to 65c per foot, patent kips 


60c to 65c. 


The upper leather market is gener- 
ally quiet and a larger movement of 
shoes on the part of retailers and 


. jobbers is essential to impart snap to 


the leather market. The sole leather 
situation is little different from the 
upper. 

Manufacturers continue to hold 
off in the placing of orders although 
tanners of sole leather have reached a 
basis of prices below which they do 
not care to go. 





From Brooklyn to Coast 


Reported Manufacturing Plant to 
Be Run By Merchant 


e 


There is an apparently well-founded, 


rumor that one of San Francisco’s lead- 
ing retail merchants is about to embark 


in the shoe manufacturing business. A 
shoe factory from Brooklyn, New York, 
will; it is understood, be moved out there 
intact. 

Machinery, stock, office forée, 
workmen, and everything connected 
with the equipment that is movable, 
will be moved. The unfinished product 
will be packed in-cotton-lined barrels 
and shipped to Frisco, so that the 
workmen, on arriving, can take up their 
jobs in California where they left them 
off, three thousand miles away. A fac- 
tory building, consisting of four stories 
and basement, in the San Francisco busi- 
ness district, has, it is understood, been 
leased so, that, when the machinery 
reaches there, it can .be set up with- 
out delay. Brooklyn shoes, of a high 
grade,. will be turned ‘out ‘under 
practically the same conditions and by 
the very workmen that have been pro- 
ducing the product in New York. 
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Low Prices For Shoes 


[F you want to be sure that you are buying shoes 
made from leather that we are selling on re- 
placement basis of the present low hide prices— 


—get Fann manufacturer to fig- 
ure shoes made out of WILO 
































"YTImey Side Leathers 















C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, III. 








































100—Plain Double Eiderdown in Gray, Pink, Blue or Red, 





Men’s, $8.25; Women’s, $7.75; Misses’, $7.25; Children’s, $6.50 





BY SHOWING 
t 
| FOOT COMFORT SLIPPERS 
i sone came? (Double Eiderdown) 
} SLIPPER (Double Eiderdown) In Stock Now Put In Neat, Attractive Single Cartons 
i er» ‘*Just the thing for Bed, Boudoir and Lounging Slippers”’ et» 
i] 
ay 36—Gray Ripple Wool with White Eiderdown Lining and Collar.............. Per Dozen 
a 38—Gray Ripple Wool with Red Eiderdown Lining and Collar................ p. 
i $5 Fost eters Won wich Wain melds tear mess: | Mew’ (slams 6-12). . 99:58 
See eee ee et Fee ep emee's (Snes S72) .. & 
i 50—Gray Ripple Wool with Btue Eiderdown Lining and Collar....-0......... Misses’ (sizes 11-2) .. 8.25 
600K—Specially Knitted Khaki Colored Eiderdown, Double Thickness .......| Children’s (sizes 3-10) 7.50 
% 





















RUBBER BOOT SOCKS 

Cayuga $1.50 per dozen SPECIALS—SPECIALS 

Poatiac ss id cre 2.10 per dozen 216Y—Double Eiderdown Slipper (without collar) in assorted colors and com- 
DE ce'ceesseeeddscccce 2.40 per dozen (ed a 1 doz. to carton—Men’s $4.85, Women’s $4.25, Misses’ $3.75, 
BOMOOR 2 ooo ccs ccvwsccccces 2.85 dozen dren ager te 9 > 
MEE occcccoucccécecees 3.40 per dozen nn ee wipe ae == Es lining and collar—Men’s $7.85, Women’s 

. ed li 
Terms: 2% 10 days, f.o.b. Factory Write Dept. Y for other Specials in Discontinu nes 





THE B & P FOOTWEAR CO., Inc. - Oswego, N. Y. 


See Our Adv. on Infants’ Shoes and Moccasins, page 106, 112 FACTORY NO. 1, DEPT. 3 
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Our Big Specials 


The two shoes shown here are at pres- 
ent selling big. They are made in 
either fine calf or kid, and carry Good- 
— S-TCES year Wingfoot Rubber Heels. De- 
1 gig teeth ye troy fre spite unsettled conditions, we have 
obtained the best materials on the 
market, and can offer you thoroughly 
made footwear. 


We are equipped to receive your order 
NOW and give it immediate atten- 


Wholesale Trade 
THE SNAP Exclusively 
Made in black and tan calf and 


kid. A conservative round toe 


= Killory-Moriarty Shoe Co. 


149 Crescent St., 
BROCKTON, MASS. 
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ORIGINALITY 


Executive and master workman of the Lindner organization—pulling together as 
always—have originated a highly acceptable line of Spring footwear. ° 


There is a choice collection of sport models—shoes for women who demand the 
best, the most presentable, at any time, at any place. Every pair is thoroughly 
“Lindner,’’ wrought by real craftsmen guided by men who know how to interpret 
the changes of style. 


You can not begin to appreciate our new creations until you actually see them. 
A Lindner representative will be pleased to show you complete Spring samples. 
Send us a card or wire today. 


“Lindner Shoe Company 


CARLISLE PA. -: 
PHILADELPHIA NEW YORK CITY 


929 Chestnut Street Marbridge Bldg., Room 454 
WASHINGTON LOS ANGELES 


Warder Bidg Angelus Hotel 
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MASSACHUSETTS NOTES 


Live Wire News from T. A. Delaney, 
Brockton 


“Jack” Jones; better-known as the 
general factotem of Silver Beach in 
Summer time; has been. heard from as 
digging up some clean little orders out 
in Illinois. : 

Jack is-some clam digger but when 
it comes ‘to digging for business, he 
“sure” is there with the sinews. 

“Rush” Nash ran into the Hub dur- 
ing the election time. ““Rush” had some 
clean business while out and during his 
short visit home picked up a few new 
samples to dazzle the backward buyers. 

“Dick” Rollins was about the usual 
haunts to get the returns from the 
elections, and incidentally get a line on 
the trade. Dick is looking fine and as 
he says has no worries as “dll his men 
are doing great.” 

“Tommy” Meade was in Boston for 
a few days and gave much education to 
the fellows about the club with a few 
of the very many new pushes he has 
learned this season with the cue. And 
Tommy can push the cue like a second 
Hoppe.. Sorry that he had to return 
to finish his awaiting trade. 


Reasons for Thanks 


“Charlie” Maxwell, famed for his 
strenuosity of the Absentee Voting Bill, 
was heard from a few days ago, and 
reports that there are two things for 
which he is to be thankful—that busi- 
ness is looking much brighter and that 
his friend ‘‘Cal’’ Coolidge will be in 
Washington when “Charlie” is on his 
way out next Spring. 

To the many inquirers of ~‘Joe” 
Riley, who formerly carried the Geo. 
Snow line, it may be interesting to 
know that he took the fatal step a 
few weeks ago and resigned from the 
Bachelors’ Club. “Joe” is located in 
Nev. York now. 
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“Rob” Doyle of the T. D: Barry Co. 
has been located in the South gathering 
in the case lots. But then that. con- 





The traveling shoe salesman 
whose picture appears in the 
circle at the top of the page is 
Ralph Weil, one of the directors 
of the Pennsylvania Shoe Travel- 
ers’ Association. : 
Send in your photos, boys. We 
want ’em for this department. 











genial way that Bob always wears and 
carries about him makes him irresistible 
and order taking is a matter of ease 
to him. 


LIVE WIRE NEWS 


Regarding ‘“‘Billie’’ St. Louis et als., 
by T. A. Delaney 

‘Billie’ St. Louis was at the docks 
last week trying to secure accommoda- 
tions for Savannah where he intends to 
spend the Winter. Billie was very 
much surprised when he was told that 
there was nothing doing till about the 
middle of December. 

Evidently the South is to be a popu- 
lar place this Winter or seeing Billie’s 
size the steamship company didn’t care 
to chance any extra freight. 

“Mike” Darling was compelled to 
return home from his trip on account 
of having contracted a serious case of 
pneumonia. He is all right again now 
and left last week to again “clean 
them up.” Mike reported good busi- 
ness and his order book shows that he 
is an honest man. 

“‘Steve’’ McEvoy was seen about the 
Shoe Trades’ Club this week, having 
finished his trip in the Middle West. 
Steve has a happy smile on his face 


‘as he tells the boys that he got his 


share of the business out there. 


“Tim” Murphy took a flying trip 
home last week to see his wonderful 
family. He spent but a few days with 
them, then hiked out ‘again.fo land the 
big ones, who, Tim says, are just 
beginning to bite.’ His rtinnning mate, 
Dave Tobin, has been saying but little. 
When you ask him how business is, he 
smiles blandly and answers, “Well, I 
found that it was there and there is 
more coming later, too.” 

‘Billie’ Noll has been out. of his 
office for the past few days on account 
of acold. We are glad to learn, though, 
that he has shown up again, as the 
Boston Shoe Travelers will need his 





HE WHEELED HIS OWN 


A stout fellow, with that 
‘‘sell em or die’ expression that 
the salesmen are wearing these 
days, climbed off the train in 
Lynn the other day, dragging his 
sample case behind him. It 
looked like a case of shoes. 

He ended it up on the station 
sidewalk, fished a couple of little 
wheels from his pocket and 
fastened them to the lower end 
of the case. Then seizing the 
handle on the upper end of the 
case, he walked right out of the 
station, wheeling his sample case 
as lightly as father ever wheeled 
the baby carriage. 

He disappeared down among 
the factories, leaving some won- 
dering Lynners behind him. 

“Just. think,” exclaimed one 
manufacturer, “how much we 
would save on taxi charges, if 
every salesman wheeled his own.” 











continued unselfish work for their com- 
ing Winter events. Billie is a worker 
and all the boys appreciate him. 








— 
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Go After the Christmas Trade 
With CONSTANT COMFORTS! 


PRICED ON TO-DAY’S LEATHER MARKET 


Nov. 20, 1920 





Here are true values that are not excelled by 
anyone. Each style a staple, sure seller and 
quality built from top to toe. Don’t miss 
sales, now that the holiday season is so near, 
by being without these staple styles. 


No. oo Kid, % Fox, Pl. Toe, 84% 


ree Price $7.00 


No. 31—Black Kid, % Fox, Pl. Toe, 
7% inch, Polish. 


Price $6.50 


No. 34—Black Kid, % Fox, Imt. Tip, 
: ; No. 18—Black Kid, 11-8 cate Par 
116 ne, SO R. H., Polish. In Stock—B, C 


Price $6.50 Price $5.50 


All In Stock—A, B, C, D 





WILL WE BE IN 


MILWAUKEE 
IN JANUARY? 


WELL 
No. 65—Blk. J Ki Stk. Tip, 9-8 R. H. R ATHER ! 


No. 61—Blk. Kid, Pl. Toe, 9-8 R. H. 
Both In Stock, C, D, E, EE. 


Price $3.50 Visit Our Booth 











No. 90—Same as No. 65, lower grade. 


No. 91—Same as Re, vt lower grade. 
Both In Stock, C, D 


Price $3. 15 


Manufacturers of 


2 
; 
= 


No. 20—BIk. Kid, Pl. Toe, 9-8 R. H., 
Polish. 
No. 2—Blk. Kid, Stk. Tip, 9-8 R. H., 
Both In Stock, C, D, E. 
Price $4.50 
No. 201—Same Shoe as No. 20, lower 
grade. 
No. 200—Same Shoe as No. 2, lower 
ade. 
Both In Stock, D. E, EE. 


Price $3.60 


No. oe. Pl. Toe, Oxford, 11-8 


No. 66—Blk. Kid, Stk. Tip, Oxford, 11- 
Both In Stock, B, C, D, E. 


Price $4.10 


AULT-WILLIAMSON SHOE CO. 


AMERICA’S BEST COMFORT SHOES 
AUBURN Los Angeles Branch, 109 E. 8th St. 
ate ee en en elon ene MO Ts Mu ML ILL ST: 


MAINE . 


in 


ETT 
pe LS MMe Mien iiiiieni iinet miniiiiteltiiitiittel Pee ee LD} 





ow 
So 


taht Lh tte LL Pees @ OY OSL el e@li i @l iii isd 
“ IC 


Nov. 20, 1920 


Wedding at Commodore 


On Tuesday, November 9, at the 
Commodore Hotel, New York, Miss 
Livelyn W.. Kornsand, daughter of 
Vlaurice Kornsand of New York, asso- 
ciated for many years with T. D. 
Barry Company as New York City 
representative, was married to David 
MM. Bernstein of Bensonhurst, L. I. 
V. A. Hogan of T. D. Barry Company 
end Mrs. Hogan came on from Brock- 
ton to attend the wedding. The young 
couple are spending their honeymoon 
in Florida. 


Connolly Convalescing 


James J. Connolly, who has been very 
iil from an attack of appendicitis, is 
now convalescing and will be traveling 
for the William Reynolds, Jr., Inc., 
solling ornaments, shoe laces and sup- 
plies, in his territory by December 1. 


Michaud on Road 


A. J. Michaud, recent manager of the 
sample room of the C. Gotzian & Co., 
St. Paul, has now joined the firm’s 
traveling sales force, out of Grand 
Forks. Mr. Michaud has been asso- 
ciated with his company for many 
years and all who know him enjoy his 
genial personality. He is constantly 
making many new friends among the 
retail shoe merchants of the country, 
besides keeping his host of old  ac- 
quaintances. 


Lloyd on Coast 


L. L. Lloyd makes his headquarters 
in San Francisco, where he tells of the 
merits of the line of the Western Shoe 
Company, St. Paul, to the trade in 
California and Arizona. 


Naprosky Making Good 


B. B. Naprosky, with 12 years of 
successful experience as a retail shoe 
merchant, is making good with the line 
of the Western Shoe Company in south- 
western Minnesota. 


In Big Cities 
Charles MacLaughlin of Bresnahan 


& McLaughlin, Lynn, is on a trip among 
the big cities of the Middle West. 





Additional Space Secured 


The United Shoe Machinery Com- 
pany, whose St. Louis headquarters 
have been at 1423-1425 Olive Street, 
has leased additional space to~ the 
amount of 4,000 square feet at 2206 
Locust Street, which it will utilize in 
connection with its present offices and 
warerooms. The new building is a 
two-story fireproof structure. 


ST. LOUIS 
(Conetuded from page 151) 

that there was no ground for expectation 
of anything in the nature of a panic in 
any line or any part of the country. 
Following Mr. Mauldin’s address there 
was a general discussion of the situation 
by those present as well as by Mr. 
Mauldin, bringing out the thought that 
business was safe, even though it might 
be slow and that it was the best policy 
for retailers to merchandise their 
stocks carefully and without too much 
precipitation of prices. 


“THE MISSOURI RESOLUTION” 


To Be Presented by St. Louis 
Merchants at Milwaukee 
Convention 


The Associated Shoe Retailers of St. 
Louis have decided to finance a cam- 
paign for the adoption of what has 
come to be known as the Missouri 
resolution at the coming convention in 
Milwaukee of the National Shoe Re- 
tailers’ Association. The purpose of 
the Missouri plan is to bring about the 
election of the executive officers of the 
N. S. R. A. from the body of the 
membership and on the floor of the 
convention instead of by the Executive 
Committee as at present. The feeling 
has been that the present method of 
election was to make of the Executive 


Board a self-perpetuating body, both 


as to itself and the executive officers 
of the association. 


Financial Campaign Launched 


The St. Louis association has made 
an appropriation to finance the pres- 
entation of the Missouri plan to the 


membership of some 15 western and - 


southwestern States which have ex- 
pressed themselves in favor of a 
change and to so arouse interest that 
the membership from those States will 
attend the convention and vote for 
the change. The committee in charge 
of the campaign is headed by Walter 
Huette, who has as aids Messrs. V. C. 
Weber and J. E. McCain. The same 
committee has been appointed by Presi- 
dent C. E. Williams of the Missouri 
State organization, the men named 
having been selected by President Ebbs 
of the St. Louis body. The committee 
proposes to get actively at work at 
once and to keep up the work until the 
National Convention is over. 


Factory Resumes Work 


The factory of Van Kleeck, Inc., 
which has not been operating for some 
weeks, pending readjustment of some 
financial matter is expected to resume 
work within the next week or so and 
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to prepare for the Spring business, 
which is peculiarly good for the com- 
pany, which manufactures bench-made 
pumps exclusively. Additional capital 
has been obtained and other steps taken 
to extend the operations of the concern. 


In Latin America 


The Johansen Bros. Shoe Co. has 
completed arrangements for the dis- 
tribution of its line in the Latin-Amer- 
ican countries. The first line of 
samples has been prepared and shipped 
and the expectation is to place the 
Johansen line throughout the larger 
cities of Central and South America. 


ST. LOUIS NOTES 
Live Wire News of Men and Events 


H. E. Kettering, advertising manager 
of A. S. Kreider Shoe Company, re- 
turned last week from a trip to the 
Pennsylvania factories. 

R. E. Belcher, general manager of. 
the St. Louis branch of A. S. Kreider 
Shoe Company, returned last Tuesday 
from the quarterly conference of officers 
held at the Annville, Pa., factory. 


Store’s Expansion 


The retail and wholesale people of 
St. Louis and other cities are congratu- 
lating the Stix, Baer & Fuller Dry 
Goods Company on the opening of its 
new 1l-story addition this week. 

It is an event most worthy of con- 
gratulation. Built at a cost of $1,000,000 
and extending the total floor space of 
625,000 square feet or 15 acres, the new 
building will relieve congestion in the 
old quarters and expand the establish- 
ment’s service. 

The addition adjoins the . big 
building the Grand-Leader has occu- 
pied since 1906. The floors of the two 
have been thrown together, so the two 
buildings have the interior of one, and 
the store now covers an entire block. 

The store will now carry $1,000,000 
worth more of merchandise, making the 
total stock value approximately $5,000,- 
000. Present business is estimated at 
$20,000,000 a year, and the added 
space will help merchandising as well 
as add to the comfort of the public and 
employes. 


More Open Displays 


Each of the 100 departments or so 
can have more open displays. Other 
advantages to the shopper are the 
Gowan galleries on the sixth floor, a 
small store devoted to gifts; the Nikko 
Shop, which has on display this week 
fine imported Japanese kimonos; the 
Oriental Shop; not to mention the 
waist shop, art needlework shop, lamp 
shop, barber shops for children and 
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The “Floradora”’ 


A Boot Designed to Display. the 
Fancy Hosiery So Much 
in Vogue! 

ASHIONED of black satin in open work ef- 
F fect, laced with silk ribbons. A hand turned 
sole and covered Louis heel are distinguishing 
features. 





The short skirts de- 
mand just such an 
attragiive boot as this. 


$22.50 


Many other new autumn styles 
in footwear at $10 to $14. 
Shoe Shop—Main Floor. 


66 Lithinsens 


Nicollet at Sevent 











RETAIL ADVERTISING WITH TIMELY TEXT 
The Store Telling That It Is an Authority in Style Is Sure to Interest the Younger Men and Women 


Petree wie 2 








men and an imported silks shop, etc. 
The entire tenth floor of the new struc- 
ture has been turned over to employes’ 
ue. A hospital and dentist’s @ffice, 
with free medical attention; a large 
restaurant with lunch of meat, potatoes, 
dessert and coffee at 15 or 20 cents; 
recreation and restrooms are among 
the provisions. Classes will be con- 
ducted regularly on this floor also. 


Main Building Remodeled 

The main building has been re- 
modeled also and the opening day 
showed the added features made pos- 
sible thereby. Peacock Alley, as the 
central aisle eastward from the new 
Seventh Street elevators is called, was 
beautified with the man-size chrysanthe- 
ums, urns and horns of plenty sent 
hylocal retail merchants, manufacturers, 
hewspapers in the city, individuals, the 
Buyers’ Club of the store, friends in 
other cities and so on. 


Thomas E. Graham Dead 


Vice-President of Graham-Bum- 
garner Company—Prominent in 
Civic Affairs 
Thomas Edgar Graham, vice-presi- 
dent of the ‘Graham-Bumgarner Com- 








pany, Parkersburg, W. Va., died sud- 
denly Wednesday morning, November 
10, at 7.30. He had been at the fac- 
tory all day Tuesday and came home at 
5.30 P. M., stating that he never felt 
better'than he had for several days. He 
enjoyed a good dinner, retired about 
9.30 and-an hour later a doctor was 
summoned. Mr. Graham’s condition 
grew steadily worse, until death re- 
lieved his sufferings; he was fully con- 
scious up to the very last minute. His 
death was due to heart trouble, super- 
induced by hardening of the arteries. 
The death of his son Guy, only a few 
months ago, was a great shock to him. 
He leaves a widow and two children. 

Mr. Graham was born in 1855. Asa 
young man he was in the general mer- 
chandising business at Ripley, W. Va. 
He came to Parkersburg in 1900 and 
his strong and sturdy character soon 
began to be felt in civic and business 
affairs. 

Beloved by Employes 

With C. D. Bumgarner, the business 
of the Graham-Bumgarner Shoe Com- 
pany was established, for the manu- 
facture and wholesaling of shoes. 
Mr. Graham helped to make Parkers- 
burg grow, commercially, industri- 





ally and socially, and his counsel in 
civic affairs will be greatly missed. 
He was connected with several fraternal 
organizations, with some of the leading 
civic organizations and was a devout 
churchman and Christian. All those 
who knew him in a business way 
respected him as a man of integrity, 
and the large army of employes in 
his commercial and industrial activities 
looked upon him as a friend. 


At Replacement Values 


Nunn, Bush & Weldon Taking 
Losses as Market Drops 


Nunn, Bush & Weldon Shoe Co. 
have consistently followed the plan of 
taking losses as the market drops. 
While the company still has some high- 
priced shoes and leather on hand, it is 
again making substantial reductions, 
bringing prices down to_ bed-rock 
replacement values. 

Nunn, Bush & Weldon Shoe Co. 
states: “‘We feel that this is better 
policy than making up special 'low- 


grade shoes to meet the present de- - 


mand for low prices. This is the fourth 
big reduction for this season.”’ 
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inkle Shoe Co. 

Wonderful Shoes 
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Make Your Windows a [Temptation 


IS illustration of another window of the Perkins-Timberlake at Wichita Falls, Kansas, shows 
the display va'ue of CURTIS-LEGER fixtures. 

LOUIS XVI DESIGN fixtures are used exc usively in this disp! ay. Each pair of shoes 
claims individua attention. The shoe stands vary in height from the |2-inch stands on the extreme 
ends to the 18 and 24 inch stands in the center. They can be had with ova cane tops or shield shape 
solid tops, either for single shoes or for pairs. 

The practical plateaux in the corners are 12 ‘nches high, with cane tops 12 x 16 inches. Smaller 
plateaux can be had with removable panel tops. 

Richness is added by the drape of p'ush in the center. The flowers break the lines—add life and 
brightness. 

The bronze tab’et in the right hand corner never allows spectators to forget at whose w:ndow 
they are looking. It is sty'e “C’’ and is 4 x 2014 inches. 

The Valance at the extreme top hides the reflectors and imparts an air of finish, individ- 
uality and design. Special tailored Valances allow names, monograms or initials to 
featured in many attractive designs. 

Our line is complete. We will glad'y send information and prices on disp!ay 
equipment. Use attached coupon. 


Curtis- Leger Fixture Co. 


Established 1869 
226 W. Jackson Blvd. Chicago, U. S. A. 
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No. 355—Tan Kid Everett 
Flexible Pac Sole 






IN STOCK SLIPPER CATAI 












BOSTON OFFICE: 
110 SUMMER ST. 








COVER YOUR HOLIDAY 
OG 


L. B. EVANS’ 


WAKEFIELD, 


MEN 7 AND BOYS’ 
BETTER GRADE HOUSE SLIPPERS 


NOW IN STOCK 
TURNS ONLY 
SPECIAL VALUES 





No. 343—Wine Cf. Opera 

Sizes 6-11. M and F. No. 310—Black Cabretta Romeo.. $3.75 j 
No. 311—Tan Cabretta Romeo.. fae | 

No. 323—Brown Cabretta Brighton . 3.50 
No. 325—Tan Cabretta Opera .. 3.75 | 
No. 326—-Black Cabretta Opera .. 3.75 | 

No. 332—Tan Jumbo Everett we to 15). 3.75 

No. 343—Wine Calf Opera.. 4.00 

No. 346—Brown Calf Opera.. 4.00 

No. 355—Tan Vici Everett, Pac Sole. 4.00 

No. 389—Black Cabretta Everett Nee tey ayes See ie 3.75 

No. 390—Tan Cabretta Everett.............. 3.75 


* Sizes 6-11—FF 


- 391—Boys’. Tan Romeo.......:.'......... 
- 392—-Boys’ Tan Everett................. 


Sizes 1-514—FF 


REQUIREMENTS—NOW 
NO: 16 SENT ON REQUEST 


SON: CO. 


MASS. 











NEW YORK OFFICE: 
BUSH TERMINAL BLDG. 














IN STOCK 
No. 300 
















COLORS— Old Rose, 
Oxford, Navy, Wine, 
Purple, Copenhagan 
Blue. 


<¥ 


Case Lots 
Only 


Sizes 
3 to 8 


Goldschmidt & Loewenick, Inc. 


Ge vA 129 Duane Street Gi Z 


NEW YORK 
SLIPPERS SLIPPERS 





EXTRA VALUE 









FOR SPAT SATISFAC- 
TION FOR YOU AND 
YOUR CUSTOMERS-~— 
REMEMBER THIS 
NAME 


Trufit Spats 










They fit—they are of high 
quality, they are priced 






right 






and 





They are here when 


you want them. 









ALL SHADES, IN BOX CLOTH AND FELT 
Write for prices and details 


Laing, Harrar & Chamberlin 


43 N. Third St., Philadelphia 
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Stroller . 








How have we run full time 
during the dullest period? 


We save overhead expense by special- 
izing on two good types of shoes. 





ALL OUR SHOES GUARANTEED 
TO CARRY 10 OZ. DUCK LININGS 


We make shoes for jobbers only. Case lots of 
our shoes open right because we are operating 
our factory on a new standard efficiency basis. 
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‘The only shoes 
big annual sale 


ARCH PRESERVER Shoes build their.own market— 
they take themselves off your shelves: You’ don’t 
have to cut prices on them. You make a fall profit on 
every pair! : 
This astonishing fact is easily understood because ARCH 
PRESERVER Shoes offer all the’advantages of ordinary 
good shoes, with the additional adyantages of comfort 
and foot vigor, made possible through the exclusive 
built-in arch construction and the heel to ball fitting. 


The Diamond Shoe-& Garment Company, and hundreds - 
- of other progressive dealers, have learned that customers 
will buy ARCH PRESERVER Shoes as “regular” shoes 
—but they come back ‘and insist:on getting them again 
and again because they have found ARCH PRESERVER 
Shoes to be incomparable. ‘No other shoe offers such 
satisfaction today. We make that statement deliber- 
ately and with the hope that dealers will give ARCH 
PRESERVER Shoes an opportunity to furnish proof. 


ARCH PRESERVER Shoes for Women and Misses in 
boots and oxfords are carried in stock in 34 numbers, 
AAAA to D and up to size 10. 
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reserved in our 


ad says R.E.CLINTON= 
DIAMOND SHOE 
& GARMENT CO. 
CharlestonW. Va. 


“ARCH PRESERVER Shoes are 
without doubt the most wonderful 
shoes we have ever sold! They are 
the only shoes reserved in our big 
sale. It+is very unusual for the 
Diamond Company to reserve any- 
thing in a sale of this kind. I 
TRULY BELIEVE WE WILL 
SELL AS MANY OR MORE 
THAN IF WExPUT THEM 
OUT AT A SPECIAL nance 


If you are not Handling ARCH PRESERVER Shoes—and there is no dealer in your 
community—the greatest possible opportunity for a substantial business is offered you 
in an agency. More than a thousand dealers over the country are proving this in a 
"remarkable way. Write for proposition. 


Dreserver Soe 


EEE As | ees aes 
Bran 


IAA 























TRADE MARK REG. U.S. PAT. OFFICE 


“KEEPS THE FOOT WELL” 
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TANNERS CUT SOLE CO. 


Oak and Union Cut Soles of 
Uniform Quality, Cut and 
Sorted to Standards by Ex- 
rts. Enlarged Capacity and 
ariety of Grades enable us 
to supply all demands. 
Large Capacity—Prompt Service 
MANUFACTURING PLANT: DISTRIBUTION OFFICES: 


90 Wareham Street 321 Summer Street 
BOSTON, MASS. BOSTON, MASS. 


NEW YORK, CHICAGO, CINCINNATI, MILWAUKEE, ST. LOUIS 






































THE : Shoes 
That 
Stay 
Sold 








lS — dé aaa Shoes that come back hurt the Retailer. Shoes that 
pw ENS ¥ STAY SOLD not only sell themselves, but build up 
good will in the Community. 

DAYTON’S SHOES stay sold because they are built 
right. They are not shoddy or makeshift. They are 
as honestly built today as in the days of the Hand Shoemakers. 

Honest shoes made honestly for fifty years will help your business. 

Thege's a Dayton Salesman near you. Write or wire us to have 

















: For Instance: 
YT°HE Sport Model shown above is made in White Buck with Stock No. 719—-Lotus 
_Russia Calf trim—White Ivory Sole and 10-8 Mil. Heel, Bottom, Goodyear Welt, 
designed to grace the feet of the discriminating lady who is ees eee 
particular that the style and fitting qualities display her feet 
to her satisfaction and complete—“‘Every Pair a Picture.” 3.E. DAYTON ©. 
We make a complete line of Sport Shoes, Golf and Tennis WILLIAMS- 


Shoes, And 
“Every Pair a Picture.” PORT, PA. 


JACOBS & THATCHER Co. 
Makers of 
LADIES’ SHOES 
Fourth Avenue & Baltic Street BROOKLYN, N. -- ass 

















STUDY THE ILLUSTRATIONS. 
THEY TELL THE STORY. 


In order to give your display boots that smooth, smart, snappy 
sppomomes. orm up your t tops with “AJUSTO BOOT TOP 
FORMS.” Quickly and easily adjusted. No springs to get out of 
order or screws to adjust—the SLIDE does the trick—it expands 
the form, thereby removing all unsightly wrinkles, and your boot 
tops assume smooth, graceful lines. Model No. 2 for 8 and 9 inch 
boots, A and B widths. Model No. 3 for 8 and 9 inch boots. C 
and D widths. For 10 inch, 11 inch and 12 inch boots in all widths, 
use Model No. 3. Model No. 5 forms up Spats, sizes 1 and 2. 
Price $3.00 the dozen, Net, f. o. b. West Somerville. Order enough 


for your windows today. 


U. S. SPECIALTY MFG. CO. 


115 Josephine Ave., West Somerville, Mass. 
Showing Boot Formed Up 


Showing “‘Ajusto” Boot Top 
Form Before Boot Is Laced. Mormeciy of Pieters, Rapans) With Ajusto Boot Top Form. 
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THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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Two Beautiful Samples of 


(0) THE 
SHOE 


The shoes: pictured on this page are made 
of the finest cordovan and calf. They 
are strictly top grade and will please your 
customers who want the best at a reason- 
able price. And our price and quality to 
you will be a pleasant surprise, we know. 


in 


Old Colony Shoe Company 
84 East Railroad Ave. BROCKTON, MASS. 
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SUI 


TOTTI eH eT e LST LLLP LAUT en 


SH On POLISHES ARE SU. PERI OR 


GILT EDGE | 


and other seasonable black dressings. 


NOBBY BROWN 


a paste for brown kid and calf shoes that wins favor everywhere. . 


GOLD and SILVER DRESSINGS 


which are easily applied, give rich results and do not rot. the #BSAOMw SB) eseam 


CEDEDEy, 


(LEANS & RECOLOK 
KEEP YOUR STOCK OF gi OES Cora 
“WHITTEMORE’S” UP ) : 


AND YOU CAN KEEP 


LOST SALES DOWN ::: 
| WHITTEMORE BROS., CORP. 


LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD 


BOSTON 


fabric. 
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A WONDER-VALUE 


PRODUCED BY J. W, CARTER & COMPANY STANDARDIZATION 


we 








OU cannot begin to appreciate the economies of standardization until you examine our 
complete line and note the extremely low prices attached to each style. Standardization 

of lasts—standardization of patterns—standardization of production and in-stock department— 
have wrought tremendous savings in the cost of our shoes—which we pass on to our customers. 


Send for “QUICK-ORDER PRICE LIST” 
And See For Yourself 


IN STOCK 


New Last 
‘—The Cadillac 


Stock No. 299. CADILLAC LAST, cut from standard brown kid—‘“genuine 
kid”—has leather facing and trimming, lined tongues, grained leather insole, 
91% iron leather outsole, sewed channel welt, white stitching, ““Good- o* $B. 45 


year Wingfoot” rubber heel, in stock. B, C, D widths, price.. 


J. W. CARTER & CO., Nashville, Tenn, 


SPECIALTY STANDARDIZED MEN’S WELT DRESS SHOES 
THE HOUSE OF GREATER as 





SALESROOM: 833 West Chicago Avenue, Chicago, Illinois 
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A proved way to increase 
your business 
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More than 3,000,000 readers of the Ladies’ Home Journal, 
Vogue, Photoplay, and the Christian Science Monitor are read- 
ing Red Cross Shoe advertisements. Approximately 15,000,000 
advertisements are telling the story of Red Cross Shoes made, 
with the aid of motion pictures, to fit the foot in action. 
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If .ou refuse to experiment upon your busi- 
ness with untried theories—no matter how 
glitiering they appear upon paper—you are 
right. 





The principle of concentration in buying has 
been presented in this series of articles, not as 
a theory—but as proved method. It has 
been suggested that if you concentrate upon 
a few well-known, fast-selling lines, one line in 
each grade of men’s, women’s and children’s 
shoes,—your business will increase, be- 
cause: 


Elimination of duplicate styles will increase 
turnover, make for faster sales, and cut broken 
stocks and season-end clearances to a minimum. 
The individuality of your shoes will make the 
selling of them easier, than those of your 
competitor. 


The prestige and individuality that you have 
built for your store will be increased if you 
carry shoes of known value and reputation. 


You will be relieved of the bother and worry 
of keeping numerous lines well in hand—of the 
detail work connected with the policy of 
scattered buying. 


You will be able to concentrate your efforts 
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Concentration—a plan tested by scores of 
successful shoe merchants— 


Get the facts and weigh 
its value by results shown 













“push” 





and get maximum returns from the 
you put into your selling. 


The proof is in results 


Hundreds of shoe merchants have won un- 
usual success with this concentration principle. 
That these merchants concentrated upon the 
Red Cross Shoe for their women’s high-grade 
line was an important factor in their success. 
But concentration coupled with the best 
known, fastest selling women’s shoe in America 
made it doubly easy to turn the trick. 


What they have done with the concentration 
principle and Red Cross Shoes you can do, 
perhaps even more easily than they. Because 
right now the famous Red Cross Shoe is being 
made even better known and faster selling 
than ever by a publicity campaign of most un- 
usual appeal. <A glance at the opposite page 
will tell you what it is. It is your opportunity! 


It will cost you nothing to investigate. Let 
us tell you more about this concentration prin- 
ciple—how you can win bigger business and 
leadership with this proved method and Red 
Cross Shoes. Just drop us a card and one of 
our representatives will call on you when he is 
in your locality. You won’t be obligated— 
mail it today. 












923 Dandridge Street 


THE KROHN-FECHHEIMER COMPANY: 


Cincinnati, Ohio 
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New York Office, 299 Broadway, Room 415 


— 
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WOMEN’S BROGUE OXFORD 
READY TO SHIP 


yp 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), Mass. 
Boston Office, 207 Essex Street 








SoD 
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Made of selected leathers. 
Pulled over popular lasts. 
We can supply you with 
Bal, Blucher or Oxford. 
For the Jobbing trade 
$4.00—$6.00. 


For the Retail 
Trade inquire 
about the 
“Trosco”’ Line 
of Men’s Fine 
Welts. 


Medium grade. Black and tan, 
Side Leather Calf and Kid. 


$4.00 to $6.00 


Oxford—Same material as Bal 
shown. $4.00 to $6.00. 





Inquiries Promptly Answered 


TROJAN SHOE COMPANY, INC. 


70 East Railroad Avenue 
BROCKTON MASS. 


PE MOTHMOTOOUEOO 
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Mahog. Side 
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Brown Cab., Cloth Top 
All Brown Cab 


Gun Metal, Mat Top 


Sizes: 3 to 7, 344 to 8, 4 to 8; wide widths. 9-inch top, 14-8 heel: 
all on same last as cut. Flexible McKay—waterproof innersole— 
solid sole. Sold in 18-pair or case lots only. 


You must see these shoes to 


GEO. H. ROSEN 


641-643 ATLANTIC AVE. BOSTON, MASS 
TTT eM ere LU UU ere UU er ULL © ea Lu 


Here’s a Buy 
That Will Get 
Trade—a 
Splendid Value to 
Retail at $5.00 


Here’s the Story FT = 





appreciate them 
Terms 3% 10; Net 30 
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‘These Leather and Felt: Holiday 
Slippers. You know transportation 
is slow-—see if you have the right 
styles and all sizes. 


ual ot il APT a LT oT) 
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We have in stock, ready to ship, 
the styles and colors you want. 


Get the other fellow’s prices and then 
write us to send you prepaid sample pairs of 
the live wires ! 


aT TTT a BE RCT RR era 


CHIPMAN-HARWOOD COMPANY 


564 ATLANTIC AVE. .*. BOSTON, MASS. 


= 
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BATHING SHOES and BOUDOIR SLIPPERS 


ORIGINAL STYLES AT REASONABLE PRICES “IN STOCK 


Quilted Satin Boudoir 
Chrome Leather Sole j 
Colors Dark, Light, and Peacock Blue, st 
Lavender, Old Rose, Pink, Black. 
$2.30 Pair 


These Three Are New And Altogether Different ‘From 
Satin, Covered Louis Heel, The Ordinary—We Have Many Others. Write Us. 


Chi Sol thing Shoe Patented One Piece No ; 
cane See rome Soft Sole 


—All Colors and Combina- ST AR M ANUF ACTURING CO. Bathing Shoe. Three ; 


tions. 
$27.00 per Dozen ; 157 Division Ave., s ee .Brooklyn, N. Y. $17.00 per Dozen 














, se WE MAKE . 
Tr ade-marks in F oreign and carry in stock, exclu- . 


sively for the retail trade, 
fine black Chrome Cabretta 
Boudoirs,; manufactured in 
an exclusive boudoir fac- 
tory and made by skilled 
workmen. The uppers and 
hand turned soles are fine 
Sizes 234 to 8. selected quality. Quilted 


and 36 ay ony sock lining and large silk 
Price $1.50 


poms. Order your 
2 —— 30 Phrictmas’ boudoirs now. 


SALEM SHOE CO. :: Salem, N. H. 


(Remember it’s New Hampshire.) 
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POPULAR PRICED 


SATINS 


(SKINNER’S SATIN) 


IN-STOCK 


palips, . CLEAN, FRESH GOODS No. B-110 
Black Satin Turn Anklette, 16-8, 4% LXV READY TO SHIP 


Fine Grade Black Satin Turn 1 Strap, 
romney Lined, 16-8, 4 LXV Heel, Alumi- 
Heel, Aluminum Plate, Leather Lined. num Plate. Colors, lack Bway White. 
Cand D 3to8 C and 
$4.00 You should give your attention to these four leaders “a .25 
in satin. Easy selling styles and always in demand. 
You will find that these values cannot be duplicated at 
the low prices quoted herewith. 





oe ee) 


MINIMUM ORDERS ONE DOZEN PAIRS 


Write or Wire Today 


ANNAHSON 
SHOE CO. 


No. B-125 IN STOCK DEPARTMENT 


Black Satin tae yh or a Ateed, 
Th 16-8, LXV Hee uminum Plate ol 
id Acgion?ae, xv = HAVERHILL MASS. oe, Black and White. 

Cand D 3to8 Cand D 3 to 8 
$3.35 $3.00 


Wil sane 


No. B-100 














Wire to- Day sf fa 


704—Boarded a Calf Brogue 


804—Boarded — Calf Brogue 


We Ship. To-Day 


From Any of Our 6 Depots 


CHICAGO PITTSBURG 
34 S. Wells St. 134 9th St. 


DALLAS PHILADELPHIA 
1003 Commerce St. 4th & Commerce Sts. 


SAN FRANCISCO NEWBURYPORT 





770 Mission St. 


Factory 





All shoes shipped F.O.B. any depot at regular factory price— 


thus saving the greater part of your express or freight charges. 
Complete catalog on request. 





The Allied Shoe Company 


Newburyport 3% 4 


hoe 


Massachusetts 


$77.00 


1800—Plump Russia Calf Bal, 
Longwood Last 
A-D 
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Boudoirs and Felts 
In Stock Now 


¢, 
of 


i? 
SE IES SEBO 


~ 


soo 


SX} 


SS ea 
he 
~ 


Gqes 
G 
23% 


= 
pee-- 

S.-i 
Bees * 


'S 
wT 


G.H.BASS & CO. 


= SHOEMAKERS * 
WILTON, MAINE 
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7540—Quilted Satin, Turn Boudoir, Silk Pom- 
om Ornament and quilted sock lining. Colors: 
lack, Lavender, Pink, Lt. Blue and Rose. 


1710—Black Cab.&Turn’Boudoir. Price. .$2.05 
1705—Black Cab. Turn Boudoir. Price. .$1.60 


ISSO0=. 
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HE BASS shoes for 

HARD SERVICE 
will be on display at 
the Milwaukee Con- 
vention, New England 
section. 
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Price, 


$1.40 
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Merchants are invited to ex- 
amine this high grade line of 
shoes and moccasins, suitable 
for every outdoor vocation. 


906—Felt ribbon trimmed moccasin in colors: 
Old Rose, Oxford, Orchid, Pink, Lt. Blue, Green, 
Purple. Price $1.40 
903—Felt ribbon trimmed moccasin in colors: 
Old Rose, Lavender, Lt. Blue, Pink, Orchid, 
Taupe.7j Price $1.65 








720—Felt ribbon trimmed moccasin in colors: 





MU RT 
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~~ 





Brown, Navy Blue, Green, Wine and Oxford. 


: “She 
Whitney- Roth Shoe 
Footwear Specialties 
1251 West Sixth Street 
Cleveland Ohio 





(ey 7) 
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We are in a position to supply 
your immediate needs for 
winter shoes and moccasins 
from stock—for action write 
or wire us. 


Have You a Copy 
of Our Catalog? 
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Boston, 


Somerville, Mass.—Abr 


Haverhill, 


Montezuma, Ga.—Joseph 


Douglas, Ariz. 


Changes in Business 


Current Events in Failures, Sus- 


pensions and Actiyitieés in the 
Shoe and Leather Trade 


Failures 


Mass.—Broadway Shoe Store, shoes, 
reported Julius Riesman, ef al, was recently 
appointed fooreee Co. —_ 

ton Shoe Trimming shoe trimming 
manufacturers, reported petitioned into bank-~ 
ruptcy. Liabilities, $6,883; assets, $1,274. 
aham Levine; shoes and 
repairing. Has placed his affairs in the hands 
of Henry H. Davis, who has notified creditors 
that Mr. Levine is financially embarrassed, 
and a meeting of creditors was called for 
November 5. 
Mass.—Rain Rich Leather Co., shoe 
petition 
is con- 


trimmings, reported an evans 

in bankruptcy has been filed against 
cern by attorney representing ~~ Ly 
Geo. elly Co., ‘shoe manufacturers’ 

goods, reported petitioned into bankruptcy. 


Chelsea, Mass.—H. Miller, shoes, reported as- 


signi 
ya Mass.—James A. Buckley, shoes, re- 
stitioned into. bankruptcy... Lia- 

iced gee osacts, $9,580. 
Kroll, shoes, is reported 


petitioned into bankruptcy. 


Endicnagels. Ind.—Merriman Shoe Co. (not Inc.), 


ba Merriman, sole prop’r., Indianapolis, 
Ind., boots and shoes, an involuntary petition 
in bankruptcy has now been filed. 

muel Samuels, shoes, etc., re- 
cently reported in financial difficulties, is 
offering to settle with his creditors on basis 
of 33 cents on the dollar.. 


Dublin, Ga.—Union Dry Goods Co., shoes, etc., 


recently reported filed a voluntary petition in 
bankruptcy; are offeri ee creditors a 25 per 
cent composition. Liabilities are estimated at 
$65,000 and assets at $25,000. 


Calais, Me.—George E. Woodbury, boys’, youths’ 


and little gents’ shoe manufacturers, reported 
made an assignment to Geange F. Carleton of 
Haverhill, Mass. 


New York City. _—Morris cee shoes, reported 


a petition in oe, has been filed for 
creditors. Ingoly; mayjend the executien of 
an — 8. were a 








price, 


$3.50 


No. 831—Patent 9-inch Boot, 
mat top, full Louis heel, heavy 
turn sole. Widths AA-C. 
Price $3.50 
Net 30 Days 
No. 832—Patent Button Boot, 
as above. Widths AA-C. 
Price $3.00 
Net 30 Days 








NEWTON SHOE COMPANY 


HAVERHILL, MASS. 


BUY—. 


While they last we 
offer dealers cases 
or less of this high 
grade turn boot at 
a price one half | 
less: than original 


order with every 

assurance that the 
shipment will open 
up right. 
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Wonder Shoe fo. ips. _ e reported have 


ed to P 
> pig Rte — (875 Forest Are. = : 


shoes, reported petitioned into 
Reported receiver appointed. 

Rocky Mount, N. C.—Coeuncil-Morris Co., shoes, 
etc., reported in financial difficulties, and a 
receiver has been appointed. 

Harrison, N. J.—Herman & Rose, shoes. Have 
made an assignment to Louis A. Fast. Lia- 
a are estimated at $2,500 and assets, 

Atlantic City, N. J.—James. A. MacDonough, 
shoes, reported has made an offer to settle 
~~ "all of of his creditors at 35 cents on the 

ollar. 

Brooklyn, N. Y.—Samuel Grand, Grand Boot 
Shop, shoes, reported an involuntary petition 
in Eenhoupter has been filed against the 
above by attorneys representing créditors. 
Liabilities are estimated at $6,500 and assets 
at $4,000. The petition alleges insolvency and 
penne payments. ward Cassin has 

en appoint receiver under a bond of 


Scientific Shoe Co., manufacturers infants’ 
and turns and McKays, reported a meeting of 
creditors held on November 15. 

Frederick, Okla.—Fisher & Wilkin, F. & W. 
Store, shoes, etc., in an extended 
position financially. Fisher of this firm 
is also member of the aad of Fisher & Harri- 
son, and according to recent investigation, 
both of the concerns herein mentioned have 
merchandise on hand aggregating $35,000, 
while the liabilities are $25,000. A meeting 
of creditors was scheduled for November 10 


last. 
Philadelphia, Pa.—Poland Friedman & Company, 
oes, reported two receivers in the State 
Court have been appointed for this concern. 
The receivers are Max Pussman and William 
ams. 

Sol Epstein, leather and ry petition 
in bankruptcy recently filed and he is offer- 
ing creditors 25 per cent in settlement of all 
unsecured — not entitled to priority. 

American Boot Shop, men’s shoes, reported 
Frank R. Soaster of this city has been 
appointed trustee. 

Perryopolis, Pa.—Jacob Mike, shoes, etc., reported 
an) Fo ay her td pT -omny ig in bankruptcy has 


ma 5, re at ne Sparks, shoes, etc., reported 
has been adjudicated bankrupt and the first 
meeting of his creditors will be held at Pitts- 
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a on November 13. The schedules filed 
$6,543.43; assets, $2,675. 
Harrisburg.” Pa.—S. Solomon, boots and shoes, r: 
por is financially involved and is offerin: 
to compromise with his creditors at 33 and 1-' 
cent. , His indebtedness amounts to abou! 
000 and his assets consist of stock of me:- 
Baw = Vane fixtures worth about ees 
Spring . ‘enn.—Sprouse Dry Goods ky SHOE, 
etc., ee ene eee Bre 
cent Was accep’ yy a very large majorit: 
of the creditors, both in nu: and amount 
The terms of the composition are secure! 
notes without interest due in one, two, thre 
four and five months. The notes have be 
executed and delivered to the trustees and ar 
signed by two brothers of O. G. Sprouse ar 
H. T. Stratton. It was also agreed that t}. - 
trustees make two distributions, the first aft 
two notes are paid and the final distributio. 
after the last three are paid. 
Hull, Texas—A. Ruchek, shoes, etc., report::| 
aoe yee me ae bankruptcy, —s of crec'- 
led for November 19 
Newport News, Va.— Berkow’'s Shoe nis (Mauri. » 
kow), shoes, reported petitioned in 
bankruptcy. 


Changes 


Haverhill, Men Oe & Murphy, shoe ma - 
facturers, su led by baseuned & Murph . 

Ansonia, Conn.—R. Q. Walsh Co., shoes, ei. ., 
will retire 

Latham, [1l.—Thomas Come ay, shoes, etc., : 
ported sold out to J. R. Willard & Son. 

Chalmers, Ind.—Edward Strantz, shoes, etc., r 

ed sold out to F. & A. D. Raub. 

Hardwick, Minn.—A. J. Tangeman, shoes, et 
reported 

Manchester, N. 


sold out to Edgar Linnell. 
H.—X-L Union Shoe Workers’ 
Co-operative, Inc., men’s welt manufacturers, 
recently commenced business. 

Bayonne, N. J.—AIll American Shoe Corporati«n, 
shoes, incorporated with authorized capital of 
$100,000. 

Elmira, N. —_ Kramer, shoes, etc., reported 
closing ou 

According to the Shoe and Leather Mercantile 

Agency, the failures, embarrassments, etc., in ‘he 

shoe, leather and kindred lines in the United States 

and Canada for:the week ending November 13 

numbered 21 against 22 for the preceding week 

and 14 for the corresponding peried of 1919, 

The failures of the week were as a rule of an un- 

important nature. 


BEADED SHOES 


For Holiday Trade 


DTT er enn enti 


You can 


mot HUHNE NOMA 


t 


IN STOCK 
Model No. 
Turn Sole, 


Beaded Made ‘Black Oe 
and Steel Beads. 


ELLIS-EDDY CO. 
Shoemakers 


ssa CRT Met elite 


$6.75 


Black Kid | Strap. Heavy 
1 Louis P say Jet and Steel 
ze ‘Strap with Jet 
. Widths AA, ‘A, B, G D. 


POOLS iieniiiiiiiiienliiiiinleliitit 


| 


Terms Net 30 Days 


Haverhill, Mass. 
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ABoston Bowling League . 


formed by New Leather Trade 
As. ociation—Good Fellowship 
Promoted 


On september 29 last, representatives 
of var‘ous sole leather houses in Boston 
gathe cd at the office of Howes Bros. 
Comy ‘ny, 321 Summer Street, Boston, 
for tt. purpose of forming a bowling 
jeagu: to stimulate good fellowship and 
athlet.: rivalry among the boys. 

An .ssociation was formed and rules 
accep! d governing the conduct of the 
mate ; which are held every Wednes- 
day « ening at 5.30 P. M. at the 
Dewe> Square alleys. 


Officers Elected 


Offi rs were elected to. govern the 
affairs of the association and an Execu- 
tive Committee to settle all matters of 
importxnce. J. D. Rollins of F. W. 
Hunt ‘< Co., was elected president, 
and P. \. Kimball of the United States 
Leather Company was elected vice- 
president, W. Jones of George James 
Company,,.treasurer,. and Paul E. 
Ercoline of Howes Bros. Company, 
secretary. The ‘president, vice-presi- 
dent, secretary and treasurer. of the 
association enrolled to act as Executive 
Committee. 


Houses Represented 


The houses represented were Howes 
Brothers Company, Tanners Cut Sole 
Company, F. W. Hunt & Co., United 
States Leather Company, W. F. Mosser 
& Co., Proctor Ellison & Co., George 
James Co., Kistler Lesh & Co., 
and National Leather Company. Taber 
Wheeler Company and Armour heather 
Company have signified interest. 

It is planned to have suitable prizes 
offered for individuals who have the 
highest average and second highest 
average for the season’s bowling as well 
4 individual prizes for the highest and 
second highest single string and three- 
string total. 


Prizes for’ Winners 


The winning team for the season ‘will 
lave in its possession for one year 
the grand prize which will be a sterling 
fiver shield mounted on a wooden 
panel engraved with the names of the 
donors and the name of the association 
in-silver letters, mounted -on a side of 
kather, made in bronze, with the cus- 
lomary bowling pins and balls in the 
Wper corners, At the bottom will be 
grayed the names, of the house 
Yinning the shield for the season ‘and 

bowlers’ names... This shield to 
beome the permanent possession of 
ty house must be won by it for three 
fers. T).e individual members of the 


winning. team and the team occupying 


second place will each teceive individual * 


prizes. The prizes are to be donated 
by the firms who enter teams in the 
league. 

Considerable interest has been shown 
by the members and they all feel that 
the “get together’ will stimulate 
friendship and that other sports will be 
taken up later to allow the houses who 
were unable to enter a team for bowling 
a chance to show their prowess in other 
lines. 

It is planned to end the season with 
a banquet at which several new features 
will be inaugurated, as each house will 
take some part in the evening’s enter- 
tainment, and already plans are being 
laid to make it a banner occasion in the 
trade. 


Teams and Captains 


The first match was held on Wednes- 
day evening, October 6. 

The teams entered and captains 
were as follows: Howes Brothers Com- 
pany, Aaron Eck; United States Leather 
Company, J. J. Curran; Proctor Ellison 
Company, E. H. Swanson; William F. 
Mosser Company, John F. Foresman; 
F. W. Hunt & Co., C. A. Noyes; 
Tanners. Cut Sole Company, William 
Cohen; George James Company, W. 
Jones; Armour Leather Company, Mr. 
Roll. 
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The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 








ACTUALLY SELLS GOODS 


WE CONNECT YOUR WINDOW WiTH 
$83 YOUR CASH REGISTER $38 
“It ilively sold $8.50 moccasins first 
two hours.” Moorhead, Quincy, Mass. 








ELECTRIC WINDOW SALESMAN CO. 
46 Cornhill . - . - Boston, Mass 
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Metal Shoe Fitting Stools 
and Floor 


No. 141 


wre sr THE CHICAGO 
gna Price ~WIRE CHAIR CO. 


621 N. LA SALLE STREET 
CHICAGO, ILL. 
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LADDERS 
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LADDERS 


are made 
in many 
styles and 


rr 
THE BICYCLE 
STEP LADDER 
COMPANY 
67 Randolmh St. 
Chicago, Ill. 
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page per issue: 
l time 7 times 13 times 
$4.00 $3.50 
8.00 7.00 
12.00 10.50 
16.00 14.00 





“‘Recorder”’ rates for space less than one-eighth 


26 times 52 times 
$3.00 $2.50 . 
6.00 5.00 
9.00 . 7.50 
12.00 10.00 





Postage. 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


ITIONS WANTED—Four cents word for each 
Minimum amuunt Bre 
epee seven cents 


amount a $1.25. es. 
to noon, Waleectcy, i 
of this © office, sa a ab. see _be allowed in yet pe nests ret for 
address. When advertisers lies forward 


insertion. 
, seventy-five cents. For other “Want” 


per word for each insertion. Minimum 


orwarded direct to their 
in the advertisement 


ad ust + 
a m a 





address, each word of the 
and paid for accordingly. Answers to ads must S sent under letter 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 





SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





SALESMAN to carry specialty line felt slippers, 
misses’ and children’s shoes, for following ter- 
ritories: New York City, Maryland, Indiana, 
Pennsylvania, Ohio, New York State. Six Fn 
cent commission. Give all information in t 
letter. Address C 299, care Bootand Shoe Recorder, 
207 South St., Boston, Mass. 
RESIDENT SALESMEN to handle our line of 
of ladies’ turn boudoirs and ballets. P. O. 
Box 76, Haverhill, Mass. 
WANTED — Experienced shoe salesmen with 
established trade for the following States: 
Indiana, Illinois, Iowa and Minneapolis and St. 
Paul, for factory line of men’s and boys’ popular 
, union made, carried 
Chicago. Liberal commission. No 
= to non-conflicting side line. Address 
C297, care Boot and Shoe Recorder, 189 W. 
Madivos St., Chicago, Ill. 
ap ed POSITIONS open for shoe sales- 
agers or bu, ers. Attractive salaries. 
Wwe ieteees tions learing House, Denver, 














ALESMEN WANTED— Three real salesmen 

tosell popular priced in-stock line of Ladies’ 
Novelties. t 60 samples of live wire n 

House well known and trade. Ter- 

ritories are Iowa and Northern Illinois; Okla- 

homa and Arkansas; Indiana, Kentucky and Ten- 

messee. Can carry as gl line if can non me 

commission eq 


Liberal commiss 
F. L. Doerr Shoe Co., Bt. Louis, Mo. 


WaANTED-—Salesmen for Massachusetts, Con- 
necticut, Rhode Island and New Jersey on com- 
mission, to handle a line of men’s — es ee spats, 
men’s and boys’ canvas and waterp: leggings, 
and leather pitas. lot 28 ro) and chil- 
oy 's jersey ildren’s jersey, 
coldumae pultelttes, Give reference and ex- 
perience vag The Brown-Warner Mfg. Co., 
lin, Warren County, Ohio. 








SALESMEN WANTED 


Salesmen wanted for Alabama, Tennessee, North Carolina, South Carolina, Georgia and 


Florida, Kentucky, Nebraska, Ohio, West Pennsylvania and West Vir; 
State, New York City and Brooklyn. "In the above territories we have 


nia, New York 
al tht 2. 





We have some business in North Dakota and South Dakota, Washington and Oregon; 
Montana, Idaho, Pel eres Pe California, Utah, Colorado, New Mexico, Arizona, Nevada. 


Only high-grade, experienced , hard-w 


orking salesmen need apply. Side-line men, old 


men or men who cannot give ” good references and show good records will waste time in 


replying. 


hiring the best salesmen and paying them what they are worth. 


We want red-lettered men who are able to put things across. We believe in 


Our commission is 


based on volume; for example, if we are now shipping apes per year into a certain terri- 


tory and you increase this volume to $75, 
net shipments. If you increase net shipments to $100,000 a 


per year, we wil 


Pp 7 per cent on $74,000 
il pay you 8 per cent on 


$100,000, but if your shipments are less than $75,000 your. commission would be only 


6 per cent. Straight commission with traveling 





We cut all leathers: Cordovan, $7.50; kangaroo, top goto. s -00; colored auntie top pet 


or: -00; 2d grade, $6.00; a ae top grade, $6.50; 


25; Barnett’s calf, $6.25 


2d grade considerably lower; veals 


grade, $5.50; Creese calf, 
and side leathers, $4.00- 


$5.50 per pair. If prices of leather decline our prices will be lower. 
We guarantee each pair of shoes we make to give honest, yoy np Our sales- 


men are instructed to talk long service in the strongest terms. 


colors and lasts speak for themselves. 


styles, patterns, 


We have practically all patterns: brogues, wing tipped, buttons, etc. 





Our lasts includ 


lar sellers. Any pattern or last may be used in the $4.00 line 


les from which you can build 500 


all p 
as well as the higher "grade line. One trunk of sa: mpl 
styles; special quantity discount for big buyers. Well selected stock carried on floor. 


Big calibered salesmen can find no proposition to equal ours. 
All correspondence will be held absolutely confidential. 





New lines will be ready January 1. 
Address C309, care Boot and Shoe Recorder, 207 South Street, Boston, Mass. 





ALESMEN wanted to carry a specialty side 
line of men’s fine Gecdtene o oes two samples 
Brockt 


only; direct from mee | 
Y proposit 3 
comm basis. Give full experience in 
letter. Address C272, care Boot and Shoe Re. 
corder, 207 South St., “aun Mass. 


Salesman Wanted 


by Boston Wholesale House to cover Rhode 
Island and C icut, must have a fol- 
lowing in the territory. Address C306, 
care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 





PROMOTION! 


We have a few territories for next season—territories with 
established business strongly developed. We want some 
real-men—men with experience selling shoes on the road. 
Men with short lines, or jobbing lines, or working condi- 
tions that would make our line a promotion (ours is a long, 
strong factory line of women’s shoes.) Plenty of time for 
correspondence prior to personal interview. In first reply 
state age, etc., road experience in full and particularly 

Address C302, care Boot and 


reason for making change. 
Shoe ene 207 South St., Boston, Mass. 











SALESMEN WANTED 
Salesmen, experienced, those accustomed to 
making big money to call on the wholesale 
shoe trade of the New England States, Central 
States and Southern States, showing most 
_ line of men’s, women’s, boys’ and 
children’s high grade felt sli of all de- 
scriptions. Give full ticulars, experience, 
rer when available and commission. Address 
63, care Boot and Shoe Recorder, 127 Duane 
St., New York. 


SALESMEN WANTED 


Experienced salesmen in all territories 
to handle in stock line, Infants’ and Chil- 
dren’s Turns, popularly priced. Commis- 
sion 6%. Give Experience, Reference. 
Address C304, care Boot and Shoe Recorder, coety. 
207 South St., Boston, Mass. eee Pony 


~ 











PERE tl, 


SALESMEN WANTED 


The Hannahsons Shoe Co., Haverhill, 
Mass., manufacturers of white canvas and 
satin women’s McKay and Turn novelties 

looking for for high grade 

resident salesmen in the large cities to 
their line. Must have established 

stores. This is 20 


the 
Sellen eee high le man. 
Tell us the w: story in your first letter. 


CAN YOU SELL SHOE LACES? 

if so, write. We want salesmen to handle 

our advertised and trade-marked shoe 

laces in southern, southwestern and Paci- 
fic Coast states. + aeaagy comm 

Oaly men of experience in selling shoe 
who can ye 8 bona cathetengnny ref 

C266, care Boot an 
,» 207 South St., Boston, 


in 


fo opener. ps enemy ane nema ete Senet 
tx: os SS 
































1920 


r 











Nov. 20, 1920 


SALESMEN WANTED 


WANTED TO PURCHASE 





AF wipe aty al in Brockton ao specializing 
shoe only has apenings for salesmen in 
coven 40 territories. Every dealer handling a 
medium grade of men’s dress shoes is a ed; 8 pet 
The price is right. Volume can be obtained; 
cent eae. Give full experience w 
writing. ess C273, care Boot and Shoe Re- 
corder, 207 a ooreh th St., Boston, Mass. 








POSITION WANTED 


EXPERIENCED SALESMAN desires to rep- 

resent manufacturers to shoe rn me a 
and finding trade New York, Pennsylvania an 
West preferred. Hustler who can guarantee re- 
ate Hamilton, 115 Franklin St., New York, 
eae 


(COLLEGE MAN, 23, wishes to make a connec- 
tion with shoe manufacturer. Thorou knowl- 
a of the retail business. References furni 

yy ee K364, care Boot and Shoe Recorder, 127 
Duane St., New York. 


GHOE! FACTORE | egg ogy” bn will be open for 
position about D 15. Experienced produc- 
tion ager, olice = and assistant super- 
inte Twenty years s with two of the largest 
and best-known concerns in country, m 

men’s, women’s and children’s welts and turns. 
First-class references from each. Address C300, 
care al and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 

















SITION WANTED as buyer or manager for a 

large concern or proposition to establish a 
chain of stores for manufacturer or wholesaler. 
Al references. mt fy~y t general manager. 
Address C305, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


ANAGER—Buying and merchandising retail 

shoe manager wishes to change. Now man- 

a store , a hundred thousand yearly. 

ae he merchandiser 3: business producer. 

oroughly competent advertising man. Prefer 

drawing account and commission. Address C303, 

care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


POSITION WANTED 


A Capable Shoe Buyer and Manager, 29, 
desires making a change by the first of the 
year. At present buying fora a try ne 
doing over $250,000 a year, ted 
partment store experience, can furnish 
the best of references. Address C307, care 
Boot and Shoe Recordér, 207 South ‘St., 
Boston, Mass. 




















HELP WANTED 


GHOE BUYER WANTED by New England 
department store. a must have had 
experience as Buyer or Assistant in business selling 
at least $50,000 annually of Ladies and Children’s 
Shoes. Give full particulars of experience, views 
= to salary, etc., which will be considered strictly 
confidence. Address C301, care Boot and Shoe 
Reseda, 207 South St., Boston, Mass. 








ee, a well introduced in 
the shoe manufacturing centers for French 
manufacturer of flax sewing threads for stitching 
soles—also of —, -— silk sewing threads. 
Write immediately, particulars, to Manu- 


rue du Faubourg St. Martin, Paris. 








FOR SALE 





= Se nial children’s shoe Bagg in West 


TTT TTT Te TTT © HTT Te 


We Buy for Cash 


Manufacturers’, Jobbers’¥and 


Retailers’ Surplus Stocks, Jobs, 
Close-outs. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks § 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Monager 
459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 





TTT © TTT TTT © TTT © TTT 





Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 








CASH PAID 


Sot ge stente ae compas ctentn of chean et 
= oF ae " merchandise. ne over. 
e will send a v te 
Hn 


Kalter Cerf. Mercantile Co, » Ine. 
591 Broadway ork City 
Phone Spring 5160- siel ses 











We buy eo and pay highest cash price 
for retail -~ a... ~ ee stocks of shoes fy 
other merch: 

nye >A no oy 

or 30 = our specialty. 
Bank and mercantile reference. 


BROOKLYN PURCHASING See 
if WALKER, 
610 Broadway, B es 


Phone, Stagg 1757 








WILL 


The NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 


FOR 


Slow — 


BUY (lie eee 


CASH 





Hoboken, N ew Jersey, to Var 
12 John St., New York, pho kind a 5921. 


’ MISCELLANEOUS 











ANTED—To porehees good paying % 
Ww ness in live York State t i gy 0 me 
C308, care Boot and Shoe Recorder, 207 South St., 





DO YOU CONTEMPLATE 


Retiring or going out of business? 
TL ok > theatre eedinedinr a8 
Leases ney enmee term to run taken over. 
Established 25 years. 


I. OLENICK 
413 Broadway, New York. Tel. 9531 Canal 
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BOOT AND SHOE RECORDER PUB. CO. 
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PUBLISHERS’ NOTICE 


om yt y subscription of the 
t and Shoe Recorder is $5. =A) 
pe make ng which includes postage in the 
States, C Hawaiian Islands, Pains 
Islands exico. The price for Canada 
is $6.00 a year, including postage. 
FOREIGN SUBSCRIPTION—The price to all 
foreign countries except * above is $10.00 
per year, including 
All Ba ed mow are pay: in advance. 
ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For aap for 
Wants, for Sales, etc., see Want 
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Diamond Shoe Co., The, New York City. 
Dittman Shoe Co., St. Louis, Mo. . 
Dodge, N. D., Shoe Co., Newburyport, Mass. 
Doerr, F. L., "Shoe Co.. St. souis, Mo... .. 
Dohert Bros. Shoe Co., Avon, Mass... .. 
- ofer-Stevens Co., The, Cincinnati, 
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* wrote Val, Sons Co., Cincinnati, 
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Eaton, Chas. A., Co., Brockton, Mass. ... 
Elam, F. S., Shoe Co., Rochester, N. Y 
Elliott Shoe Co., Boston. . ; 
Ellis-Eddy Co., Haverhill, Mass. . 
Emery & Marshall Co., Haverhi i), Mass. . 
Evans’ Son, L. B., Co., Wakefield, Mass. . 
Excelsior Shoe Co., Portsmouth, Ohio. . . 
Fern Shoe Co., The, Newburyport, Mass. . 
Fern & Poor Co., Inc., Newburyp’t, Mass. 100, 125 
Field & Flint Co., Brockton, Mass ; 27 
Fisher, A., & Son, Loan. Mas 


Fox, Inc., Chas. K , Haverhill, Mass 
Freeland. H. H., Rochester, N. Y. oe 
French, Shriner & Urner C ‘o., Boston... . 9 
Friedman, Shelby Shoe Co., St. Louis. Mo. 91 
Goldman, L., Shoe Co., St. Louis, We ice 


Goodger, W. C. 

Goodrich, B. F., Rubber Co. - , Akron, Ohio 
Front Cover 

Gordon, Leo, Shoe Co., Inc., St. Louis, Mo. 91, 94 

Gregory & —s Co., Lynn, Mass 35 

Grover’s Sons, J. J., Lynn, Mass. . 

.F. W., Rochester, .Y 7 
Hannahson Shoe Co., Haverhill, Mass. .. 
Harney, P. J., Shoe Co., Lynn, Mass... ... 
Harney-Tracy-Crehan ‘Con Lynn, Mass. 
Harrison Lockwood Co., Haverhill, Mass. 
Heilbrunn, J., & Sons, Rochester, N. Y.. 
Helmers Bettman & Co., Cincinnati, Ohio 
Helming-McKenzie Co., The, Cincinnati, 

i . 38,1 


Herrick Shoe Co., Lynn, Mass. - 

Holters Co., The, Cocianedl, Ohio 

Homan-Hughes Co., Cincinnati, Ohioss-39 

Hopkins & Elis Co.., Hevechiil Mass 19 

Hoyt, F. M., Shoe Co., Manchester, N. H. i 

Hurley Shoe Co 

Hygrade Shoe Works, New York City.. mj 

Jacobs & Thatcher Co., Brooklyn, N. Y.. 172 

Johansen Bros. Shoe Co., St. oni: Mo. 91 

johnson Bros. Shoe ws Hallowell, Me.. 187 
— inkle Shoe Co. 

St. Louis, + a 








Johnston & Murphy, New York Cit 
Joy, Clark & Nier Co., Rochester. N. Y 
Julian & Kokenge Co., Cincinnati, Ohio. . 
naieh, Preston B., Shoe Co., Brockton, 


Kiely, T. J., & Co., Lynn, Mass 
maroc? Moriarty Shoe Co., Brockton, 


Kimball & ; 7 “wa Haverhill, Mass. . 

Kreider, A. S., Co 

Krippendorf-Dittmann Co., The, Cincin- 
nati, Ohio. 

Krohn-F. 


La_ Crosse uae & Shoe Mfg. Co., La 
Crosse, 

La France, Tenn. Mass 

Lilly, Henry, New York City 

Lindner Shoe Co., Y aay Pa 

Lippman, Geo. E., Co., iP Louis, Mo. . 

Lund-Mauldin Co., St. 

Manss Owens Shoe Co., TGs: anaci, se 
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Marshall, C. S., Co., Brockton, Mass 
Marston & Tapley Co., Danvers, Mass. . 
Martin, A. H., Co., Rochester, N. Y 
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5 peere Shoe Co., Rochester, 
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Old Colony Shoe Co., Brockton, Mass... . ee 
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. . 136, 126 
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ush & Weldon Shoe Co., Mil- 


Olenick, = New York Ci 
Packard, M. A., Co., Brockton, Mass. . 
Palan, A., Shoe Co., St. Louis, Mo.... 
Pedigo-Weber Shoe Co., St. Louis, Mo. .. 
Peters Shoe Co., St. Louis, Mo 
Phillips-Cram Corp., Haverhill, Mass... . 
Piekenbrock, E. B., & Sons, Dubuque, Wis. 
Pinsker, J., New York Cit 
Puritan Shoe Co., Inc., New York City. . 
Racine Shoe Co., Racine, Wis 
Reece Shoe Company 
Republic Felt Shoe Co., Brooklyn, N. Y. . 
Reynolds, Luke 
Rice & Hutchins, Inc., Bos 
Richards & Brennan Co., Randol * Mass. 
Riemer, A. H., Co., Milwaukee, 

. K. L. Co., Grand Rapids, Mich... yee Fe 
Roberts, Johnson & Rand Shoe Co., St. 

Louis, Mo 
Rosen, George H., Boston 
Rosenberg, S., Bost ton 
R. & S. Rubber Co., The, Cleveland, Ohio 132 
Sachs Shoe Mfg. Co., Cincinnati, Ohio. .. . 38 
Salem Shoe Co., Salem, N. F 
Samuels Shoe Co., St. Louis, Mo 
Sargent, Donn D., Salem, Mass 
Scheiffel Shoe Mfg. Co., The, Cincinnati, 


Ohio 
Selby Shoe Co., Portsmouth, Ohio 
Silver Slipper €o., Haverhill, Mass 
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Smith- Wallace Shoe Co., Chicago 
Smith, Wm. Sumner, Chicago. . 
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Sullivan, P., Co., The, Cincinnati, Ohio. . 
Thompson Bros. Shoe Co., Brockton. Mass. 
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Thomson Crooker Shoe Co., Boston. 
Timson Bros., 
Tober-Saifer Shoe Co., St. Louis, Mo.. 
Truitt Bros., I nae Binghamton, N. Zs. 
Trojan Shoe Co., Brockton, Mass 17 
United States Rubber Co., New York City 116 
Upham Bros. Shoe Co., Stoughton, Mass. 37 
Utz & Dunn Co., Rochester, Y 4 
Wall, Doyle & Daly Co., Brockton, Mass. 169 
Watson Shoe Co., Lynn, Mass 3.35 
week Moss & Feehan Cai, Haverhill, 


Westeott-Whitmore Co., Raveena, N. Y. 
48-149, 125 
Weyenberg Shoe Mfg. Co., Milwosken 


is 98-99 
Whitman & Keith, Brockton, Mass. .. .114, 126 
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Williams Clark Co., Lynn, Mass 
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24 
Wohl Shoe Co., David P., St. Louis, *Mo.. 91 
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Baker & Kimball, Inc., Boston 

Beggs & Cobb Co., Inc., Boston 

Bristol Patent Leather Co., Boston 

Castle Kid Company, Camden, N. J 

Chamberlain, B 

Creese & Cook 
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MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 
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Griffin Mfg. Ce... ‘New York ‘City. lb 

Meyer, J. C., Thread Co., Lowell, Mass. 32 
National Shoe Polish Mf, .Co., Philadelphia 133 
Solvol Products Corp., hicago 100 
United Shoe Machinery Corp., Boston. .. 25 
United Shoe Repair Machine Co., Boston 24 
Whittemore Bros. Corp., Cambridge, Mass. 174 


FINDINGS AND SHOE STORE SUPPLIES 


Bicycle Step Ladder Co., Chicago 
Browning, C. A., Co., B 
Chicago Spat & Legging Co., Chicago. . 
Chicago Wire Chair Co., Chicago 
Coultas Co., D. W., vidence, R. I 
Curtis-Leger Fixture Co., Chicago 
Decorators Supply Co., Chicago 
ney & Scrimgeour Sales Co. New York 
ity 

Elastic Tip Company, Boston 
Electric Window Salesman Co., Boston. 
Emery & Beers Co., Inc., New York City. . 
Fashion Ornament Co., Brooklyn, N. Y. . 
Gilbert, E. T., Mfg. Co., Rochester, N. Y. 1 
Greilich, Wm., & Sons, New a City.. 134 
Kleistone Rubber Co., Inc., Bos 40 
Laing, Harrar & Chamberlin a Phila- 
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National Cash Register Co., Dayton, Ohio 
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Tweedie Boot Top Co., St. Louis, Mo. 2d Cover 

U.S. Specialty Mfg. Co., W. Somerville, “_ 
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ton 
Win-Deco Display Service, Boston 
bd =9y Lightfoot Appliance Co., St. Louis, 


Nay EOUS 


Atlantic Printing Co., 

Brooklyn Purchasing sek a Brook- 
lyn, N. Y 

Calderwood & Prez. Boston 

D’Avesne e) han Bureau, Boston. 

Edwards, T. J., Boston 

First National Bank of Boston 

Glauberg & Co., New York vw. 

Grover, Nelson H., Boston ae 

Hooper Printing Co., Boston. . 
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THE ABOVE REPRESENTS THE 
VERY LATEST IDEA IN SPORT 
PATTERNS. THE LAST HAS A 
MEDIUM TOE AND A 11-8 HEEL 
—THE APPROVED HEIGHT FOR 
A SPORT HEEL. THIS STYLE 
IS TRIMMED IN BLACK OR 
BROWN LEATHER AND MAKES 
ASMART MODEL FOR SUMMER 
OUTDOOR WEAR. 
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EASTER COMES EARLY 
DON’T DELAY PLACING YOUR SPRING ORDER! 











JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE 
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No.'9090 


On the BOYLAN ELK 
LAST—a _ combination 
last of exceptional fit- 
ting qualities. A shoe 
of especially attractive 
appearance. 


Widths B-E Sizes 6-12 





*7.50 











On the BAKER LAST 
—a wide last designed 
to combine style and 
comfort, adapted to 
men in all walks of life. 


Widths B-E Sizes 6-12 
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BOARDED CALF BLUCHERS 


THE GENTLEMEN’S CHOICE FOR A WINTER SHOE 


IN STOCK 


The ideal shoes for cold, wet weather. The best of materials only 
are used—100% LEATHER—no substitutes. ‘“‘Damp-proof’’ con- 


struction. 


They are ready for shipment in our Stock Department. Orders can 
be filled same day as received. Give ‘‘Baker’s Service” a trial! 


ee ee ee dee spigot «<= = 


oa 


SAMPLES ON REQUEST 


J. RALPH BAKER CO. 


BRIDGEWATER, MASS. 


BALTIMORE DETROIT CHICAGO 
307 W. Mulberry St. 5 Rowland Building 310 Lees Building 
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Only A Limited Quantity Of These 
Fine Values At Extra Attractive Prices 





Stock Style X 2507 Stock Style X 2525 Stock Style X'2456 
Black Vici, 9-inch Wide Ankle Black Vici, 84-inch 
Goodyear Welt Black Vici, 8-inch Cats-Paw Rubber Heel 


Leather Louis Heel Goodyear Welt : 
Sizes 214 to 8, B, C, D Sizes 214 to 8, D, E Sizes 214 to 8, D 


Price $5.50 Price $7.00 Price $5.25 











The above are typical . Watch this page for 
of Parker Holmesvalue =. op, ipbiaiiies se 


=e es eee 


2 
: 


Remember--if you buy it of us, 
it’s sure to be dependable 


PARKER HOLMES & COMPANY 


“The House That Helps” 


COU 


BOSTON, MASS. 
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Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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cca 6p St as there was a top to the 
h rise in prices so will there be a 
5-10. bottom, notwithstanding those 
” that shout “buy, buy’? at the 
peak and caution you to wait 
until “bye and bye’’ at the bot- 


tom. 


Pessimism and optimism have 
no place in the new order of 
things. A liberal application of 


ane ~ 


old-fashioned common sense is 

all that is needed. Quality, serv- 

ice and price will continue to be 

your business builders. As usual 

a ie we will supply all three. COME 
Last ty 4 ee Rus NOW, LET’S GO. 


<i ~ Bn Oe ee 2 a 2 ee 


(ree oe 


A FEW CATALOGS LEFT—GET YOUR COPY NOW 


T. D. BARRY COMPANY 


BROCKTON, MASS., U.S. A. CHICAGO OFFICE 


187 WEST MADISON STREETS 


ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. ROOMS 201, 202, 203 


Market and Fourth Sts 
et ourt . 
NEW YORK OFFICE . 451 Pacific Bidg. 
200 FIFTH AVE  — 
ROOM 608 - Y q 7 \ LONDON OFFICE 
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Darkness Before Dawn 


T is obvious that many products 
today are being sold below replace- 
ment value. It is just as obvious 


that this cannot continue. 


Js it darkest now? Is the dawn immi- 
nent? We don’t know, and probably 
no one does know. The average per- 
son is generally wrong in prophesying. 
None the less, we do believe that 
leather today can be bought with a 
chance of gain far greater than a chance 
of loss. 


Successful people are almost never 
guided by certainties. We are prac- 
tically always guided by probabilities. 
Very few things in this world are cer- 
tain. ‘To us the probabilities seem to 
warrant purchases at today’s level. 











Good business men have made most of 
their money by anticipating. The 
person who merely goes along is gen- 
erally average. 


Raw skins today are low. We are 
selling most of our leather below to- 
day’s raw-skin market. 





Ode 


' KID 


Standard Kid Manufacturing Co. ‘The Leather 
Boston, Mass. for Fine Shoes 


Branches in New York, Philadelphia, Réchester, Cincinnati, 
Chicago, St. Louis and Montreal. 
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SUGGESTIONS 
FOR THE RETAILER 


CUSSION 














Stock No. 18 | | Stock No. 14 


IN STOCK 


December 


4th 
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THE JEANNE PATTERN 


Stock No. 14—Black Satin 
Turn Sole, Cov. Baby Louis 
Heel. . 

Stock No. 15—As above, 
with High Cov. Louis Heel. 
AAA-C.............. $8.25 


Stock No. 18—Black Satin, 
Beaded Strap and Throat, 
with High Cov. Louis Heel, 
Turn Sole. AAA-C... .$9.50 


Others in Ooze, Buck and 
Russia Calf—Cuban and 
Louis Heels. 

Write for samples and Style 
Bulletin. 


I. MILLER & SONS 


(INCORPORATED) 


Flushing and Carlton Aves. 
BROOKLYN, N. Y. 
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White Washable Kid 


White kid shoes are what you 
might call a stylish staple. 
Every woman has to have at 
least one pair. 


White kids will sell just as 
briskly next Spring and Sum- 
mer as they always have. 


Every manufacturer, every 
dealer and most well dressed 
women in this coun- 

try know that F. B. 

& C. White Wash- 

able Kid is the only 

high ‘quality, de- 

pendable white kid 

that is tanned in this 

country. 


It is the most elegant in ap- 
pearance, its high glazed finish 
prevents dirt and dust getting 
into the pores, it cleanses 
quickly and -completely and 
wears and holds its shape. 


Most of the makers of fine 
shoes are showing a gratify- 
ingly complete line of White 
Washable Kid samples and 
advance orders show 
that dealers are 
anticipating their 
usual satisfactory 


business for 1921. 


Write for sample 
skins. 


FINEST BLACKS AND COLORS 


Amalgamated Leather Companies, Inc. 
Formerly F. Blumenthal Co. 


General Offices: 22 North Fifth Street, Philadelphia, Pa. 


Factories, Wilmington, Del. 


NEW YORK BOSTON 
86 Gold St. 103 South St. 


ST. LOUIS 
911 Locust St. 
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LEVOR BUCK 


This distinctively different suede finish meets 
the present demand for greys, white, black and 
other colors. It 


Sells Your Shoes 


WHYr 


MAKE THIS COMPARISON 


Compare Levor Buck for cutting qualities,—nap, finish, 
color and general workmanship,—with deerskin buck and 
calf (the competition). Compare these for durability and 


price. 





DISCRIMINATE and 


Levor Buck Wins 








G. Levor & Co., Inc. 


TANNERS OF CABRETTAS 


New York Gloversville, N. Y. 
Boston St. Louis 


Milwaukee 























The Martha 
Washington 
Grecian Strap 
Slipper 














Another Mayer Masterpiece 


HE symmetry and charm of Grecian 
art have been embodied in this 
latest Martha Washington model. 


The Martha Washington Grecian Strap Slipper is a 
splendid example of Mayer quality and artistic 
workmanship. 


It is one of the many attractive styles which is 
spreading the popularity of the Mayer Line. 


FOR EARLY SPRING DELIVERY. 


Our salesman 1s in your territory. 


F. Mayer Boot & Shoe Co. 


Milwaukee Wisconsin 
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The 
RANDOLPH 
ROYAL 


Shoe 





Made with 
‘*Spring Step”? Heels 


RANDOLPH ROYAL SHOES 


MEN’S Fine and Medium Grade WELTS 


A Line of Unusual Values 


Royal Shoes emphasize all round value. They offer the utmost 
in Style, in Fitting Qualities and in Materials—at the lowest 
consistent prices. 

Let us send you samples and state our proposition in detail. 
This is the most effective way of which we know to convince . 
you of the really unusual opportunities which Randolph Royal 
Shoes offer the wide awake retailer. 


“Royal Shoes not only WIN new trade but KEEP it.” 





Royal Shoe Company 


RANDOLPH, MASS. 





SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, while most rubber heels have but 6. The two extra holes 
are added at the swing at The 8 nail hole feature is 
the back, thus insuring per- but one of several which mark 
fect security for these heels, SPRING STEPS as the 
at the point where others are most reliable, progressive and 
first inclined to gap and draw thoroughly satisfactory of 
away from the leather base. rubber heels. 
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Do You Know 


the Ease-All Arch Support Shoe is advertised in the 
women’s leading National Magazines? 


The large number of inquiries which are coming 
from all sections of the country proves there is a big 
demand for a shoe of this character. 


Order a few pairs from stock and derive the bene- 
fit from this advertising. 


These Two Styles IN STOCK 


“ B0875D 75 
B0875E $9.75 teehee s Black Glazed Kid Boot, Alliance Pr 
Woman’s Black Glazed Kid Boot, Mutual (combina- tion) last, eight-inch height, three-quarter fox, lace, 


tion) last, eight-inch height, three-quarter fox, lace, It, kid t hE All 1 shank and ter, 
welt, kid tip, with Ease-All special shank and counter, 1% ch Gaban heel a ee re 
14-inch Military heel. 


Net 30 days 
Net 30 days 


UTZ & DUNN C0. 


ROCHESTER ~ NEW YORK’ 


LOS ANGELES OFFICE NEW YORK OFFICE DENVER OFFICE 
= ) Seory Bld Los Angeles, Cal. Bush Terminal Sales Building 218 Cee Bldg., Denver, Colo. 
| at ATEE, Representative 130-132 West 42nd St., Room 1521 TIGER & McNUTT 
S. A. VcOMBER, Representative cocuammtieas 
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BOOT AND SHOE 


Descriptions and Prices 


No. 220—Glazed Regent Kid 

81-2 inch Welt, 21 

Leather Louis Heel, 

AA, 4 1-2 to 8; A, 4'to 8: B, 3 1-2 

to §; C and D, 3 to9, 99 last. 
$6.85 


Add 30 cents for sizes 8 1-2 and 9. 


No. 202—All Glazed Kid 8 inch 
Welt, Tip, 15-8 inch Military 
Heel, 99 Last 

AA, $1.9 00.8: A. 5 30 5: BAS 
to 8; C, D, 3 1-2 to8 $6 Se 


No. 216—Brown Brazil Kid, 

81-2 English Welt, 11-2 inch 
Military et 92 Last. 

41-2 to 7 1-2; Av T'1-2To 5. 


B, 3 1-2 to 8; Cc, 2 i-2't08 . $6.50 


No. 215—Glazed Kid Vamp, 
Glazed Regent Kid Top, 8 inch 
Flexible Welt, Sofshu, Imitation 
Straight Tip, 13-4 inch Cuban 
Heel, 85 Last 

AA, 4 1-2 to 8; A, 4to 8; B, 4to9; 
C and D, 31-2 to9... 6.7 
Add 30 cents for sizes 8 1-2 and 9. 


No. 136—Glazed Kid Vamr, 
Dull Kid Top, 7 inch Flexible 
Welt, Sofshu, 1 1-2 inch Common 
Sense Heel, 43 Last. 

A, 5 to 8; B, 4 1-2 to9; C, > oe 
4to9 

Add 30 cents for sizes 8 1-2 wat ’. 


No. 221—Glazed Regent Kid, 
10 1-2 inch Welt Boot, Imitation 
Tip, 1 3-4 inch Cuban Heel, Imi- 
tation Collar, perforated with 
Fleur-de-Lis, Perforated Drop 
Piece, 90 Last 

AAA, 5 to 7 1-2; 4 1-2 to 8; 
eS +b he: B, 3 1- ates: C and a 

$8. 


No pS tet as 221 in Fn 
Novilla Kid. $8.co 
No. 142—Glazed Kid “Vamp, 
Dull Kid Top, 7 inch Flexible 
Welt, Sofshu, Tip, 11-2 inch 
S ommon Sense wt 20 Last. 

3, 


cop ag 9; C, to 9; 2. ’ 
10 


3 1-2 to 9.. 
Add a cents for sizes 8 1-2 ane i) 


No. 210—Brown Novilla Kic, 


8 1-2 —_ English Welt, 13-4 

inch Cuban Heel, 88 Last. 

AA, 4 to 8; A, 3 1-2 to 8; B, 3 to 
C, D, 21-2 to8 . $6.50 


TERMS: NET 30 DAYS 
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Descriptions 


No —Black Glazed Kid, 
10 i-2 ms Welt Boot, Imitation 
Tip, 21-8 Leather Louis Heel, 
Imitation Collar, perforated, with 
Fleur-de-Lis Perforated Drop 
Piece, 51 Last. 


AAA, 5 to 7 1-2; AA, 4 1-2 to 8; 
0 8: B, 3 1-2 to 8; o— > 
4 


No. 224—Same as 223 in Brown 
Kid. $8.35 


No. 213—All Glazed Kid, ox 2 
inch Welt, Imitation Tip, 1 3-4 
inch Cuban Heel, 90 Last. 

AAA, 5 80 8: AA, 4 1-2 to a 
gt is aA to G8 bea to 9 
Add 30 cents for sizes 8 1-2 and 9. 


No. 212—Glazed Regent Kid 
8 1-2 inch Welt, Tip, 13-8 Mili- 
tary Heel, 93 Last. 

AAA, 5 t0 8: AA, 4 1-2 to 8; A, 
3 1-2'to 8: 

D, 3 to ie 


Side Calf. 


No. 217—Same as 212 in Brown 
. $6.75 


, 3 to 8; C, 2 1-2 to 8: 
$6.75 


and Prices 


No. 214—Glazed Regent Kid, 

8 1-2 inch English Welt, Imita- 

tion Straight Tip. 13-4 inch 
Heel, 88 Last. 

AA, 4 to 8; A, 3 ie to 8; B, 3 

to 9; C and D, 2 1-2 to9. .. $6.35 

Add 30 cents for sizes 8 1-2 and 9. 


No. 219—Glazed Kid Vamp, 
Glazed Regent Kid Top, 8 inch 
Flexible Welt, Sofshu, Tip, 1 5-8 
inch Cuban Heel, yringtost Rub- 
ber Top Lift, 99’ Las 

AA, 5to 8: A, 41-2108; B, 4to9; 


and D, 3 1-2 to 
Add 30 cents for sizes § 1-2 and 9. 


No. 211—All Glazed Kid 9 inch 
Welt, Imitation Tip, 1 1-4 Leath- 
+) vw Heel, 51 

4 1-2 to 8; Pom 0 8; A, 
31:2 to 8; B, Cand D, 12 Eat: 


No. 177—All Glazed Kid 8 inch 
Welt, ““YDE-TOP," 13-4 inch 
Cuban Heel, 85 Last with arch 
supporting shank piece and extra 
aa counters. 

4 1-2 to 8; C, 3 to 81-2; D, 
E 3to9 7.10 
Add 30 cents for sizes 8 1-2 and 9 


TERMS: NET 30 DAYS 


The HOLTERS COMPANY 


CINCINNATI, 


OHIO 
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High among the great inventors and producers of things that make for the 
common good is the name of BELL, father of the telephone. It was he who 
developed the phone to its highest efficiency, and made it a commercial possi- 
bility. His coat-of-arms appears above. 

















High among the producers of leathers that make for the common good of 
manufacturers of quality footwear and creators of unusual style-effects is the 
name of NEW CASTLE, developer of artistic leathers as a commercial possi- 
bility. Its symbol is the tower-and-castle that you know so well. 


NEW CASTLE KID 























































































































BLACK WHITE COLORS 





























Ne ew Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory: Wilmington, Del. 
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Goserr 


“MAKES LIFE's WALK EASY” 


IN-STOCK SERVICE 
Fall and Winter 1920-21 | 


Model S 301 


Dark Brown Calf Uppers, Fine Oak Tanned Soles, Parkway Last 


The Crossett In-Stock Department is equipped to meet the present day demand for imme- 
diate shipment. 


Over fifty leading styles in a full range of sizes and widths at attractive prices. 
This service is offered to dealers in localities where the CROSSETT SHOE agency is still 
open. 
Send for catalog. 
Constant in Quality. Nationally Adoertised. 


LEWIS A. CROSSETT CO. 


NORTH ABINGTON, MASS. 


New York Salesroom San Fr i Sal Chicago Branch Boston Salesroom 
606 Marbridge Bldg. 463 Pacific Bldg. 19 South Wells St. 58 Lincoln St. 





























































































































































































































INE shoes must be 


made of fine leather. 


In selecting your finest shoes 
remember to ask for the finest 
colored Kid that’s produced 
—the original colored glazed 


kid. 


Scherer’s 
“Flower City” 
K: 












































OSCAR SC 


29 SPRUCE ST.NY. 
FACTORY NEWARK ,N.J. 


ORIGINATORS OF AND LEADERS IN FANCY COLORED HID | 




















These Are Some of Our 


‘ Most Wanted Shades 


MIDNIGHT BLUE No. 14 
BELGIAN BLUE No. 21 
MAPLE BROWN No. 12 
BOOZIE BLUE No. 38 
HAVANA BROWN No. 10 
LIGHT BROWN No. 8 
BEAUTY BROWN No.5 
CHAMPAGNE No. 18 
TERRA COTTA No. 3 
BRONZE No. 34 

WINE No. 6 
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THE POLO 


A MODIFICATION of the Brogue 
to. meet all the requirements of ““The 
man who knows.” Extremely wide 
shank, flange heel and over-weight sole. 


27 Gallun’s No. 4 Tan Norwegian Grain Bal. 
Price $10.00 





French, Shriner 
63 Melcher Street is 


“At Once” 


T is unnecessary in this adver- 

tisement for us to use high- 

sounding phrases _ regarding 
quality, standards of style and 
workmanship. The trade-mark at 
the top of this advertisement is 
your guarantee. 


We have pleased the most discrim- 
inating dealers. Give us an oppor- 
tunity to show we can please you. 


A completely illustrated Fall and 
Winter Style catalog, with prices 
and full ordering information, is 
ready for your request. 


and Urner 


Boston, Mass. 
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Snel 


That means satisfaction in every square inch of leather you buy from 
SNYDER, and therefore — Satisfaction, breeding repeat orders, in every pair 
of shoes you put on the market. 


Atlas Kid Ebony Cabs Athena Kid Vigory Kips 


(Semi-Chrome) (Semi-Chrome) (Full Chrome) (Semi-Chrome) 
Black and Colors Black and Colors A Real Side Leather 


A= tanned to uniform quality, in up-to-the-minute colors, from choicest raw stock 
in the best equipped tannery in the country, and sold at popular prices supple- 
mented by prompt deliveries. 


We know that our best asset 1s acustomer who wears the Snyder smile. 
The Snyder smile will fit YOUR face 


15.5. 


65 SOUTH ST. BOSTON. oe 


AGENTS: 
T. E. BRANNIGAN & SONS, Rochester, N. Y. A. M. ROBLEE, St. Louis, Mo. 
MADISON KING, Chicago, Ill. 


CAPITAL AND SURPLUS OVER $1,000,000 
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An Unquestioned 
Seller For Spring 


A NEW SPORT MODEL 




















THE ABOVE REPRESENTS THE 
VERY LATEST IDEA IN SPORT 
PATTERNS. THE LAST HAS A 
MEDIUM TOE AND A 11-8 HEEL 
—THE APPROVED HEIGHT FOR 
A SPORT HEEL. THIS STYLE 
IS TRIMMED IN BLACK OR 
BROWN LEATHER AND MAKES 
A SMART MODEL FOR SUMMER 
OUTDOOR WEAR. 






































PLACE YOUR SPRING ORDER NOW! 
DELAY MEANS SALES LOST 











JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE 
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Dependable Stock Service 





YOU are assured immediate shipment of 
Florsheim timely stock styles. A size may 
be short now and then but you can 
usually depend on getting what you order. 
This department will maintain a service 
that will not disappoint you. 





Florsheim stock styles are usual Florsheim 
quality — quality that stands for more than 
mere words—the best of everything built 
into a shoe with unusual style. 








THE FLORSHEIM SHOE 
COMPANY 


Adams and Clinton Streets 
CHICAGO 


This stock style — The Hampton 


Style S-3 Tony Red Willow Calf — 
Old gold stitching—1o-iron single 
sole, $8.50. 


Book of Stock Styles 


on request. 
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"PRERE are several points that you 
look for. 


In BARBOUR GROOVED ENDLESS 
WELTING we have constantly before 
us the importance of these points: 
Mellow, pliable substance. 

Uniform width and weight. 

Joints that will hold. 

Accurate grooving on specifications 


meeting your individual needs. 


And back of it all, as a basis, is the fact 
that we start with Double Oak Belting 
shoulders, tough, live leather. 


Barbour Grooved Endless Welting 


Manufactured by 


BROCKTON RAND COMPANY 


BROCKTON, MASS. 
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THE 
REYNOLDS 


SHOE 





Scotch Grain Brogue Oxford Kiwi Last 


REYNOLDS SHOES 


Are made in a factory where quality, not quantity, is 
the watchword. 


They are made by workmen who take individual 
pride in their work, under the supervision of men 
who have ideals in shoemaking, together with the 
knowledge of how to accomplish these ideals. 


Reynolds’ Quality tells the story—try it. 


Reynolds, Drake & Gabell Co. 


NORTH EASTON, MASS. 
Boston Office - 183 Essex Street 





SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, while most rubber heels have but 6. The two extra 
holes are added at the swing at the back, thus insuring perfect security for these heels, at 
the point where others are first inclined to gap and draw away from the leather base. The 
8 nail hole feature is but one of several which mark SPRING STEPS as the most reliable, 
progressive and thoroughly satisfactory of rubber heels. 
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Shoes 


| oF ndividuality is 
{: | i the keynote | 
lk the newestA 
WT John Kelly" 
footwear for >) 
women graceful 
lines, perfection in 
Fitting . durability 
and priced. correct 
ln > 

In brief, the name 
John Kelly on w 
shoe means a high 
standard of value. 


S Le | John Kelly-Inc. 


Rochester.]WTY. 











i 


Mew York City : Reem 105 Graham Bidg. 
Church & Duens Sts ite John C. Halliwell? 
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LuUcIUS BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 





BLACK AND COLORED CHROME SOLE 
SHEEPSKINS FINDINGS 











AYER TANNING CO. 
MANUFACTURERS OF 


RUSSIA CALF 


BOARDED AND SMOOTH 


PATENT 
COLT 


BLACK AND COLORED SIDES 
CALF LININGS ELK SIDES 
SPLITS BAGLEATHER 


MAT CALF METAL CALF 


‘AYER 
AvAeTeNANe TAN A | NG warenwaaunewe 
BOSTON. 


RE ee aT ee ae ae oe 
RAO NR Ht i AR at 7 AUER 0 Ray oe a 
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More Appealing 
Than Ever! 


Our new GHUKRAFI. styles for the Winter sea- 


son include this last shown below. All the practical 







features plus snap and individuality are brought 






out in this number. Wise merchants will consider 
another feature—It is carried IN STOCK for im- 


mediate delivery. 













We have just issued a new catalog showing 
GHUKRAFI. numbers that will win trade and hold 


it. Let us have your name and address for a copy. 









HUKRAF] 
Quality Footwear 


GHUKRAFI shoes besides being right up to the 


minute in style are made better than ever this year. 
Fine quality leather, flexible soles, all leather heels 
of desired style and height. Perforated imitation 
tips, or plain toes. 











Replenish your stock with shoes you can depend on 
to get business and keep repeat orders coming. 







Showing Last No. 182 with 14-8 Military Heel, 9-inch 3{ 


CEO Noe Co a. ae 


Size Run, 4-8, Width B. Size Run, 344-714, Width C 


Col; Limbus © Size Run, 3-7, Width D : 
FOOQQQQQUUUEUONOOOOQGQOQOUEOOOOOOOSSQGQOOUULONGGOQQQOOUUUUOOOOOQOQOGOOGUUONOOOOGNGGQOOUUUONOOOOOSQGQ0UOUUOOONOGOO00GQUOUUUUOOOOOOPOQGGGOUOUUUUUOOOOOOOGGGOQOOUOUONON # 
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Four Real Profit Builders 


A woman is always ready to pay almost 
any price for stylish footwear, but she is 
quick to pay a moderate price for snappy 
shoes. 

The four M-C McKays here shown are 
our latest creations and our best sellers 
to date. 


We advise early placing of orders. We 
are prepared to respond at once on our end. 


MITCHELL -CAUNT CO. 


Factories: Lynn, Mass. _ Boston Office: 72 Lincoln St. 


Nov. 27, 1920 
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STYLE 202 STYLE 199 


Patent Button Patent Dance 
Dress Boot Oxford 


Repriced Repriced 


$700 $6 00 


Less 5% 10 days Less 5% 10 days 


In-Stock 


In stock at factory, Milford, Mass., and also F.O. B. our stock departments in 
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Gait 
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Pittsburg, Pa. Chicago, Ill. Philadelphia, Pa. Dallas, Tex. 
134 9th St. 34 S. Wells St. 4th §F Commerce Sts. 103 Commerce St. 





Showing 


me Calf E entire line of “Knox” 
me Shoes has been carefully 


i “_d repriced to meet the demand 


Goodyear 
Wingfoot Heel 


for lower priced shoes. 


KNOX SHOE COMPANY | 


MILFORD - . - - MASS. 
E. S. Torrey, 10 High St., Boston 
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MARSHALY 


Maintained 
Americas Popular Shoes 


Americas Popular Sports 


C.S.MARSHALL COMPANY 


BROCKTON, MASS. 
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The stock that’s in a shoe has most to 
do with the service it gives—with the 
growth of the dealer’s “good will.” 


Experience has taught three generations 
of alert dealers that P& V Leathers excel 
in service as well as enhancing the char- 
acter and style of the shoe. 


When a manufacturer selects P & V 
Leathers for any of his lines, that is 
sound: assurance for you that quality is 
his first objective. 


Whether in men’s, women’s or children’s 
shoes, for work, play or dress, P & V 
Leathers look best to you—and will to 
your customers who see them beside 
other leathers. 


Pfister & Vogel Leather Co. 


Milwaukee, Wisconsin 
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s business for each year 
S 


sUNDIN shoes was an- 
ady growth, the demand 
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fort and Reasonable Price. 
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swered in shipments for October, 1920, 


85% greater than for that month one 
year ago, and three-and-one-half times 


greater than for October, 1918. 
for its product always exceeding the pro- 


has shown ste 
duction. 


The call for I 
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Up-to-date Novelties 
for Up-to-date Retailers 


































Whatever the season’s demand proclaims to be the latest and 
fastest selling, you'll find in the Reynolds line of shoe orna- 
ments and strap effects. We have Buck-El-On shoe orna- 
ments in the beaded and rhinestone effects that are adorning 
shapely footwear everywhere—and our companion novelty 
Butt-N-On Straps in beaded, ornamented or contrasting in- 
laid designs. 











BUCK-EL-ON SHOE ORNAMENTS 


No. 732-6—Steel fancy tongue orna- 
ment, with jet tube beads, or bronze 
background and blue iridescent tube 
beads. 


No. 617-12—Beaded ornament, colored 
rosette and leaves. Jet background. 


No. 622-5—Beaded double bow orna- 
ment, jet with steel line, or bronze with 
gold line. 


No. 109—Rhinestone buckle, white 
metal, guaranteed finish. 


No. 105 and No. 138—Rhinestone pin 
ornaments, for straps or opera pumps. 


No. 731—Patent, Dull Kid, Vici Kid 
or Satin Strap, with butterfly orna- 
ment, in steel and iridescent. 


BUTT-N-ON STRAPS 


( Black leather, white inlaid 
strap, in patent, dull kid, 
vici, satin, black or gray 
No. 1751 { suede, with contrasting in- 
No. 1750 lays. 
( 


Also brown or white if 
desired. 











Write us concerning your orna- 
ment needs of the present, and 























see our complete line at the big 
Milwaukee Show—Booth 
No. 85 1750 Strap 


















William Reynolds, Jr., Ine. 
Providence, Rhode Island 
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UN Metal Sides are tanned and finished Right. You can 
justly place your confidence in a shoe made from this 
leather---both from the standpoint of wearing-value and appear- 
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The colors are: Chippendale, Mahogany, Brown, Cherry, Tan. 
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Latrence Leathers Are Rehable Leathers 








A.C. Lawrence LeatherCompany 


161 South Street ,Boston , Mass. 
NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 
CINCINNATI 
ST.LOUIS 
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BROGUES HAVE THE CALL 


IN STOCK—GET OUR PRICES 
SHOES AND PRICE WILL PLEASE YOU 





Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
Stock No. 524—Brogue hide Slip Sole. Sizes and Widths: AA, 7 to 11; 
Last. Gallun’s 4 Nor- A, B, 6 to 11; val D, 5 to 11 
wegian Brogue Bal. Raw- 
hide Slip Sole. 
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We Will Exhibit at the N. S. R. A. Convention at Milwaukee 


ys 








a= L 
Stock No. 587—Brogue Last. Gallun’s 4 Norwegian eds te. 100~Remes iam, Bene Cateves 


Brogue Ox. Rawhide Slip Sole. 
Stock No. 693—Brown Cordovan Ox. Rawhide Slip | Varsity Ox. Win a Sizes and Widths: AA, 7 to 11; 
A, B, 6 to 11; CD ,5toll. 


Sole. bry and Widths: AA, 7 to 11; A, B, 6 to 11; 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


| BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building Chicago: 1415 Great Northern Building 
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Look forthe Union Stamp 
When the Salesman Calls! 


Salesmen are now on the road with samples for the Spring and 
Summer of the 1921 season. 


Before you consider your selection of styles look first for the 
Union Stamp, the one and only guarantee of union-made foot- 
wear, acceptable to the union man and his family. 


It will cost you no more to have the Union Stamp on your foot- 
wear; and to aid you in your selection we would be glad to send 
you a list of manufacturers making Union Stamp shoes, on request. 


Made in all grades, in all styles, at all prices, for every member 


of the family—UNION STAMP SHOES. 


Boot & Shoe Workers’ Union 


Affiliated With the American Federation of Labor 
246 SUMMER STREET, BOSTON, MASS. 


COLLIS LOVELY, Gen. Pres. CHAS. L. BAINE, Gen’! Sec’y-Treas. 
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Will Establish a Unique Chil- 


dren’s Shoe Department 
in Your Store 











~ Le It will bring you a splendid assort- 





TRADE 


MARK ment of shoes---enough to take care 





SCIENTIFIC 


SHOES & STOCKINGS 


For ALL ChildrenYand 
Young. Ladies 


of all your children’s shoe business 


9° POSNER's ---and bring you immediate returns. 





And they are SOME shoes. 


Marketed under a plan which 


will be a revelation to you 


This means increased business for you 


so send for details of ‘‘Posner Service” 














TRADE MARK 





DR. A. POSNER, SHOES, Inc. 


140 WEST BROADWAY, N. Y. CITY 


Factory—Roebling and Hope Streets, Brooklyn, N. Y. "TRADE MARK 
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Walk Croft 


TWO STRAP 


Ample Stock Has Been Accumulated Before Allowing This 


Advertisement To Go To Press. 


FACTORY 


13 WORMWOOD ST. 


BOSTON, MASS. 


READY TO SHIP 
IN QUANTITIES 





No. 18—Glazed Kid, leather Louis heel. .. .$5.00 


No. 20—Black Ooze Calf, full Louis iia 
heel . coke OO 


No. 19—Brown Kid Uae iol ceil Ooze 
Quarter, with brown ooze full 
Louis covered heel.............. 6.00 


Sold only in even dozens in the 
following size runs on a width. 


Ae -4-7, 344-7, 34-61% 
—-3-6 4, 3 7, 3144-7 
C214 6-64, 3-7, 2%-7 
D—2 15-6, 214-6, 3-7 


BANCROFT WALKER COMPAN Y 0:1» orrce 


MAKERS OF SMART SHOES FOR WOMEN 
We invite you lo try a dozen. We pay express if unsatisfactory 


These Shoes Are Positively 


RICE BUILDING 


























LOLOL A) LD CE) RD) EMD CRS 


























A) A) 


A OA OL) EA) LD 











OE OD EDO ED 


Nov. 27, 1920 - BOOT AND SHOE RECORDER 














Walk Croft 


PROCESS SHOES IN-STOCK 


No. 12—Black Kid 84-inch, 3% Foxed 
Lace. Pressed and perforated vamp and 
tip, blind eyelets, black fairstitch, 1 a 


tary heel. Stylish street last No. 11—Fine Russia Calf 8}4-inch, % Fox 


Lace. Pinked vamp and tip with perfora- 

tions, blind eyelets, white fairstitch, 10-8 

No. 8—Fine Russia Calf 5-Eyelet Oxford. military heel. Stylish street last... .$6.00 
oe straight tip, 14-8 Cuban heel. 
New last $4.50 
No. 3—Brown Kid 5-Eyelet Oxford. Per- 
forated vamp and tip, 14-8 Cuban heel. 
New last $4.50 


Perfection Pump. A pertect oumne, for 
all occasions. Smart, Neat, New. 


No. 4—Black Satin. Full Louis santend 
$6.00 


Newest Pump Last—very flexible 
C and D Widths Only 


No. 14—1034-inch Brown Kid. ALL OTHERS , Ne. ay Ths S06 iach, % Fox fon. 
; er ot ‘ rated vamp and tip, 
scsi wars . 1 e ea blind eyelets, 14-8 Cuban heel. New last. 
No. 17—Same shoe, Black Castle Kid. C—2%-8, 3%4-7% 3-71% 5.00 
$6.7 D—2%-8, 316-714 3-7 No. 2—Same as above in Brown Kid. $6.00 

> ’ 


No. 9—Same as above in Fine ey 


No. 10—Same as above, except 9-inch 
Camel Kid. Plain Toe $5.00 with white fairstitch 


13 woRMWOoD ST. BANCROF T WALKER COMPAN Y BOSTON OFFICE 


Rooms 404-5 
BOSTON. MASS. 


MAKERS OF SMART SHOES FOR WOMEN aes SURDENG 





We invite you to try a dozen. We pay express if unsatisfactory. 
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CRDOCCOECR AEE 


Wine Cordovan Bal, Wing Tip, Square Wave, 
Heavy Single Sole. Special Perforations. 


COULDOPECURT OEE COUT ECO 


COCO 


Russia Lace Oxford. Perforated Brighton Last, Pat. Colt, Dress, 
Wing Tip. Single Sole. Plain Toe Oxford. 


The Brennan shoes for men, and men who keep 
young, are sold in the leading shoe stores in 
America, and are invariably recognized as leaders. 


Richards & Brennan Co. 
Randolph, Mass. 


Boston Office N. Y. Office . 
183 Essex Street Marbridge Building 
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FIVE REAL BUYS 
OFFERED AT THE 
RIGHT TIME TO 
| BUY 


: 


No. 7836—Brown kid vamp. No. 8583—Brown kid vamp, 
field mouse top, Vogue last, 


field mouse top, Lenox last, low 
38-inch top, % fox. 2% to 8; 


heel, Misses’, 1144 to 2. .$3.85 
No. 7837—Child’s low heel, 8'4to1l.. . .$3.50 C. D and E widths...... $5.00 
HUHNE HANNA HHCY NI, 7838-—Child’s spring heel, 814 to 11. .$3.50 
No. 7839—Infant’s spring heel, 5 to 8. .$3.00 


It is up to you to buy NOW. The makers of 3 W's LENOX 
footwear have done their level best to give good values at 
a price merchants will pay. Your one best bet right now— 
children’s shoes—is pictured and described above. Re- 
member it won't last. Prices won't stay where they are. 


The market is in the hands of buyers—you are one of those 
buyers. Reason enough, then, that you should buy care- 


g 

a 

: 

G 

: 

fully. 5 
On December first, these shoes, ranging completely from = 
infants’ sizes to women's, will be ready for delivery. Will fe] 
you be ready to receive them and feature them during the = 
days of Christmas buying? They're beauties! Brown kid = 
vamp, field mouse kid top, and perfectly made. Q 
- Think it over seriously, but don’t put off placing your order. = 
a 

a 

5 
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Weimer, Wright & Watkin Co. 


Manufacturers 
35 S. SECOND ST. - - PHILADELPHIA 


New York Salesrooms: Bush Terminal Sales Building, 42nd and Broadway 


; 
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VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


NORWEGIAN 
VEALS 


* of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 














QUALITY 


Four Staunch Leathers 


/ 





MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 






AZTEC 
CALF 


Af EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 


A. F. GALLUN & SONS, Inc. 
11 EAST ST., BOSTON, MASS. 





H. A. ELY, Manager, 


Nov. 27, 1920 
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“CONSTANT COMFORT" 


America’s Best Comfort Shoe 
SANE STYLES 


IN-STOCK 


No. 5—Black Kid % Fox, Plain ‘Toe 874. oo 
Polish. 
No. 31—Black Kid % Fox, Plain Toe 7 
inch Polish. Price $6.50 
No. 34—Black Kid % Fox, Imitation Tez ew 
inch Polish. Price 

All In Stock—A, B, C, D 


No. 85—Black Kid 2- oStee Sandal, 12-8 Heel. 
In Stock—A, B, C, Price $4.00 


No. 83—Same Shoe without Ornament, Lower 
Grade. In Stock—B, C, D, E. Price. .. $3.25 


No. 5 oe =< See Grade. In Gok 


No. 


Quarter. Price 


15—Same Style, 


Both In Stock—D, E 
No. 21—Black Kid C. V. and Fox, Common 


Sense Bal. 


In Stock—D, E, EE. 


Price, $3.50 








Shoes. 





materials. 


REG. U.S.PAT.OFF. 

The same high quality, day in and day out characterizes 
the Constant Comfort Line of Black Kid from Comfort 
The merchant can safely feature this line knowing 
that the shoes will come to him uniform and with the 
quality maintained, irrespective of market fluctuations— 
Try a sample order and examine the workmanship and 


Write us right now! 


No. 52—Black Kid Whole Quarter Imitation 
Tip Oxford, A Grade. 

No. 50—Black Kid Whole Quarter Pin Toe 
Oxford, A Grade. Both In Stock—A, B, C, D. 























AULT-WILLIAMSON SHOE CO. 


MANUFACTURERS 


AUBURN, MAINE 


LOS ANGELES OFFICE, 109 E. 8th STREET 
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CHICKENS 


Invariably Come Home To Roost 








E don’t know just how many separate elements there are in a shoe; but, figuratively 
speaking, they ‘constitute a whole flock of Chickens which sooner or later (and 
inevitably) stray back to the place of their origination, carrying a burden of re- 

ward or responsibility for the man who let them out. 

And the measure of reward or responsibility is in exact proportion to the importance of the 
part played by each individual Chicken. 

So, before letting out your flock, in the form of a Shoe, isn’t it wise to determine which play 
the largest parts in making it a success and assure yourself that those particular ones will be 
welcome when roosting-time arrives? 

In the whole lot there isn’t one which carries a larger load of responsibility than the lining. 
It is hammered and twisted and stretched and rubbed to such a degree that it must. be re- 
markable if it is to have even a pin-feather to adorn it at the end of its journey. 

Admitting (as you must) the importance of the lining, how proceed to assure yourself against 
an unwelcome return? There is but one answer, 








Use Cloths Which Are Made To Be ‘Shoe Linings 





-DOUBIETWILL 


SHOE LINING 


FOL 
)M PANY 
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Wea well 
SHOE LINING | 


Are Made To Be Shoe Linings 


In Durability and Beauty combined, “Double- 
twill” has no rival as a lining for the finest shoes. 
Its construction is designed not only to add to the 
attractiveness of a shoe, but to increase its efh- 
ciency as well. It represents maximum value in 
every sense of the expression. 


“Wear Well” Shoe Linings (three grades) are built 
with the object of providing durability, without 
reference to the spectacular. Just good, sound, 
logically constructed cloths, in which every ounce 
of cotton is made to yield its utmost under the try- 
ing conditions surrounding the existence of a shoe 


lining. 


From the single standpoint of efficiency they might 
be characterized as “Universal’’ Linings because 
Number | is good enough for any shoe, and NO 
shoe should be equipped with a lower lining value 
than Number 3. 


We have the most convincing proofs to show that 

“Better Linings at lower prices” is a perfectly 
reasonable proposition—if proper methods of con- 
struction are employed. 


If “Doubletwill’” or “Wear Well” Linings are in 
your shoes, you needn’t worry about this Chicken 
when it comes home to roost. 


Doubletwill and Wear Well Linings are Sold Only By W. H. Holbrook Co., Boston 


Mlenen ele MeL eL Menem nu iennuiinielinii © 


Nov. 27, 1920 


x 


SUH OU OU OU eee LMUM OMIM eLU eM LU eliiiuinieliiiiineliiiiiiiell isl iin 














0 


ial hhh hhh hhh hehehe eth eT L ROL OHO LOH LOLOL @ LULU @ HL eles 4 





Nov. 27, 1920 BOOT AND SHOE RECORDER 4} 





(‘hihi TT 


) —— 
SHINES 


?YOUR PROBLEM?--EASTER-- 
?0UR PROBLEM ?--DELIVERIES-- 


95 MANUFACTURING DAYS FROM TODAY UP 
TO EASTER SATURDAY. 


Mr. Merchandise Man---Anticipate--- 


WITH THE UNQUESTIONABLY LOW STOCKS NOW BEING CAR- 
RIED EVERY MERCHANT WILL EXPECT TO BE FAVORED WITH 
SHIPMENTS FOR MARCH DELIVERY. 
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BUT Mr. Wiseman will Insure Himself by Placing his Business RIGHT NOW with 
a concern that is not only prepared to properly serve but was the first to lead the 
way into this new field of READJUSTMENT. 





WE ARE PREPARED RIGHT NOW TO JOIN HANDS WITH YOU FOR---EASTER STYLES 
OF EXCELLED---QUALITY---VALUE AND DELIVERIES. 


MILFORD SHOE COMPANY 


Reorganized in management on a policy of volume production with methods 
which offer a new phase on the present problem of shoe merchandising 


MILFORD, 


5S OSS 
\» hy, 


——— ~ WG 























MASS. 
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Sample No. 1001— 
Qn 4 


RitzLast—Gallun’s 
Tan Calf, 6 Iron 
Grain Solid Inner- 
sole. Selected 10 
Iron Oak Outersole 
—Wingfoot Rubber 
Heel and Fine Twill 
Lining. 
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Shoes of Real We Use None 
Other Than Top 


Grade’ Leathers, 





ity—to Be Placed 


on the Feet of the 
Shoe Wearing 
Public at Right 
Retail Prices. 


$5.00 $6.00 
$7.00 $8.00 








= 
= 
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Style—Real Qual- |F3 
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such as Gallun’s, 
Lawrence’s and 
Pfister & Vogel’s, 
and are Located 
in a Home of Fine 
. Shoemaking. 
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WELTS for WOMEN 
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No. 4134 
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NO. 4134 


LARGE ANKLE, oe ED POL- 
ISH, 74 LAST, G. W., TOP, 
1%4-IN-. CUBAN HEEL: IN STOCK: 


’ 


Anas 

NY 347 
REG AG 
RARARG 
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WRITE 
No. 4136 US No. 4131 


NO. 4136 FOR NO. 4131 


ARABIAN KID POLISH, 89 LAST, 134 pRnown GIDE POLISH, 89 LAST. 
IN 


IN. LEATHER HEEL, WIDTHS 7 4 RUBBER HEEL, REAL TIP. 
A-D. PRI E ! STOCK: A, B, C, D. 
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Plan to Meetus in Milwaukee Jan. 10-13 


A. H. BERRY SHOE CO. 
PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BUILDING 
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DAVIS IMPROVED CUSHION SOLE 
NEW PROCESS SHOES, DR.A. REED, PAT- FAMOUS 
ENTEE, 1900, 1901. THIS IS Sl ieee 
A FLEXIBLE NOT THE ORIGINAL DR. A. Crumbs of Comfort 
CUSHION SOLE REED CUSHION SHOE PRE- (Reg. U. S. Pat. Off.) 
VIOUSLY PATENTED BUT 
McKAY HIS LATEST INVENTION. SHOES 
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E pride ourselves here in Harrisburg on 
having an organization built on good 
will and satisfaction. Every worker 

gives us his-best at all times. 


St 8 cS 


So we know the Harrisburg trade mark shown 
on this page seen on a carton in your store 
gives you a real chance to sell footwear to 
your customers with which they will be sat- 
isfied, and which they will buy again. 
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Numbers 
81-83-85 


No. 81—Med. Vamp, D, 2144-8. Half Double 
10-8 Heel, Blumenthal’s Sole McKay. 

Brown Side Leather, Price.............$5.00 
High Cut Lace. C and ' 
D, 2%-8. Half Double 


Sole McKay. Vv 14.8 Heel. BI 

. . amp, 14- eel, Blu- 
Price. ....:..05 2.2 Be menthal’s Brown Side 
No. 82—Med. Vamp, Leather, High Cut Lace. . 
14-8Heel, Blumenthal’s C and D, 24-8. Half Representing 
Brown Side Leather, Double Sole McKay. Style Numbers 
High Cut Lace. Cand Price.............$5.00 81-83-85 






































No. 83—Med. Long 


Note carefully the prices here quot- 

ed. Visualize their appeal to your wB 
customers. And when you have 
decided to place your order, write 
to us here in Harrisburg, or, better 
still, if in this vicinity, come to 
the factory. 


Che Rarrishurg Shoe Mig. Uo. 


of Harrisburg, Pa. 
WOMEN'S SHOES MISSZS SHOES CWILDRENS SHOES 
OF VALUE 
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Stroller 


ALL OUR SHOES GUARANTEED TO CARRY 10 
OZ. DUCK LININGS EITHER IN WHITE OR 
KHAKI COLOR. WE SPECIALIZE IN 9 IRON 
OUTERSOLES WITH NATURAL BOTTOMS. 





Let us line you up on our Spring Oxford Samples 


Send for samples on our new combination 
Panama Last. You'll like it. 
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QUICK TURNOVERS 
LIBERAL PROFIT. 
COMPLETE VARIETIES 


SSID DAS SOLAS SS SUDA SS SSN ON SUD SSS USS Pad 





These are the benefits that accrue to 
the retail trade that will specialize on 


FOOTPALS 


The Standard in Felt Slippers 
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Our newly acquired Bridgeport Factory 
gives us 50,000 square feet of additional 
working space and an increased output 
to bring our production to ten thousand 
pairs per day. 





IND 


Our line is complete, offering numerous 
creations in leather soles and soft-soled 
slippers to meet your every felt slipper 
requirement, and place you ahead of 
your competitor. 


Our salesmen are now visiting the job- 
bing trade. Get in touch with the dis- 
criminating jobber handling Foot Pals 
before placing your next season’s orders. 








NO 


THE E-Z WALK MFG. CO., Inc. 
62-70 W. 14th Street, New York City 
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‘There is no 
Satisfactory Substitute for 
Goodyear Rubber Heels 


| URING the twelve 

months of our fiscal year, 
just 93 pairs of Goodyear 
Rubber Heels—.000003% of 
the 26,704,873 pairs sold— 
have been returned for ad- 
justment. So much fora 
standard of quality that has 
never, for any reason, been 
abridged in the slightest. 





More than 80% of all shoes built with brandea 
rubber heels are Goodyear Wing foot equipped 
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Quality Merchandise 


in stock 


Quality, the first consideration in All America Shoes, 
begins with the careful selection of materials and is 
noticeable in every item that enters into their making,— 
style, workmanship and long wear,—making them the 
most economical line for customers to buy. Besides, 
they’re an in stock proposition. 


RICE & HUTCHINS 


192 Duane Street, New York City. 210 St. Clair Ave., N. W., Cleveland, O. The Atlas Shoe Company, 
233 W. Monroe Street, Chicago, Ill. 90 South Pryor Street. Atlanta, Ga. 646 Athanite Avenue Besten, 
. » Mass. 


1025 Washington Ave., St. Louis, Mo. Joseph I. Meany & Com >» Inc., 
Cor. Race & Third Sts., Cincinnati, O. 16 North Fifth St., Philadelphia, Pa. 101 Hopkins Place, Baltimore, Md. 


RICE & HUTCHINS, Inc. 
10 High Street, Boston, U. S. A. 
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